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COSMETICS SOAPS FLAVORS 


Beauty needn't stop at the shoulder... 


Now carry color over your entire 
tube at no extra cost... 


An enticing new idea for those who package in tubes. Just as in a 
classic statue, beauty is something of the whole—so now, Sun Tube 
offers collapsible tubes that carry the color over the entire tube. 
Emphatically, an enticing idea for added attraction in your market 
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by UNGERER 


An excellent reproduction of the natural Otto Rose Bulgarian 
offered as an ideal extender or substitute in the preparation of 
Fine Perfumes and Perfume Specialties 


A product of the Ungerer Laboratories 
achieving the fresh natural quality of the scarce Otto Rose 


at a fraction of the cost of the genuine distillate 


161 Avenue of the Americas, New York 13, N. Y. 
plant and laboratories 
Totowa, N. J. 


UNGERER, VIDAL-CHARVET 
18 Avenue Franklin D. Roosevelt 
Paris 8, France 


CHICAGO + BOSTON + PHILADELPHIA + ST. LOUIS »« LOS ANGELES + ATLANTA 





MYSORE 
SANDALWOOD OIL 


~ INCE 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 


Industries was instituted, the industrial 
and agricultural development of Mysore 
has gone steadily ahead. Plans to de- 


velop Mysore’s vast resources will con- 


ucts is Sandalwood—Santalum Album 
(Linné). Obtained from selected My- 
sore heartwood, Genuine Mysore 


Sandalwood Oil, distilled at our 


tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“F* Ofdefte Silence Diftillers’” 


W. J. BUSH & CO. 


INCORPORATED 


Essential Oils * Aromatic Chemicals * Natural Floral Products 


19 WEST 44th STREET, NEW YORK 36, N. Y. @ MUrray Hill 7-5712 


e NATIONAL CITY, CALIFORNIA * LONDON © MITCHAM © WIDNES 
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A chemical of absolute purity can possess but one odour. 


Our new range of Positively Pure Aromatics truly reflects 


the intrinsic odour of each product 


constant and absolute. 


Here, for the imaginative perfumer, are new conceptions of 


traditional odours which will enhance the natural delicacy 


of floral absolutes by the very purity of their setting. 


Mirrored in this group of Pure Perfumery Chemicals are the 


inspirations for unique and exciting odour themes. 


BENTEINE 
BENTALOL 
CEPHROL 
HYDRONAL 
IPHANEINE 
LINDENOL 
MELLOL 
MEPHANEINE 
MERANOL 
MERANEINE 
PHANTEINE 
PHYLLOL 
TRESSEINE 
YAMINAL 


pure Benzyl Acetate 
pure Benzyl Alcohol 
pure (-|-) Citronellol 

pure (--) Hydroxycitronellaldehyde 

pure iso-Butyl Phenylacetate 

pure (-+) alpha-Terpineol 

pure Phenylethy! Aleohol (2-Phenylethanol) 
pure Methyl Phenylacetate 

pure Geraniol 

pure Geranyl Acetate 

pure Linalyl Acetate 

pure Eugenol 

pure iso-Amy] Salicylate 

pure alpha-Amy| Cinnamfialdehyde (stabilised) 


¥ 
A. BOAKE, ROBERTS & CO LTD LONDON E15 ENGLAND CAPETOWN * MADRAS ° SYDNEY } BRAC 
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For ease of use — For dependable results — For solving difficult problems 


Glyceryl Monostearate — Acid Emulsifying. For 

anti-perspirant—deodorant creams, lotions and 

Te jaeciad ointments—all greaseless, medicated formula- 
oS ’ 2° ° * tions. If you don’t yet know about TEGACID, 


write for Complete technical data and formulae. 


Glyceryl Monostearate—Self Emulsifying. For 
neutral greaseless creams, lotions, ointments, 


Tesi 
esi eeeee © suntan creams. 


Propylene Glycol Monostearate—Self Emulsi- 


T st P fying. For greaseless creams—brushless shave, 
ecin © © © © foundation, 


suntan: lotions—foundation, sun- 
tan, cometic stockings: ointments. 


Tesin als e « Vlyceryl Monostearate—Non  Self-Emulsifying. 


Used in conjunction with auxiliary emulsifiers. 


Lanolin Absorption Bases 
Protegin X ......Iso-lan 


For Creams. Lotions. and Ointments 


PRESERVATIVES ANTIOXIDANTS 


Esters of Parahydroxybenzoic Acid PROPYL GALLATE ETHYL GALLATE 
TEGOSEPT M TEGOSEPT E TEGOSEPT P Inhibit Rancidity, Preserve Flavor in Edible Fats 
BUTYL TEGOSEPT BENZYL TEGOSEPT 


Complete Technical Data @ Formulae @ Available on Request. 


GOLDSCHMIDT 


CHEMICAL CORPORATION 
153 Waverly Place, New York 14, N. Y. 


SALES REPRESENTATIVES 


CHICAGO @ LOS ANGELES @ ST.LOUIS @ MONTREAL @ TORONTO 
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Let us help you with the 


‘ UNUSUAL 
in NATURAL and AROMATIC MATERIALS 


We are exclusive representatives for TOMBAREL FRERES, Grasse | 
Established 1837 


° Absolute Supreme Flower Essences e Surfine Essential Oils e Resinoids 


help give your product that new 


note that ilies new business P R 0 D U CT S C 0 R P 0 R AT | 0 N 


725 BROADWAY * NEW YORK 3 
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To m ba rel R esearc h an d 


Tombarel’s modern facilities can 





IN CHICAGO: A. C. DRURY & CO. INC. * 219 EAST NORTH WATER STREET 
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BUILD) YOUR 
PRODUCTS 
WITH THE 

QUALITY LINE 


¢ Sun Screens 

e Emulsifiers 

e Absorption Bases 

e Surface Active Materials 
¢ Polyglycol Esters 

e Emulsion Stabilizers 
e Industrial Masks 

e Aromatic Chemicals 
e Perfume Compounds 
e Foaming Agents 

e Antioxidants 

e Preservatives 


ee Va “Let Us Help You Plan Them” 


VAN DYK 


& COMPANY, INC. 


7 WILLIAM STREET BELLEVILLE 9, N. J. 
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IN FRAGRANCE TOO! 


In planning any new fragrance, be it for a fine perfume 
or as a cosmetic fragrance, it should be well planned as 
to style and price, taking into consideration the market, 
the name, the package, the promotion. 


In this phase of perfume design, the staff of van 
Ameringen-Haebler, Inc. is skilled and experienced, as 
well as in the artistic and technical qualifications for 
which they are recognized. 


MANUFACTURERS aNO @eatoRres oF THE FINEST 
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” Ameringen : Haebler, Inc. |: 
5 2 1 wesT 37th Stes F N E— W Y@ @.& ee N. wis : 
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A new quality of alpha iso methy! ionene. 
its splendid orris-violet odor will 
impart vibration to your compositions. 


Wi 
Pall 
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| Unexcelled 


Polak & Schwarz Inc., 667 Washington Street, New York-14 (N.Y.) 
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BY MAISON G. pENAVARRE, F.A.LC. 


Newspaper Formulas 


It is a continuing source of wonder 
to the whole industry as to what hap 
pens to the people who use the for 
mulas that are published by som 
beauty editors—also how do the beauty 
editors research and develop these for 
mulas? One of two that recently caught 
my attention is the following formula 
for dandruff and falling hair, which in- 
cidentally, requires rain water and not 
just common drinking water although 
drinking water would be cleanc 
(maybe it’s the antibiotics in’ rain 
water). This formula calls for one 
gallon rain water and one pound of 
sodium chloride. Let stand overnight. 
Boil the next day for ten minutes. 
Strain and bottle. ‘The product is to 
be used twice a day for best results. 

Phe other formula is a fascinating 
tooth cleaner, of the best quality, con 
sisting of cigar ashes and castile soap. 
Imagine what a market one could 
create in cigar ashes if this formula be- 
came popular. Just think of the num 
ber of cigars that could) be burned. 
Cigar manulacturers, please take note, 

1 am wondering whether it isn’t just 
the problem of a plumber trying to be 
an artist or a chemist trying to be a 
dressmaker. I sure wish beauty editors 
would stick to editing beauty and not 
research into formulas. ‘Thank heaven 
most of them do just that 


Fluoridation 


kvery time you see a story on water 
fluoridation you are not quite sul 
whether it is fluoridation or fluorins 
tion, All that is certain is that fluorine 
is involved in some way 

During the recent elections, a num 
ber of communities voted on whether 


they should or should not approve the 
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use of fluorine or its compounds in 
drinking water. A piece of “anti 
propaganda pointed out that it was a 
cumulative toxic substance, could cause 
cancer and all the other horrible things 
to one’s body possible to conjure with 
the net result that many communities 
did not approve this plan. 

Now a fluorine-containing dentifrice 
is being pushed. Its purpose is, olf 
course obvious to all conversant with 
the dental caries problem. Its use 
suggests that a fluorine-containing 
dentifrice will reduce the incidence of 
dental caries. I wonder how this new 
dentilrice is going to make out in 
those communities where fluorination 
of water lost out in the election. 

In 1951 the Journal of the American 
Medical Association published the fol- 
lowing in answer to an inquiry on the 
desirability of using a fluoride in daily 
tooth brushing: “The results of a clini 
cal study (Bibby, in ‘Dental Caries 
Mechanism and Present Control Tech- 
nics,” St. Louis, C. V. Mosby Company, 
1948, p. 151) in which children used a 
liquid dentifrice containing sodium 
fluoride do not support this suggestion. 
No reduction in dental caries was ob 
served at the end of one and two years. 
Indiscriminate distribution of even a 
0.5°. solution of sodium fluoride may 
not be free of hazards. ‘The possibility 
that death of an adult human might re 
sult from the absorption of as little as 
105 mg. of fluorine has been indicated 
(Gettler and Ellerbrook: ‘Toxicology of 
Fluorides, A.J.M. Se, 197, 625, May, 
1949). ‘This is the amount of fluorine 
in 50 ce of a 0.5°, sodium fluoride 
solution 

\iding and abetting all this is a lit 
tle blurb in the April issue of the 
\. M. A.’s “Today's Health” which 
states that “fluoridation is safe.” And I 





hope that no one is going to crucify 


me for saying “fluorination” in place 
of “fluoridation” because I don’t know 
what they are doing with the water, ex 
cepting that it contains fluorine or a 
compound of it. 


Capons and Cancer 


This is not intended to be an edition 
on pharmacology and therapeutics but 
it perhaps seems to run along that line. 

Some of you will remember how the 
Delaney Committee started investigat 
ing chickens which had been treated 
with stilbestrol either for fattening pur- 
poses or caponizing and discovered that 
mink, fed chicken heads, began to have 
difhculties in breeding and the next 
thing that anyone knew, hormone cos- 
metic creams were on trial. This be- 
came far more fascinating then the 
chicken business and a whole series of 
hearings from San Francisco to Wash- 
ington gave cosmetics a pretty rough 
time. 

All sorts of innuendoes were flying 
and in some cases statements were ac 
tually made to the effect that estrogenic 
substances and cancer, kind of went 
hand-in-hand, especially in cosmetic 
creams 

It is all the more refreshing to read 
in the April edition of the A. M. A.'s 
“Today's Health” that chickens treated 
with stilbestrol were quite all right to 
eat and that “no hormone effect should 
be observed on anyone eating such 
meat. No one has reported any evi- 
dence that the hormone has any cancer- 
producing effect when given directly to 
patients; therefore, no such effect is 
possible from eating meat of a_ bird 
treated with the hormone. 

Time mellows all things 
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These bottles are from our popular 424 line. They 
are available in 12 sizes from 1 dram to 16 ounces. 
We can supply them clear or frosted. And, of 
course, they can be decorated with fired-On 
ceramic labels of your own design, We willbe 


pleased to send samples of sizes in re 
you are interested. 
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Pte and manufacturers a ae glass containers 


Factory and Main Office: BALTIMORE cae en « New York Office: 40 W. FORTIETH ST. « Chicago Office: 1572 MERCHANDISE WON ts 
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1136: Hair Oil 


Q. Would you please send us the latest 
approved formula for hair oil which 
would darken hair which is turning 
white. We would also appreciate your 
advising us where we can purchase the 
book, Modern Cosmeticology by Harrv. 
We hope that you will be kind enough 
to reply by registration and air mail 
O.C. Y., India 


1. There is no hair oil available, to 
our knowledge, that darkens hair. 
There are scalp “tonics” which contain 
lead acetate 142-4 per cent, and 2 to 5 
per cent sulfur, that will cause hair to 
get dark. Glycerin is sometimes added 
to wet hair better, say 5 to 10 per cent. 
Harry's book is available from The 
fmerican Perfumer as noted on the en 
closed tear sheet. 


1137: Castor Oil 


Q. In the latest “Desiderata’” you said 
that the use of castor oil in polish re- 
movers was patented. Have you got 
the number? Do you have a bibliogra- 
phy of the works on lipsticks? I would 
like to have a bibliography where I 
could find the history of lipstick. Do 
you have the patent numbers on lip- 
stick? Your help will be greatly ap 
preciated, D. A. A., Canada 


1. The patent number for the casto 
oil polish remover is l S$. 2,032,042 
There is undcubtedly a corresponding 
Canadian patent, but we do not have 
the number cf it. We have many daia 
on lipstick. but unfortunately, to gti 

you a bibliography of this type would 
requoe quile an expense of time. We 
are sorry to be unable to accede to 
your request, but it is just one of those 
things that is a little too large to tackl 
for a publication 


1138: Placenta Extracts 


Q. Would you be kind enough to give 
me some information on the use of 
Placenta extracts in cosmetics? First of 
ill, | would like to know whether they 
ire used in cosmetics in this country 
at all. I surmised the contrary because 
I have seen practically no references 
to such use here, though I am aware 
that some European dermatologists use 
them in preference to the estrogenic 
hormones in cosmetics. Do you know 
where I might find references in the 
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current literature other than that in 
the February, 1954 number of The 
Imerican Perfumer by Gohlke? Are 
there to your knowledge any American 
suppliers ol placenta extracts? V. S. Y., 
\lass 


1. There are no suppliers of placenta 
extracts for cosmetic use in the U. §S., 
to our knowledge. Any placenta extract 
available here is of a different type 
and for hypodermic injections. Only 
I uropean sources are available for cos- 
metic use at this time. The French and 
German journals, particularly _ the 
former, have numerous articles on the 
use of these products in cosmetics. We 
suggest that you look at past copies of 
Industrie de la Perfumerie, Parfums 
Moderne, all of which may be found 
in the public library. Any extracts of 
this type that are sold in this country 
are all imported to the best of our 
knowledge. Primrose House and He- 
lena Rubenstein both offer such a fin 
ished product. 


1139: Water Soluble Perfumes 


Q. I am interested in the preparation 
of water soluble perfumes, and I will 
be happy if you will advise me on the 
matter as to books, formulas and so 
forth. I have used a few formulas from 
recipe books but have met with little 
success. I believe that your magazine 
will aid me and I will appreciate your 
advising me on rates and forwarding 


me a specimen copy. S. {. R., Brits! 


or. 


1. We suggest you try the Tweens of 
the Atlas Powder Company, Wilming 
ton 99, Delaware. If their products are 
more easily obtained from England, 
you should contact Honeywill and 
Stein, Ltd., Devonshire House, May 
fair Place, Piccadilly, London W.1I, 
England, who distribute the Atlas 
products there. We suggest the follow 


ing bast formula: 
Partial Complet 
Replace Replace 
ment of ment of 
{lcohol Ilcohoi 
Perfume Compound 1.0% 1.0°, 
Ileohol 40.0% _ 
Tween 20 3.0% 6.0°, 
Water 56.0% 93.0% 


Dissolve perfume compound in Tween 
20 and slowly add water at room tem 


perature, with moderate agitation. 








1140: Castor Oil Substitute 


Q. We have written for information 
regarding your article on a substitute 
for castor oil. Will you please send us 
the necessary information so that we 
may send for a sample and findings of 
the castor oil substitute you wrote 
about. Enclosed is a return envelope 
for your convenience. N. D. V., New 
York 


1. The substitute for castor oil is a 
series of Ucon lubricants which you can 
get from Carbide and Carbon Chemi- 
cals Corporation, 30 East Forty-second 
Street, New York 17, New York. 


1141: Trapping Odor Molecules 


Q. We wish a product or products to 
add to perfume that will tend to trap 
the odor molecules retarding their re- 
lease so that when the perfume is ap- 
plied directly on the skin the fragrance 
will last and last. What is used in the 
present liquid skin sachet, and can a 
more improved item be had? We will 
greatly appreciate this information and 
be happy to compensate. L. B. C., 
Illinois 


1. Polyvinyl alcohol, polyvinyl pyr- 
rolidone, diethyl phthalate, benzyl 
benzoate, higher alcohols and any odor- 
less “non-volatile” oil can be added to 
perfume to increase the lasting quality. 
In regard to liquid skin sachet, oil ts 
used along with perfume in_ these 
emulsions. It retards evaporation. 
Higher alcohols will also work when so 


emulsified with perfume oil. 


1142: Ampholytes 


( In the February 1955 issue of The 


J 
{merican Perfumer in your excellent 
column “Desiderata” vou described the 
ampholytes. I am interested in prod 
ucts of this nature. Would you please 
send me the name of the new manufac 
turer mentioned in your article. We 
would appreciate any information that 
vou may have which would be of value 


tow. 3. FP. 7. 


{rizona 


| The ampholytes are supple d by the 
Goldschmidt ¢ orporation, 153 Waverly 
Place, New York 14, New York, under 
the brand name of Tego-103 etc. The 
other manufacturers are the B. F. 
Goodrich Company, Cleveland, Ohio, 
vho have not as yet sent us a sample of 
the product, and General Mills, Min 
neapolis, Minnesota, who makes 
Deriphats. Should we come upon any 
others in the near future, we shall be 
happy to pass them on to you. 
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Quality production puts 
your products in the spotlight 


Let Avon set the stage for your Private Brands of Cosmetics and Toiletries. 
Your products will be produced with strict adherence to the formulae you 
desire ...and be packaged precisely as you wish. Avon's specialized 
knowledge and experience, developed over the past 69 years, is your 
assurance of quality in every phase of cosmetic and toiletry production. 


Call or write Avon for complete information concerning the production of 
your own brands of toiletries and cosmetics. 





PRIVATE BRAND DIVISION 


BO ROCKEFELLER PLAZA. NEW YORK 20. WN. Y. 
© 


STRATEGICALLY LOCATED LABORATORIES IN SUFFERN. NEW YORK + PASADENA. CALIFORNIA + MONTREAL, CANADA 
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The Distillation 


of Essential Oils 


in the Crimea* 


ae ene 


In 1945, the following distillation works were located 


A. Southern Coast. 


1. Natashino. 


First-quality stone buildings with a spacious laboratory. 
Of distillation implements, a couple of stills, comprising 
about 12 cu. metres (about 2,650 Imp. gals.) were at 


hand. Owing to combining new structures with the old 


Oo 
1g 


houses the whole building is somewhat difficult to su 


ig 
pervise. Here, the lavender and rosemary crops from the 
Yalta district were worked up. The neighborhood of 
Yalta, and in the opposite direction, that of the Nikita 
Garden, characterized these works with their somewhat 
old-lashioned, but in relation to the climate, sufficiently 
cool interior, as an ideal location for investigation work. 


2. Korbek. 


Situated between Natashino and Alyushta, towards the 
mountains, the plant, destroyed in the war, probably 
resembled somewhat that of Demerdshi. A boiler had 
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been, in 1943, removed from Korbek to Demerdshi and 
installed there. In all probability, only lavender was 


distilled in Korbek. 


3. Gursuf. 


In the vicinity of this place an additional plant is said 
to have been erected; particulars however, were not 
obtainable. 


1. Demerdshi. 

These works are situated about 2 miles off the road 
leading from Alyushta to Simferopol, somewhat below 
the pass and the same distance from the village of the 
same name. Quite a number of stills were situated in a 
wooden shed. It contained a small laboratory and a 
plain room for the manager. The lavender was shipped 


in trucks to the Northern side of the shed and filled 


®Published by permission of Dragoco, Holzminden, Germany from Dragoco 
Berichte No. 5, 1954. 
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View of Jalta 


into the still, situated somewhat lower on the slope. 
The hilly surroundings were fully covered by highly 
developed lavender plants. Owing to the bad condition 
of the road, the place, beautifully situated in ideal 
surroundings, was difficult to reach. The works in full 
capacity were also sufficient to manage the crops from 
Korbek and from the Gursuf district. The water supply 
was sufficient, the only constant difficulty being the 
fuel problem. A large apiary was connected with De- 
merdshi and yielded a considerable amount of lavender 
honey. 


5. Ssudack,. 


This plant, situated between Alyushta and Feodosia, 
was an accessory to a vineyard; although the latter was 
in good condition, that of the distillery was very poor. 
Here, rose blossoms were the chief material. No lav 
ender was distilled in 1943. 


B. In the North of the Yalta Mountains. 
1. Foti Sala. 


This place is situated on the road between Yalta and 
Bakhtchisserai and is surrounded by rose fields. ‘The 
plant was an itinerant one consisting of a portable 
engine and still. Its capacity was limited. It was a draw- 
back that the roses, when picked, could not be stored 
correctly. Only roses were dealt with here. 


2. Bakhtchisserai. 

This place is located in the valley branching off from 
the Simferopol-Sevastopol road. Formerly, it was the 
capital of the Crimea, and together with the well-pre- 
served palace of the Khan, it is situated in a wide valley 
surrounded by bare calcareous mountains. Apparently, 
it is the hottest spot in the peninsular. Even at night, 
the heat radiating from the mountains was almost un- 
bearable. For this reason, the place was specially suited 
for growing lavender and orris. Unfortunately, the en- 
tire distillation plant was destroyed; the ruins indicated 
the admirable former capacity of the works. The con- 
struction of the stills above cemented canals showed 
that Muscatel sage had also been distilled in this place. 
It is calculated that the plant had been constructed for 
a capacity of about 10 tons per hour, and the stills 
must have shown a capacity of about 8 cu. metres (1,800 
Imp. gals.). Reconstruction proceeded only slowly, and 
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no work was being carried out, All lavender growing 
near Bakhtchisserai had to be brought to the nearest 
place for distilling, namely 


3. Khan Eli 


in the Alma Valley, on the road to Simferopol. Khan 
Eli was constructed similarly to the Demerdshi plant. 
Water supply was abundant since a large pond was 
situated about 20 metres (22 yds.) from the factory 
building, and additionally, a dammed lake covering 
about 20 sq. kilometres (abt. 7.72 sq. miles) was about 
2 miles off. The works commanded about 8 to 10 stills 
of small type, for distilling lavender and roses. 


4. Simferopol. 
Here, the distillation plant was situated, together with 
the corresponding rose-cultivation, on the outskirts of 
this large town. The boilers and stills were standing in 
the open air. It comprised two stone-built houses. A 
cellar in one was used for storing the roses not immedi- 
ately consumed, the other one contained the offices and 
a simple laboratory, Equipment of the former was like- 
wise most simple. All calculations were performed by 
means of an oldfashioned calculating-machine resem- 
bling an abacus, the well-known toy, consisting of a 
wooden frame with cross-wires bearing wooden beads. 
Continuous rattling proceeded from the wooden beads 
being pushed to and fro, but it must be admitted that 
the men handled these machines with admirable dex- 
terity, 

Steam was generated in two old railway engines 
standing in the open air and the distillation apparatus 
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Distillation of Lavender at Demerdshi 


stood roofless. Here, roses, and lavender were distilled. 
During the peak harvesting time, hundreds of women 
and children of Simferopol started picking from early 
in the morning until sunrise. Only the red roses from 
Rosa Damascena were collected. The border-lines of 
the fields were marked by white rose shrubs. Even in 
three working shifts the works could not handle all 
roses delivered. 


Immediately on finishing the rose distillation that of 
lavender was started. The latter was grown on separate 
fields around Simferopol, principally towards Sevastopol 
and Alyushta. Transport of the flowers was in trucks 
and horse carts. 


5. Sarabus. 


This distillation plant was situated in the North of 
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Simferopol, the well-known air-port. \pparently, it 
served principally for distilling clary sage. Lack ol 
labour for renovating the implements and for preserving 
cultivation, the bad condition of the steam generator 
and the stills, but principally the absence of fuel made 
utilisation of this plant impossible. 


6. Suya,. 


Che largest and best-equipped plant for distilling the 
“Crimean rose” was located here. It was erected on the 
highroad from Simferopol to Karazubazar, in a lateral 
valley back of Suya. For distilling roses and lavender, 
the plant comprised about 20 stills, combined with 
which was a group of eight units each of 8 cu. metres 
(abt. 1,761 Imp. gals.) capacity for distilling clary sage. 
Likewise, machinery for cutting the sage stalks, filling 
the stills and transporting the extracted material, was 
at hand. As we learned from the workmen, the ma- 
chinery had never worked without breakdowns, as a 
result of over-mechanization. The capacity figures of the 
stills, however, indicated the quantities managed. Ad 
ditionally, the surrounding lavender fields were so large 
that the local labourers were insufficient for managing 
the crop in due time. The fields of clary sage were lo- 
cated principally eastward. Each of them measured a 
couple of hectares (about 5 acres). 

\dditional rose fields were situated in the steppe to 
wards the Sea of Azof. In the South of Ichki and around 
Seitlar, two places along the railway line from Dshang 
koy-Feodosia, new rose fields had been grown, but no 
distillation apparatus was to be found. Here, probably, 
itinerant stills had been used. In 1943 the rose blossoms 
were picked, dried, and consumed by the population 
instead of tea. 

On the whole, it must be stated that a considerable 
quantity of essential oils can be obtained in the Crimea. 
Ihe normal yield was estimated in 1943 to reach the 
following figures: 

Rose Oil, about 100 kilos (abt. 220 Ibs.) 

Lavender Oil, 10,000 kilos (abt. 22,000 Ibs.) 
Rosemary Oil, 500-1,000 kilos (abt. 1,100 to 2,200 Ibs.) 
Clary Sage Oil, at least 1,000 kilos (abt. 2,200 Ibs.) 
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Cultivation of Lavender Around Demerdshi 


Since sufficient area for new plantations is available, 
cultivation might be considerably extended. 
Amongst other crops, an excellent tobacco is grown 
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Distillation of Roses at Ssudack 


on a large scale, and cotton fields, whilst not very great, 
were nevertheless productive. 

Other than these plantations in the Crimea, the Soviet 
Union commands considerable fields in the North of 
the Caucasian Mountains. Eye-witnesses report that large 
rose fields and very large plantations of geranium, to- 
gether with the necessary apparatus, have been started 
which far exceed those in the Crimea. 


Cosmetics (the Greek etymology of which is “to 
adorn,” “to beautify”) and perfumes (the Latin ety- 
mology is “smoke that expands” from the primitive 
use of odorous fumigations), have a common origin of 
homage and reverence for the symbols and images of 
the gods which man idealized in the first forms of art, 
exalting them with the magic atmosphere of odorous 
substances.—The Indian Soap Journal. 
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New Demands in Packaging Cosmetics 
S 


N view of the many times that a shipping containet 
is handled, consider how proper marking can save 
money for the manufacturer, his distributors and _ his 
dealers. 

First of all, there will be fewer lost sales on products. 
If a container is clearly and accurately marked ordet 
fillers will not mark items or cases “out of stock” when 
they are in the warehouse somehow they just 
couldn't find them. Conversely an inventory clerk some- 
times thinks a product is in stock when it really is out- 
of-stock. Result: less omits and lost sales. 

When quantity, size or style or strength are well 
marked there is little chance of the wrong case being 
shipped to the retailer result: fewer returned goods 
and lost sales again. 

When assorted merchandise is received in a shipping 
container with a prominent, legible repack label 
then it will not be lost in the case goods section 
result, again fewer omits and lost sales. 

Faster, More Accurate Wholesaler Service.—When re 
tailers order a product they want it in a hurry and they 
want what they order. In full case picking 50% more 
cases can be handled when proper designations appeai 
in their proper 
This amounts to a 33'44% savings in labor and 3318% 
faster order handling. And good clear case marking 
saves time and money in the checking operation. 


locations on the outside of the case. 


Space Savings.—In the warehouse, space is always at a 
premium. Whether you are a wholesaler or retailer the 
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F. B. Kienzle pauses to amplify his ideas. 


warehouse can be more efliciently used when cases are 
marked on the ends or better still on all four sides. A 
case 12 inches by 24 inches, stacked and marked with 
the end towards the aisle occupies one half of the view 
ing area of the case marked only on the side. 

NWDA has developed a few simplified rules for get 
ting the most out of shipping containers. Let's break 
these rules down into two areas: first, the rules for easy 
identification of the container and secondly, those rules 
for getting the most sales appeal into the package. Here 
they are: for easy identification, print: 

(a) the complete name of the product, (b) style on 
strength just over the name, (c) put your name below 
the product name, (d) show case quantity in upper left 
hand corner, (ec) print package size and/or price in 
upper right hand corner, (f) give handling and storage 
instructions on the top, (g) put the same complete in- 
formation on all four sides; and leave a space on top 
lor an address label. 

For sales appeal, (a) select type faces with large open- 
ings; (b) keep the corners free from printing; (c) avoid 
large blocks of solid colors; (d) select good contrasting 
color combinations; (e) clearly indicate “cut lines’? and 
pack accordingly; (f) give display and pricing instruc 
tions on top. 

Here are some other considerations . . . not rules 
necessarily, but things to think about when designing 
a shipping container. 

Determine the specifications that will help reduce 
breakage through an analysis of the items in carton 
weights. The use of a liner in the top of the case espe 
cially for drug products prevents the cutting of item 
packages when slitting for opening. Protect the met 
chandise it can save sales and claims expense. 

I wonder how many sales managers or packaging 
engineers have ever studied the average sale of each 
product to find out the correct packing per case 
how does a retailer buy, how does the wholesaler buy? 
Should they be packed in one dozen, two dozen, three 
dozen, gross containers? How large should a shipping 
container be there is no fixed rule, for each prod 
uct presents its own problem. The determination of 
container size usually must be a compromise. ‘To the 
extent consistent with cost and with the physical char 
acteristics of the product shipping containers 
should be designed to move more goods farther in case 
units. We say to manufacturers “get the facts on you 
products.” 

I want to reiterate the importance of tying in the 
printing and nomenclature on a shipping containe1 
with all of the marketing materials used for successful 
distribution selling sheets, catalog sheets, retail 
price lists, fair trade schedules, trade advertising, point 
of sale displays, consumer advertising, product labeling 
and the shelf carton. This will give your product a 
complete promotional package.—F. B. Kienzle, vice 
president, McKesson & Robbins Inc, Excerpts from ad 
dress before National Packaging Conference, Chicago, 
April 19, 1955, 
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Discount and off list selling is growing and is here to stay .. . What 





manufacturers of advertised brands may do to protect and strength- 


en their retail channels 


kK. B. WEISS 


LL. of our traditional discount houses combined 
probably do not have a retail gross annually of over 
9250,000,000—and the actual figure may be less than 
half of that. In addition to the traditional type of dis- 
count house there are hundreds of different types of 
discount operation. The volume done by these numer- 
ous forms of discount operations totals up to several 
thousand per cent more than the volume done by the 
traditional discount house. 

The discount operation, in all of its innumerable 
manifestations, probably accounts for an annual gross 
of over 25 billions, especially if autos are included. 

Bear in mind that a vast discount volume is done by 
thousands of so-called legitimate retailers, including 
many department stores. 

That total of $25 billions becomes even more impres- 
sive when it is compared not with total retail, but with 
the volume done in the merchandise categories and the 
geographical areas particularly affected. 

In these categories and these geographical areas, the 
discount or bootleg operation today accounts for from 
10 per cent to 30 per cent and more of retail volume. 
If it is only 10 per cent, that is more than enough to 
create severe market disturbances. 

However, we must bear in mind that this amazing 
growth of the discount operation has been achieved 
largely, although by no means entirely, during ten boom 
years; during ten years of strong markets. What just 


® Marketing consultant. Abstract from Grey Matter 
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Importance of fair trade agreements 


How to Meet Discount 


Sellin 





two to five years of soft markets could do to encourage 
the discount operation might indeed be startling! 


The Facts of Life 


Now—what is the manufacturer of advertised brands 
to do about the discount operation? 

It is utterly impossible to lay down a program for all 
manufacturers. But here, in categorical style, are some 
basics for manufacturers to weigh: 

1--Where the retailer’s mark-up on a line covers a 
type of service no longer required in whole or in part 
by sizable segments of the public, the discount opera- 
tion is bound to flourish. 

2—Where the mark-up on a line covers a type of serv- 
ice no longer rendered, or not at least to the shopper's 
satisfaction, the discount operation is bound to flourish. 

3—When new types of retailers prove able to earn a 
profit at less than traditional mark-ups—the discount 
operation is bound to flourish. 

1—As some brands in certain categories become very 
strong, secondary brands get under-dog treatment by 
traditional outlets. Then these secondary brands may 
feel compelled to turn to the discount operation. 

5—Conversely, as some makers of strong brands prove 
either unable or unwilling to keep their merchandise 
out of the discount operation, producers of secondary 
brands may go all-out as champions of the traditional 
outlets. 
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6—Pulling a strong brand out of a few traditional 
types of discount houses, when it can be obtained in 


thousands of other discount channels, doesn’t accom- 
plish a blessed thing. It scares nobody. Actually, the dis- 
count house really thrives on the publicity. 

7--When Fair Trade is merely a scrap of paper it isn’t 
worth a scrap of paper. Fair Trade that is not backed 
by a program that makes price control feasible—and 
Fair Trade that isn’t actively policed—is a hollow mock- 
ery. Too much Fair Trade is in this category. 

8—The manufacturer who keeps his prime brand out 
of the discount operation and makes his secondary 
brands available to the bootlegger, is trying to ride two 
horses simultaneously. He seldom is a good enough 
horseman to perform the feat successfully. 

9—The manufacturer who changes products, shades 
or packaging too frequently and who doesn’t merchan- 
dise new lines properly is simply opening a door for the 
bootleg operation. That which can’t be moved legiti- 
mately, will most certainly be moved illegitimately. 

10—With anywhere from three to a score and more 
acceptable brands in most merchandise categories, the 
discount operator needs top brands only for a front. 
Moreover, as he gains consumer standing, he doesn’t 
need even this front. 


Some Basic Premises 


We conclude that it is not sensible to assume that the 
discount operation can be wiped off the map. More 
likely—it is here to stay and will grow. And the bitter 
truth is that too many manufacturers will continue to 
follow policies whose end result will be to sustain the 
discount operation. Too many manufacturers will dou- 
ble-talk, two-time, etc.—and so will too many so-called 
legitimate wholesalers and retailers. 

Now-—starting from these not-too-cheerful premises, 
we further conclude that the manufacturer of branded 
merchandise who wants sincerely to keep out of the 
discount market, must take at least some of the follow- 
ing steps: 


A Basic Program 


1—The manufacturer must recognize that the stronge 
the discount operation grows, the stronger is the op- 
portunity for the manufacturer who plays along with 
selected regular outlets. Does that sound like a contra- 
diction? It isn’t. You see—as better retailers become 
more and more concerned about the bootlegger, and 
this is clearly happening, the more these regular retail- 
ers welcome a manufacturers’ program that spells out an 
earnest and sound plan to frustrate the discount op 
erator. 

2—The program must deliver what it promises. This 
hasn't always been the case. 

3—This sort of program generally requires a Fair 
Trade agreement. 

!—The marketing or distribution program must be 
such as to make policing of that Fair Trade agreement 
feasible. In some instances, and perhaps in many in- 
stances, this will require varying degrees of selectivity 
with respect to number, type, location, etc., of outlets. 
In a one-stop outlet age that may not be too easy to do 
in certain merchandise categories. 

5—Other phases of the manufacturer’s program must 
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jibe with the basic goal—which is to keep the merchan- 
dise out of the hands of the discount operator. For ex- 
ample, purchase quotas that are too high inevitably lead 
to the door of the discount operator. Really, there are 
at least several score manufacturer practices which, per- 
haps quite unintentionally, actually make merchandise 
available to the discount operator. If all of these are 
avoided, the discount operator will still get a brand it 
he wants it badly enough—but he'll get it only in a 
trickle, not in a flood. 

6—The trade must be policed. And policing doesn’t 
mean only legal action; it may mean other steps such 
as buying up inventories under certain circumstances, 
etc. 

7—The sales organization must be instructed, trained, 
coaxed, stimulated, physically equipped and perhaps 
even compensated to put over the program. This must 
be a constant effort; it must never be relaxed. Without 
this, success is bound to be meagre. 

8—Then comes the development and execution of 
what can best be called a Trade Relations and Promo- 
tional Program that uses every sensible advertising, pro- 
motional and publicity device both to put over the 
manufacturer’s policy and to protect his trade’s profit. 
This can be the most rewarding part of the entire 
program, 

9—And then make certain that your total advertising 
and promotional program provides the extra selling 
drive that will be required for two purposes: 1—to make 
up for whatever volume may be lost by pinching off the 
discount operator. 2—to give your regular trade the 
backing they require to make the most out of your 
profit program. 


Conclusion 


There is litthe doubt that many manufacturers of ad- 
vertised brands can successfully put over a program 
that hobbles the discount operator’s activities on their 
particular brands. Doeskin Products, Inc., is a case in 
point—its “Crusade for Profit” has been a uniquely suc- 
cessful program. There’s room for more like it. 


Correction 


Due to a printer’s error after the April issue went to 
press, there was a change in the position of a picture 
in the article, “A New Antiperspirant Material,” by 
Thomas Govett and Andrew M. Rubino. Below is the 
correct position of the picture, “Scorch Test” as it 
should have appeared. Apologies to all concerned. 
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for Dentifrices 


R. S. Manly* 


HE information presented is concerned with the 

approaches used by dental investigators in search- 

ing for caries-inhibiting agents for dentifrices, a 
description of the method we employ for primary 
screening in our search for enzyme inhibitors, and a 
presentation of examples of one class of inhibitors from 
a group of several hundred compounds studied. ‘The 
emphasis will be on enzyme inhibitors for dentifrices 
of the future rather than evaluation of the inhibitors 
in dentifrices that are currently being marketed. It is 
well known that changes occur gradually among ethical 
pharmaceutical products, where useful drugs are con- 
tinually being replaced by newer products that are 
superior in certain respects. The pace of obsolescence 
because of research is just as rapid for dentifrice in- 
hibitors. It can be predicted as a safe generalization that 
some of the inhibitors currently used in dentifrices 
will be replaced by newer and better ones within a 
few years. Our presentation deals with some of the 
means which can be used to locate and narrow down 
the selection of new inhibitors of acid production by 
dental plaques. 

Some background regarding the etiology of dental 
caries might help to explain the current interest in 
enzyme inhibitors. A skeleton of the theory that is 
commonly held regarding the cause of dental caries 


is given in Fig. 1. It presents only those parts of the 


Diffusible 

Carbohydrate Dental Plaque Tooth Enamel 
Bacteria 
(Enzymes) 


Acid —_, 


Figure 1, 


general theory which I believe are potentially useful 
for the control of dental caries by dentifrice additives, 
and explains merely the production of corrosion ot 


* Tufts College Dental School. Presented at May 1954 meeting of Society 
of Cosmetic Chemists and republished from ya of the Society of 
Cosmetic Chemists, Vol. V, No. 4, 1954, p. 26 
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pitting of tooth enamel. The three general essentials are 
carbohydrates, a dental plaque, and tooth enamel. Dif- 
fusible carbohydrate passes into the dental plaque, 
which consists of an adherent mass of microérganisms 
plus some proteins of saliva, is there converted to acid 
rapidly enough to cause a localized decalcification of 
enamel. Once the surface layer of enamel is etched, the 
lesion progresses rapidly. The goal of most dental in- 
vestigators is to prevent the original pitting rather than 
to arrest dental caries after the smooth enamel surface 
is destroyed. 

The various links in this chain of events are sugar, the 
dental plaque, its organisms, their enzyme systems, ac id, 
and an enamel surface that is susceptible to acid. One 
approach to the problem would be to keep dental 
plaques from accumulating on surfaces of teeth. Im- 
provements on oral hygiene can do this, as was shown 
by Fosdick who found that tooth brushing after meals 
reduced dental caries (1) either by preventing the 
plaques from developing or by aiding clearance of 
sugar from the mouth. ‘The effect that can be achieved 
in this manner is limited since mechanical cleansing is 
not apt to affect the inaccessible surfaces of teeth, many 
of which are most susceptible to dental caries. 

It might be possible to reduce the numbers of organ- 
isms in dental plaques. The use of penicillin has beer 
advocated by Zander for controlling the rate of acid 
formation from dental plaques (2). Other workers 
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question whether a continual use of a broad spectrum 
antibiotic would be desirable because it might cause 
development of resistant strains of organisms or pro- 
duce undesirable changes in bacterial population in 
the mouth (3). Another possible way of breaking this 
chain of events is to produce alkali or buffer that will 
neutralize the acid as rapidly as it is formed. Dilute 
solutions of urea act in this manner. The enzyme, 
urease, is present in dental plaques and converts the 
urea to ammonia so rapidly that the plaques actually 
become alkaline (4). The effect with dilute solutions 
is transient but it is theoretically possible to obtain 
neutralizing effects for a reasonable period of time by 
use of an adsorbed buffer. 

Another approach to the problem involves the pro- 
tection of enamel by producing a less soluble layer 
upon its surface. Fluoride has been tried in dentifrices 
for this purpose (5), stannous fluoride has been pro- 
posed (6), tetradecyl amine has been studied (7), and 
several inorganic substances have been considered (8). 
It should be possible to find an organic, non-toxic 
chemical capable of giving a protective layer on enamel, 
but a practical problem will be how to cause such a 
substance to penetrate the dental plaques and attach 
itself to the enamel surface. 

The search for enzyme inhibitors appeals to investi- 
gators because it offers a means of preventing acid 
formation without necessarily disturbing the bacterial 
population, The numbers and types of organisms in 
saliva do not differ greatly when small or large amounts 
of sugar are being consumed by a patient. When sugar 
is not being consumed, very little acid is formed by 
the dental plaque. This reasoning suggests that acid 
formation is not essential to the vitality of the oral 
microérganisms. If it were possible to find a substance 
which would be adsorbed by one of the enzymes neces- 
sary for avid production and would serve to inactivate 
the enzyme, perhaps the metabolism of microérganisms 
would proceed just as if sugar were not present. Because 
there are several enzymes which might be blocked by 
inhibition, we have chosen to be empirical in ow 
search for inhibitors. The empirical approach has been 
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REACTIONS AFFECTING 
EQUILIBRIUM pH 


REACHED WITHIN 
SALIVA SEDIMENT 


SEDIMENT 





Figure 2. 


used successfully in other fields, such as for study ol 
insecticides, antimalarial and antituberculosis drugs, 
and for cancer therapy. 

Our evaluation makes use of three criteria and elim- 
inates or fails any compound which does not pass all 
three. The first requirement is that the substance be 
able to diffuse into a material which resembles dental 
plaque in some of its properties. The material employed 
is the sediment obtained by centrifuging saliva. ‘The 
next requirement is that the substance be able to raise 
the pH of a synthetic dental plaque that is actively 
forming acid. The third requirement is that the in- 
hibitory effect be retained for one hour or more after 
the test chemical has been replaced by a control solu- 
tion, Retention is important since sodium bicarbonate 
is effective in raising the pH of plaques temporarily 
but the effect is transient; as one might expect, bicar- 
bonate used as dentifrice does not seem to have an in- 
fluence on dental caries (9). 

A sketch of the theory of our measurements is shown 
in Fig. 2. A measured quantity of salivary sediment is 
placed against a glass electrode and held in place with 
a thimble of nylon mesh. The solution in contact with 
the sediment contains 0.2 molar glucose and 0.01 molar 
bicarbonate buffer. The glucose diffusing into the sedi- 
ment is converted to acid by bacterial enzymes. The 
acid gradually accumulates, lowering the pH of the 
sediment in contact with the glass clectrode. After a 
few minutes a steady state is reached, at which time 
the acid being formed is balanced by loss through 
diffusion of acid to the surrounding buffer and by 
titration of acid by buffer diffusing inward. At this 
time the pH differential between the salivary sediment 
and the surrounding solution is an index of acid for- 
mation rate. 

When a test solution is added to the bicarbonate- 
glucose buffer, the acid production rate may fail, allow- 
ing the sediment pH to rise and level off at a highe 
pH. The effect of 0.1 per cent sodium fluoride is shown 
in Fig. 3 with a diagram of the accessory equipment 
used for measuring pH. Next the test solution is re- 
moved and a control solution is placed in contact with 
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salivary sediment once again. If there is complete re- 
covery of the original pH differential, the test chemical 
has not been retained on the sediment. If recovery 
does not occur, the chemical has a desirable substantive 
effect. 

Information on the active compounds among ethers, 
esters, alcohols, or phenols was presented recently (10). 
The next largest group of substances were found to 
be amines, the results with which will be presented 
here. There were a total of 186 amines that contained 
ether, ester, alcohol, or phenol but no other groupings 


TABLE 1—INHIBITORY AMINES TESTED IN 10 PER CENT 
PROPYLENE GLYCOL (RECOVERY LEsSs THAN 30 PER CENT) 


Compound Concn 
o-Aminobicyclohexyl 1.0 
Gentian violet 0.1 
2,4,6-Tri(dibutyl-aminomethyl) phenol 3/10 
4-Ethyl 1-isobutyl octyl diethanolamine s/2 
1,8-Hydroxyethyl 2 A8 heptadecenyl imidazoline 1.0 
o-Anilinophenol 
1,8-Hydroxyethyl 2-heptadecyl imidazoline 3/2 


that might be active such as aldehydes, ketones, organic 
acids, amides, halogen, nitro, sulfur, or inorganic sub- 
stances, 

Thirty-eight of these amines were tested in 10 per 
cent propylene glycol. These are considered separately 
because it has been found that this solvent sometimes 
enhances the action of a chemical, either by a true 
synergistic action or by increasing the concentration 
at test. There were seven substances of this group show 
ing recoveries less than 30 per cent as shown by Table 1. 
One of these substances is a high molecular weight 
amine, another a disinfectant, two are phenols as well 
as amine derivatives, two are imidazoline derivatives, 
and one is a tertiary amine. There is little to suggest 
that there is any common grouping among these com 
pounds, 

The remaining 148 compounds were dissolved in 
water for test. It was observed that inhibition often o¢ 
curred among ethylene diamine derivatives or ring 
structures which might be formed from ethylene dia 
mine, with nitrogen in the 1,4 positions, ‘Table 2. 
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These included substituted ethylene diamines, the 
glyoxalidine or imidazoline ring, and the piperazine 
ring. There were just four active ethylene diamine 
derivatives, but only a few have been tried. There was 
one imidazoline compound active from the three that 
were tried. Twenty piperazines have been studied, ten 
of which were active. Activity is possessed by pipera- 
zines having an alkyl group of 7 to 12 carbon atoms 
linked to one nitrogen and no substituent larger than 
a methyl on the other nitrogen. There were also active 
phenyl derivatives with one of three phenyl rings 
present either singly or in one or more condensed rings. 
As with the other types, activity is apt to occur only 
when one nitrogen has a free hydrogen or methyl group, 
and when there are one or more alkyl or aryl groups 
of 6 to 18 carbon atoms linked to one of the nitrogen 
atoms. 

In addition, 111 other amines were tested. Table 3 
shows the names of compounds which permitted re- 


TABLE 2—ACTIVE ETHYLENE DIAMINE DERIVATIVES (RE- 
COVERY LEss THAN 40 PER CENT) 


Ethylene Diamine 


Imidazoline Piperazines 


Di-[1-(3-ethylamy]l)- 1, 8-hydroxethyl N-Decyl 
4-ethyloctyl) |] 2-(a,2-Ethyl- N-Nonyl 
Di(4 Ethyl-1-methylhexyl) hexoxy) ethyl N-Dodecyl 
2-Ethylhexyl H-Neptyl 


Di Alkyl, 8 alkyl N-Dipheny] propeny! 
aminoethyl N-Octyl 
N-Dipheny! propeny! 
N-Octyl 
N-Dipheny! methyl 
N-Fluorenyl 
N-(1-Naphthyl, 


1-phenyl methyl) 


TABLE 3—OrHER INHIBITORY AMINES (FROM A TOTAL OF 
L111 Tested) (Recovery Less THAN 40 PER CENT) 


Substitution Conen 
Decyl 0.1 
Dodecyl 0.1 
N.NDimethyl dodecy! s/2 
a Methyl benzyl 1.0 
p Ethoxy phenyl s/10 
N (3 Aminopropy]) rosin 1.0 


coveries of less than 40 per cent. Both dodecyl amine 
and dimethyl dodecyl amine are inhibitory, indicating 
that methyl substitution does not interfere with activity 


May, 1955 93 

















of an amine. A secondary amine with two large alky! 
groups sometimes has no inhibitory action, probably 
because of a decrease in solubility. 

The amines studied are presented in Table 4 with 
each compound listed alphabetically in one of five 
groups according to its inhibitory effect. The number 
following each name is the concentration at test, and 
the letters “pg” indicate test in 10 per cent propylene 
glycol. The terms s/2 and s/10 refer to tests at one-tenth 
and one-half saturation, respectively. 

These results give a total of 20 active substances 
found from the 151 tested without the aid of solvents, 
about 13 per cent of those tried. This type of screening 
procedure is efficient in that it eliminates from furthe 
consideration about 90 per cent of substances selected 
at random, Other primary screening methods have 
involved either the rate of formation of acid by 
mixtures of sugar and saliva or the determination of 
the calcium-dissolving power of saliva-sugar mixtures 
for powdered tooth enamel. The efficiency of the saliva- 
sugar screening procedures appears to be low since 
nearly half the compounds tested in one study gave 
inhibitory effects at concentrations lower than 0.025 
per cent (11). That study reported activity from six 
substances which we have also tried. We agree with 
their finding of inhibition by decylamine and dodecyla- 
mine, but did not find activity for the other four amines 
at concentrations four to ten times as great. Possibly the 
discrepancy arises from the fact that the saliva-sugar 
tests do not indicate either the ability of a substance 
to penetrate a plaque or to be retained by a plaque. 

These amines are presented as examples of progress 
with our Inhibitor Survey Program. Since January, 1953, 
1400 compounds have been sent us by over 60 organiza- 
tions. About 140 substances have been found to have 
inhibitory properties greater than 50 per cent under 
certain conditions of testing. There are active sub- 
stances among aldehydes, ketones, acids, amides, halo- 
gen derivatives, quaternary nitrogen compounds, sulfur 
compounds, and inorganic substances and various com- 
binations of the above. Research directors of dentifrice 
companies sometimes appear disturbed because of the 
number and variety of effective substances, and the 
total cost of submitting all of these to toxicity evalua- 
tion. Many compounds would be ruled out because of 
toxicity, but the cost of clinical trial of those that 
could be used might still be astronomical. 

In our opinion all of these amines and the other 
active substances should be subjected to further evalua- 
tion, using as guides a series of screening programs, each 
somewhat more complex and more exacting than the 
one before. The approach we wish to suggest is based 
on four assumptions: (1) that there is at present no 
substitute for a full-scale, thorough clinical trial in 
proving whether or not a dentifrice will actually in- 
hibit dental caries, (2) that the most expensive research 
is the clinical trial which gives negative results, (3) 
that there are enough potential inhibitors available 
to justify use of the least expensive means for elimi- 
nating the majority of substances, and (4) that the risk 
of negative results should be kept as low as_ possible 
by using only those compounds which are rated highly 
by all recognized types of screening methods. 

Let us assume that each of the major dentifrice com- 
panies has a budget that will permit starting one clinical 
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study each year. If 100 new active compounds come 
to the research director's attention each year, his prob- 
lem is how to pick the best non-toxic compound in 
time for the starting date of the clinical trial. Toxicity 
tests are not the most efficient secondary screen because 
of their cost and time required to get answers. 

It is more efficient to screen for inhibitory activity 
under the special conditions of dentifrice use. One 
special condition of dentifrice use is the short time of 
contact between dentifrice and inaccessible plaques, 
Which amounts to only one to three minutes. Ow 
testing procedure can be modified to give a contact 
of this duration rather than the usual thirty-minute 
contact. We believe that about two-thirds of any list 
of 100 could be eliminated becouse of sluggishness in 
penetrating salivary sediment. If the compounds were 
incorporated into dentifrice for test in a short contact 
study, information would automatically be obtained 
on the compatibility of a compound's action with the 
dentrifice components. Compounds which show enough 
rapidity of penetration should be tested for their dura- 
tion of action beyond the one-hour period which is the 
safe limit of extrapolation from the primary screening 
method. Inhibitors for use in dentifrice should have 
an action which lasts for twelve hours, the usual in- 
terval between the customary morning and evening 
brushing, and inhibition can be studied for twelve 
hours with the procedure we have described. 

With these two screening principles the ten most 
active compounds could be selected from, the original 
hundred. ‘The ten would certainly deserve initial study 
of toxicity. Any toxic substance could be replaced by 
compounds that rank next highest by in vitro tests, 
then the ten could be studied without undue cost by 
means of plaque pH drop tests used by Stephan (12) 
and others. The ten compounds might also be used for 
evaluation on dental caries activity with hamsters or 
rats. The best of the ten could be selected for clinical 
trial on the basis of a wide variety of data on inhibitory 
action. 

SUMMARY 


The aims, scope, and methods of an Inhibitor Sur- 
vey Program have been described, and some_back- 
ground has been presented regarding the assumptions 
that dental investigators make in their search for in- 
hibitors for dentifrice use. Examples have been given 
of the findings with amines, Twenty active amines were 
sclected from a group of 156 tested. Compounds capable 
of inhibiting acid production were generally alkylated 
amines, ethylene diamines, imidazolines, or piperazines. 

It is recommended that these and other chemicals 
be examined next for their effectiveness during short 
contact with a synthetic dental plaque, and for the 
duration of their action. The substances which show 
rapid penetration and good retention deserve to be 
investigated by toxicity and other in vivo studies. This 
approach is suggested as an efficient means of selecting 
one compound from a large group of substances that 
appear promising from primary screening methods. 
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TABLE 4—INHIBITION OF ACID PRODUCTION OF SALIVARY 


SEDIMENT BY AMINES 


A. Recoveries less than 20 per cent 


Alkyl diethylene triamine s/10 
o-Aminobicyclohexyl . 1.0 pg 
Decylamine .... s/10 
N-Decylpiperazine 0.1 
Di[{1-(3 ethylamy])-(4-ethyloctyl)] ethylenediamine s/10 
2,5-Dimethyl-N-nonyl piperazine s/10 
N-Diphenylpropene-2, N’-methyl piperazine hydrochloride s/10 
N,n, Dodecylpiperazine ? 3/10 
N-Fluorene piperazine dihydrochloride s/10 
Gentian violet . 0.1 pg 
N-n-Heptylpiperazine s/10 
(1-Hydrosyethyl-2-glyoxalidinyl) (2-ethylhexoxymethyl) methane 1.0 


N-(1-Naphthyl, 1-phenylmethyl)-N’-methylpiperazine hydrochloride s/10 
N-Octyl piperazine 0.1 
2,4,6-Tri(dibutyl-aminomethyl) phenol 
. Recoveries from 20 to 39 per cent 
N-(2-Aminoisobutyl) aniline 1 
4-Amino-2-methylI-3-hexanol $ 
N(3-Aminopropyl) rosin amine D diacetate l 
5-Amino-2,2,5-trimethyl-3-aza-1-hexanol l 
Ortho anilinophenol s/2 pg 

1 

l 

s 

( 


> 
= 
v 
x 


Dibutylammonium lactate 
Didodecylamine . 
a-Methyl-benzylamine 
Di(4-ethyl-1-methylhexy] ethylenediamine 
N.N-Dimethyl-dodecylamine 
N-Diphenylmethyl-N’-methyl piperazine HCl 8 
Dodecylamine sa0n s/10 
y aylhe »xylethylenediamine ( 
4-Ethyl 2-isobutyl octyl diethanolamine s 
1,8-Oxyethyl 248 hepta decenyl imidazoline : 1 
1,8-Oxyethyl 2-heptadecy! imidazoline ‘ s/2 pg 
l 





1,8-Oxyethyl2-undecyl imidazoline 
p-Phenetidine . 
C. Recoveries from ‘40 to 59 per cent 


N-(2-Aminoisobutyl) isopropylamine 1.0 pg 
5-Amino-5-methyl-1,3-dioxane 1.0 pg 
N- Benzylcyclohexylamine 8/10 
Furfurylamine ; 1.0 pg 
Methyl anthranilate s/10 
2-(Alpha-methylbenzylamino)ethanol s/2 pg 
Phenylethanolamine 1.0 pg 
Rosin amine D acetate 1.0 
Rosin amine D hydrochloride s/2 
Soy dimethyl amine s/2 pe 


D. Recoveries from 60 to 79 per cent 
2-Amino-2-methyl-1-propanol 0.1 
Benzyldiethanolamine 


l 

4,Butyl(5 or 6) methyl morpholine 1.0 
n-Butyl oxamate s/10 
Cetyl diethanolamine hydrochloride 0.1 
2,6-Di(dibutylaminomethy!) 3,5 dimethylphenol s/2 pz 
Diethanolamine 0.1 
1,3-Bis(dimethylamino)-2-propylamin« 1.0 pg 
2,6-Dimethyl-4-dodecylmorpholine 3/10 
N-Diphenylmethyl, N’-(2-hydroxyethy!) piperazine dihydrochloride s/10 
N,N-Dimethyl-1,3-propanediamine 1.0 
a,a’-Dipyridyl 0.1 
Dodecylamine-N-glucosice s/10 
N-Dodecyl-morpholine s/10 
N-Dodecy]-pyrrolidine 1.0 
Ethomeen $/12 0.1 
Ethomeen $/15 0.1 
N-Heptyldiethanolamine 1.0 
Homoveratrylamine 1.0 
1,1’-(2-Hydroxy-ethylimino)di-2-propanol 0.1 pe 
3-Methyl-3-pyridol s/2p 
Octodecyl amine acetate s/10 
Phenyldiethanolamine s/2 pg 

3-Phenylisopropylamine sulfate 1.0 pg 
Triethylene *tetramine 1.0 
Triamine T acetate s/2 pg 

E. Recoveries from 80 to 99 per cent 
Acetaldehyde ammonia 0.1 
Alkyl diethylene triamin« s/10 
2-Amino-1-butanol 0.1 
2-Amino-2-ethyl-1,3-propanediol 0.5 
2-Aminophenol 0.1 
B-n-Amylaminoethanol 0.1 
Azlactone of a-benzoylamino-g-(3,4-dimethoxyphenyl) acrylic acid 5/10 
N-Benzyl-N’-ethylpiperazine dihydrochloride 0.1 
4-Butyl (5 or 6) methyl-2,3 dihydro 1,4-oxazine 0.1 
Carbazole s/2 pe 
1-Cyclohexylamino-2-propanol s/10 
B-Di-n-amylaminoethanol 0.1 
Dicyclohexylamine 0.1 
Dicyclohexyl ammonium benzoate s/10 
N.N’-Di-(diethylaminopropy!l) piperazine tetrahydrochloride 0.1 
Didodecylamine s 10 pg 
Diethanol amy! amine 0.1 
1,3-Di(2 ethyl hexyl)-2-(1l-ethylamyl) tetrahydro imidazole s/10 
Diisobutylamine 1.0 
Diisopropanolamine 0.1 
Diisopropylamine 0.1 
oy oe he 
Diethyl-1,3-propanediam ine 1.0 

N,N- Dimethyloctadecylamine 0.1 
3-Dimethylaminopropylamine 1.0 pg 
Diphnylamine 3/2 pg 
Di-betaphenethylamine 8/10 
Dibutylamine 1.0 
Dodecylurea N- glucoside s/10 
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Furfurylamine ‘ 0.1 
SRC MMRNME, =, cai oud ancosu uviesie ddxeweciawwas 0.1 
Guanidine acetate 0.1 
Hexadecylamine s/10 
Histamine base 0.1 
Histamine diphosphate 0.1 
Hydrofuramide : s/2 pg 
7 (hydroxymethyl) aminomethane 1.0 
4-(v-Hydroxypropyl) pyridine s/2 
3-lsopropoxypropylamine 1.0 
Isoquinoline-1-NH (CH:)sN(C2Hs):-5-OCHs: 0.1 
2-Methoxy-4-Hydroxy-7 -methoxyquinoline 0.1 
1 (Alpha-methylbenzyl) 2 undecyl glyoxalidine . s/2pg 
N-Methyl piperazine .... ; . oo 
Monoethanolamine . . ee 
Naphthapiperazine . 0.1 
p-Nitraniline ..... ‘ s/10 
N-Octadecylamine . 3/10 
N-Octadecylmorpholine s/10 
B-Octyl-2-aminoethanol 0.1 
N-Phenyldiethanolamine 0.1 pg 
2,2’-(Phenylimino) diethanol ; 1.0 pg 
N-Phenyl morpholine ‘ s/10 
Piperazine hydrate ...... y 0.1 


Cosmetic Excise Tax Collections 
OSMETIC excise tax collections in 1953 and 1954, 
and through January 1955 are given in the follow- 
ing table: 
1955 1954 1953 
$3,643,000 $ 8,147,000 $13,123,480 
17,384,000 29,489,000 13,859,961 


January 
February 


March 1,957,000 7,805,077 
April 6,503,000 9 236,101 
May 20,733,000 9,286,470 
June 1,662,000* 8,876,000 
July t 323,000 9,996,000 
lugust 582,000 5,964,000 
Septem be) 201,000 370,000 
October 8,204,000 
Novembe) 11,177,000 19,912,000 
December 241,000 536,000 


It may be noted that cosmetic tax collections beginning 
with September, 1953 appear to follow an irregular 
This is due to the change in the system for 
collecting these taxes on @ quarterly instead of on a 


COUTSE. 


monthly basis. 


Negative amounts in monthly totals are due to revisions of amounts for 
earlier months. 
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Calculation of HLB Values of 


on-lonic Surfactants 


WILLIAM C. GRIFFIN* 


N THE PAST FIFTEEN or twenty years, there has been a 

tremendous growth in the field of surfactants. The 

term surfactants, as used here, includes emulsifiers, 
wetting agents, suspending agents, detergents, antifoam 
compounds, and many others. Despite widespread in- 
terest in all types of surfactants, there has been no utill- 
tarian method of classifying them. There has been 
division according to ionization, chemical type, and by 
popular (often ambiguous) nomenclature. 

The surfactant used in practically all formulations 
prior to the 1930's was soap. In the mid 1930's the su 
premacy of soap was challenged, first by sulfonates and 
sulfate-type ionic surfactants, and shortly thereafte: 
by the non-ionics. In the past few years blends of non 
ionic and anionic surfactants have become increasingly 
popular. Throughout this period, cationic surfactants 
have seen increased use but not to the same degree as 
that of either anionic or non-ionic products, 

The biggest difficulty with surfactants today, at least 
from the standpoint of those who have to choose them, 
is the staggering number that are available. Each manu 
facturer tries to provide one or more of his own prod- 
ucts that is suitable for every need and therefore each 
has a tremendous selection. ‘The large number of sur- 
factants available, coupled with the fact that applica- 
tion problems are becoming increasingly difficult, is 
making the need for a suitable system of selection ol 
surfactants more and more critical. 

Any emulsion chemist who works with surfactants 
lor a few years soon recognizes that there is a correla- 
tion between their behavior and their solubility in 
water. For example, he will use a water-soluble sur- 
factant or blend to make an oil-in-water emulsion. He 
will also use a water-soluble surfactant for solubiliza- 
tion and an almost completely water-soluble surfactant 
as a detergent. All the products of these applications 
may be said to exhibit aqueous characteristics; that is, 
they dilute readily with water and conduct electricity. 
For these purposes the emulsion chemist would under 
no circumstances use an oil-soluble surfactant. How- 
ever, to make a water-in-oil emulsion, to couple water- 


® Atlas Powder Co. Presented at May 1954 meeting of Society of Cosmetic 
Chemists and republished from Journal of the Society of Cosmetic Chemists, 
Vol. V, No. 4, December, 1954 p. 249. 
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soluble materials into an oil, or to make a dry-cleaning 
detergent, all of which are non-aqueous systems, he 
would choose an oil-soluble surfactant. 

This relationship of behavior and water solubility 
that is followed by most experienced emulsion chemists 
is sO inexact in its usual form that it is only of value 
as a basis of thinking. We have been successful in 
assigning numerical values to surfactants, thereby pro- 
viding a system of classification that is related to theit 
behavior and to their solubility in water. This method, 
called the HLB method from the term Hydrophile- 
Lipophile Balance, is based on the premise that all 
surfactants combine hydrophilic and lipophilic groups 
in one molecule and that the proportion between the 
weight percentages of these two groups for non-ionic 
surfactants is an indication of the behavior that may be 
expected from that product. The HLB value is useful 
because it allows a prediction of the action that may 
be expected from a surfactant; for example a low 
value, about 4, will be a water-in-oil emulsifier; a high 
value, about 16, will be a solubilizer. What is referred 
to here is the type of behavior that can be expected, 
rather than the efficiency with 
accomplished. 


which this will be 


In our laboratory the behavior of surfactants in rela 
tionship to their hydrophilic nature was first recognized 
in emulsion studies. When two non-ionic emulsifiers, 
one hydrophilic and the other lipophilic, were mixed 
in varying ratios the efficiency of the blend as an emul- 
sifier for a given oil went through a maximum. Using 
pairs of different surfactants to emulsify the same oil, 
it was apparent that this maximaim occurred at the 
same weight percentage of hydrophilic substance in 
the surfactant blend. Essentially therefore, the HLB 
value is a function of the weight percentage of the 
hydrophilic portion of the molecule of a non-ionic 
surfactant. 

HLB values may be calculated for non-ionic sur- 
factants or may be determined experimentally. The 
experimental procedure is long and laborious and was 
described a few years ago []. Soc. Cosmetic CuEM., 1, 
311-326 (1949)]. 
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Formulas for calculating HLB values may be based 
on either analytical or composition data. For most 
polyhydric alcohol fatty acid esters approximate values 
may be calculated with the formula 

' ) 


HLB 20 ( l 
Wherein: 


S saponification number of the ester 
4 = acid number of the acid 


Examples: (A) Atmul 67® glyceryl monostearate (soap free ) 
S = saponification number, 161 
A = acid number of fatty acid, 198 


161 
HLB = 20{ 1 3.8 
198 


(B) Tween 20®, polyoxyethylene sorbitan monolaurate 
S saponification number spec., 45.5 (mid-point) 
4 = acid number of fatty acid, 276 


45.5 
HLB = 20{ 1 16.7 
276 


Many fatty acid esters do not give good saponifica 
tion number data; for example, tall oil and rosin esters, 
beeswax esters, lanolin esters. For these a calculation 
may be based on the formula: 


P 
HLB 


Wherein: 


I weight percentage of oxyethylene content 

P weight percentage of polyhydric alcohol content (glycerol, sorbitol, 
etc. ) 

Example: Atlas G-1441; polyoxyethylene sorbitol lanolin derivative 

E weight percentage of oxyethylene content, 65.1 

P = weight percentage of polyhydric alcohol content, 6.7 


65.1 + 6.7 
HLB 14 
5 
In products wherein only ethylene oxide is used as 
the hydrophilic portion and for fatty alcohol ethylene 
oxide condensation products, equation 2 may be simpli 
hed to 


3 
HLB 
5 
Example: Myrj 49% polyoxyethylene stearate 
I weight percentage of oxyethylene content, 76 


76 
HLB l 
5 


I hese formulas are satisfactory for non-ionic surfac 
tants of many types. surfactants 
containing propylene oxide, butylene oxide, nitrogen, 
sulfur, etc., exhibit behavior which has not been related 
to composition. In addition, the HLB values of ionic 


surfactants do not follow a weight percentage basis be 


However, non-ionic 


cause even though the hydrophilic portion is low in 
molecular weight the fact that it ionizes lends extra 
emphasis to that portion and therefore makes the prod- 
uct more hydrophilic. For these products, the experi 
mental method must be used. 

HLB values for a wide variety of surfactants have 
been calculated or observed and are listed in Table 1. 
\s with any system that deals with surfactants, there 
effects which seem to the 
established value. These are often unique to the test 


are occasional side alter 
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that is being run and there is no explanation for them 
at the present time. 

Because of the difficulty, time, and expense involved 
in carrying out the experimental procedure, relatively 
few of the host of available surfactants have had their 
HLB values determined. However, this is not the dis- 
advantage that it first appears to be, since a rough 
estimate of the HLB can be made from the degree ol 
water solubility and in many instances this is adequate 
for screening work. 

In its present form, the HLB system lacks exactness. 
\ suitable simple laboratory method of measuring HLB 
values of surfactants accurately is needed. We have 
tried a variety of methods including solubility in water, 
or various solvents, ratio solubility in two solvents, 
solubilization behavior both for oils and dyes, surface 
and interfacial tension data, cloud point behavior, and 
many other properties. Of these the most promising 
is the determination of the cloud point of an aqueous 
solution of the surfactant. However, this test still 
possesses severe limitations. 

In addition to hydrophile-lipophile balance, it is be- 
lieved that surfactants possess a second property which 
is related to their behavior. We call it chemical type. 
For example, we may find that esters of a particulan 
fatty acid provide better emulsification in a given sys- 
tem than any other fatty acid esters; or polyoxyalkylene 
fatty alcohols may give better performance than esters. 
In all probability, chemical type is related to the attrac- 
tion of the lipophilic group in the surfactant for the 
lipophilic material with which the surfactant is being 
used. This, we believe, governs the efficiency of a sur- 
factant, provided it is of the proper HLB. This second 
characteristic point, the nature of the hydrophilic and 
lipophilic groups, also requires further study. 

lo select a surfactant properly for any application, 
we believe that one must first have the optimum HLB 
value and secondly have the correct chemical type. 
Since, at the moment we have correlation only for the 
HLB value our procedure is to establish the required 
HLB and then try a variety of chemical types at that 
optimum HLB. This procedure eliminates trial of all 
surfactants that are of the wrong HLB and, thus, re- 
duces the time and effort required to solve a problem. 

Just as each surfactant or surfactant blend exhibits 
an HLB value each lipophilic material or blend of 
lipophilic materials with which surfactants are used 
exhibits an optimum required HLB value for any 
specific formulation or application, Table 2. The de- 
termination of required HLB values has also been 
studied both from the standpoint of calculation and 

Table | 


Caleulated and Determined HLB Values 





Type? HLBI ft 


Name Mfr.® Chemical Designation 

Span 85 1 Sorbitan trioleate N 1.8 
Arlacel 85 1 Sorbitan trioleate N 1.8 
Atlas G-1706 1 Polyoxyethylene sorbitol beeswax 

derivative N 2 
Span 65 1 Sorbitan tristearate N 21 
Arlacel 65 1 Sorbitan tristearate N 2.1 
Atlas G-1050 1 Polyoxyethylene sorbitol hexastea- 

rate N 2.6 
Emcol EO-50 2 Ethylene glycol fatty acid ester N $.7 
Emcol ES-50 2 Ethylene glycol fatty acid ester N 27 
Atlas G-1704 1 Polyoxyethylene sorbitol beeswax 

derivative N 3 
Emcol PO-50 2 Propylene glycol fatty acid ester N 3.4 
Atlas G-922 1 Prypylene glycol monostearate N 3.4 
“Pure” 6 Prypylene glycol monostearate N 3.4 
Atlas G-2158 } Prypylene glycol monostearate N 3.4 
Emcol PS-50 2 Propylene glycol fatty acid ester N 3,4 
Emcol EL-50 2 Ethylene glycol fatty acid ester N 3.6 
Emcol PP-50 2 Propylene glycol fatty acid ester N 3.7 
Arlacel C 1 Sorbitan sesquioleate N 3.7 
Arlacel 83 1 Sorbitan sesquioleate N 3.7 
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Amerchols 


LANOLIN CHOLESTEROLS in their 
most active form. 


The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


An Amerchol such as the multi-sterol, 
liquid Amerchol L-101 enhances soft- 
ening, penetrating and spreading 
activity while holding desirable mois- 
ture to the skin. The surface active 
Amerchols function at the interface in 
oil-in-water emulsions to bring about 
these unique effects on skin and hair. 
The Amerchols are ideal ointment bases since 


they are stable, induce rapid drug release, and 
promote optimum healing rates. 


WE KNOW OF NO CASE OF AN 
ALLERGY DUE TO AN AMERCHOL. 
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Write on your business letterhead for 


technical literature and suggested formulas. 
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Atlas G-2859 
Atmul 67 
Atmul 84 
Tegin 515 
Aldo 33 
“Pure” 


Atlas G-1727 


Emcol PM-50 
Span 80 
Arlacel 80 
Atlas G-917 
Atlas G-3851 
Emcol PL-50 
Span 60 
Arlacel 60 
Atlas G-2139 
Emcol DO-50 
Atlas G-2146 
Emcol DS-50 
Atlas G-1702 


Emcol DP-50 
Aldo 28 


Tegin 


Emcol DM-50 
Atlas G-1725 


Atlas G-2124 


Emcol DL-50 
Glaurin 


Span 40 
Arlacel 40 
Atlas G-2242 








Atlas G-1425 


Atlas G-3608 
Span 20 

Arlacel 20 
Emulphor VN-430 
Atlas G-1734 


Atlas G-2111 


Atlas G-2125 
Brij 30 
Tween 61 


Atlas G-2154 
Tween 81 


Atlas G-1218 


Atlas G-3806 
Tween 65 


Atlas G-3705 
Tween 85 
Atlas G-2116 


Atlas G-1790 

Atlas G-2142 

Myrj 45 

Atlas G-2141 

P.E.G. 400 mono- 
oleate 

P.E.G. 400 mono- 
oleate 

Atlas G-2076 

S-541 

P.E.G. 400 mono- 
stearate 

P.E.G. 400 mono- 
stearate 

Atlas G-3300 


Atlas G-2127 
Igepal CA-630 
Atlas G-1431 





Atlas G-1690 
$-307 
P.E.G. 400 mono 
laurate 
Atlas G-2133 
Atlas G-1794 
Emulphor EL-7 
Tween 21 


cow 


19 


Renex 20 
Atlas G-1441 
Atlas G-7596] 
Tween 60 
Tween 80 


Myrj 49 
Atlas G-2144 
Atlas G-3915 
Atlas G-3720 
Atlas G-3920 
Emulphor ON-870 
Atlas G-2079 





Tween 40 


Atlas G-3820 
Atlas G-2162 
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Polyoxyethylene sorbitol 4.5 oleate 
Glycerol monostearate 
Glycerol monostearate 
Glycerol monostearate 
Glycerol monostearate 
Glycerol monostearate 
lvoxyethylene 


Po 
derivative 
Propylene glyco 


Sorbitan monodleate 

Sorbitan monodleate 

Propylene glycol monolaurate 
Propylene glycol monolaurate 
ae glycol fatty acid ester 
xitan monostearate 

Sorbitan monostearate 
Diethylene glycol monodleate 


Sor 


Diethylene glycc 


Diethylene glycol monostearate 
Diethylene glycol fatty acid ester 


Polyoxyethylene 


N 3.7 
N 3.8 
N 3.8 
N 3.8 
N 3.8 
N 3.8 


sorbitol beeswax 


1 fatty acid ester 


1 fatty acid ester 
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sorbitol beeswax 
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derivative 5 
Diethylene glycol fatty acid ester 5.1 
Glycerol monostearate (self-emulsi- 

fying ) A 5.5 
Glycerol monostearate (self-emulsi- 

fying ) A 5.5 
Diethylene glycol fatty acid ester N 5.6 
Polyoxyethylene sorbitol beeswax 

derivative N 6 
Diethylene glycol monolaurate 

(soap free ) N 6.1 
mielone glycol fatty acid ester N 6.1 
Diethylene glycol monolaurate 

(soap free ) N 6.5 
Sorbitan monopalmitate N 6.7 
Sorbitan monopalmitate N 6.7 
Polyoxyethylene dioleate N 7.5 
Tetraethylene glycol monostearate N 7.7 
Tetraethylene glycol monodleate N 7.0 
Polyoxypropylene mannitol dioleate N 8 
Polyoxyethylene sorbitol lanolin 

oleate derivative 8 
Polyoxyethylene sorbitol lanolin 

derivative s 
Polyoxypropylene stearate 8 
Sorbitan monolaurate 8.6 
Sorbitan monolaurate 8.6 
Polyoxyethylene fatty acid 9 
Polyoxyethylene sorbitol beeswax 

derivative 9 
Polyoxyethylene oxypropylene ole- 

ate 9 
Tetraethylene glycol monolaurate 9.4 
Polyoxyethylene lauryl ether 9.5 
Polyoxyethylene sorbitan monoste- 

arate 9.6 
Hexaethylene glycol monostearate 9.6 
Polyoxyethylene sorbitan monodle- 

ate 10.0 
Polyoxyethylene esters of mixed 

fatty and resin acids 10.2 
Polyoxyethylene cetyl ether 10.3 
Polyoxyethylene sorbitan _ tristea- 

rate 10.5 
Polyoxyethylene lauryl ether 10.8 
Polyoxyethylene sorbitan trioleate ll 


Polyoxyethylene 


ate 


Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 


Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 


Polyoxyethylene 


Polyoxyethylene 


Alkyl aryl sulfor 


Triethanolamine 
Polyoxyethylene 
Polyoxyethylene 


Poloxyethylene 
rivative 


Polyoxyethylene 
Polyoxyethylene 


Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 


laurate 


Polyoxyethylene 


fatty and res 


Polyoxyethylene 


derivative 


Polyoxyethylene 


laurate 


Polyoxyethylene 


ate 


ari 
Polyoxyethylene 


oleate 


Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 
Polyoxyethylene 


Polyoxyethylene 


Polyoxyethylene 


mitate 


Polyoxyethylene 


mitate 


Polyoxyethylene 
Polyoxyethylene 


arate 


oxypropylene ole- 


lanolin derivative 
monodleate 
monostearate 


N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
N 
monodleate N 4 
monodleate N 11.4 
monodleate N 11.4 
monopalmitate N 11.6 
monostearate N 11.6 
monostearate N 11.6 
monostearate N 11.6 
rate A 8 Rey 
oleate A 12 
monolaurate N 12.8 
alkyl phenol N 12.8 
sorbitol lanolin de- 
N 13 
alkyl aryl ether N 13 
monolaurate N 13.1 
monolaurate N 13.1 
lauryl ether N 13.1 
castor oil N 13.3 
vegetable oil N 13.3 
sorbitan mono- 
N 13.3 
esters of mixed 
in acids N 13.5 
sorbitol lanolin 
N 14 
sorbitan mono- 
N 14.9 
sorbitan monoste- 
N 14.9 
sorbitan mono- 
N 15 
monostearate N 15.0 
monodleate N 15.1 
oleyl ether N 15.3 
stearyl alcohol N 15.3 
oleyl alcohol N 15.4 
» fatty alcohol N 15.4 
glycol monopal- 
N 15.5 
sorbitan monopal- 
N 15.6 
cetyl alcohol N 15.7 
oxypropylene ste- 
N 15.7 
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Atlas G-1471 1 Polyoxyethylene sorbitol lanolin 
derivative N 16 
Myrj 51 1 Polyoxyethylene monostearate N 16.0 
Atlas G-7596P 1 Poilyoxyethylene sorbitan mono 
laurate N 16.3 
Atlas G-2129 1 Polyoxyethylene monolaurate N 16.3 
Atlas G-3930 1 Polyoxyethylene oleyl ether N 16.6 
Tween 20 1 Polyoxyethylene sorbitan mono 
laurate N 16.7 
Brij 35 1 Polyoxyethylene lauryl ether N 16.9 
Myrj 52 1 Polyoxyethylene monostearate N 16.9 
Myrj 53 1 Polyoxyethylene monostearate N 17.9 
Sodium oleate \ 18 
Atlas G-2159 1 Polyoxyethylene monostearat« N 18.8 
Potassium oleate \ 20 
Atlas G-263 1 N-cetyl N-ethyl morpholinium 
ethosulfate ¢ 25-30 
1 Pure sodium lauryl sulfate \ App. 40 
°] Atlas Powder Company, 2 Emulsol Corporation, 3 General 


Glyco Products Company, Inc., 5 Gold 
Kessler Chemical Company, Inc., 7 


Amiline & Film Corporation, 4 
schmidt Chemical Corporation, 6 
W. C. Hardesty Company, Inc. 


tA Anionic, C Cationic, N 
++ HLB values, either calculated or determined, believed to be correct to 
l 


Non-ionic 

a variety of physical tests. There appears to be a correla 
tion of required HLB value with chemical composition, 
though there are insufficient data to show a fixed rela 
tionship at the present time. 

It seems possible that, given (1) a suitable sorting 
coding system for surfactants based on (a) HLB, and 
(b) chemical type, and (2) a more or less parallel on 
complementary sorting-coding system for the lipophilic 

Table 2—“Required HLB” Values 
w/o oO/;W 


Emulsion Emulsion 


Solubilizing® 


sa 


Acid, stearic l 
Alcohol, cetyl 13 
Lanolin, anhydrous S l 
Oil 
Cottonseed 
Essential 16.5 
Mineral, heavy ' 10.5 
Mineral, light 4 10-12 l 
Vitamin (with fats or oils) l 
Vitamin (fat free) l 
Petrolatum 4 10.5 
Vitamins 
Esters 14 
Oils (see “Oils’’ above) 
Wax 
Beeswax ) 10—16 
Microcrystalline 9.5 
Paraffin (household ) 1 yg 


uw 


®° O/W, i.e., solubilizing in water 


materials used with surfactants, a cross relationship 
could be set up. With such a system, it should be pos- 
sible to screen all the available surfactants in a few 
minutes and select a few that are worthy of extensive 
study, 

In summary, two conditions usually must be satisfied 
in choosing a surfactant for any desired formulation. 
First, the proper HLB or hydrophilic content of the 
surfactant must be used, and second the proper chemi- 
cal type of the surfactant must be chosen. Random 
the old trial-and-error method, can lead to 
many selections that are wrong in two ways; that is, 
both by chemical type and HLB. By first determining 


choice, i.e., 


the optimum HLB value and then selecting and testing 
a variety of chemical types at this particular value a 
large number of wrong trials can be eliminated. The 
HLB method permits a more systematized trial than 
possible previously. HLB values may be calculated 
from analytical or composition data or the system 
may be used without calculating or determining exact 
value since it is a method of operation that has some 
correlation with water solubility of the surfactants. 
here is need for further work in this field to establish 
a rapid, more exact experimental procedure for observ- 
ing HLB values, for determining “required HLB’s,” 
and for classifying and correlating chemical types of 
surtactants. 
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Modulan 


The MODIFIED LANOLIN with new 
properties. 


Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. Because of its out- 
standing compatibility with oil-in- 
water emulsions and with soaps and 
shampoos, Modulan is particularly 
recommended for use in creams, 
lotions, baby products, hair prepara- 
tions, make-up, and ointments. 


CLINICAL INVESTIGATIONS HAVE 
INDICATED THAT MODULAN IS 
HYPO-ALLERGENIC. 


Write on your business letterhead for 


technical literature and suggested formulas. 
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YARDLEY 


\ large scale promotion of the Yard 
ley men’s line was started this month 
in department and drug stores with a 


YARDLEY 


Shere "Y [exuric 4 


_ 
& teen 





Shaving Foam & Lotion 


point-ol-sale counter merchandiser and 
two special Father's Day gift: packages. 
\dvertising has been scheduled for 
Father's Day in national magazines, 
Sunday newspaper supplements and on 
television. I'wo new shaving kits, one 
featuring the Shaving Bowl and a spe- 
cial size bottle of After Shave Lotion, 
and the other featuring the lotion com- 
g Foam, are 
being offered. The Shaving Bowl and 
Lotion kit sells for $1.50 and the Shav- 
ing Foam and Lotion kit for $1.25. 


bined with Yardley Shavin 


Both packages are designed with open 


cellophane windows for consumer 
identification. The counter merchan- 
diser is 2214 inches long, displaying all 
the stars of the Yardley men’s line in 
new packaging. ‘Topping the merchan- 
diser is a panel announcing, “Yardley 
Brings You Good Grooming-London 


Style.” 
KING RESEARCH 


King Research, Inc., is newly pack 
ing Dandricide anti-dandruff rinse in 
a striking foiline display carton. Spat 
kling silver foiline, printed in red and 
black to match product label, is used as 
a combined shipper and carrier for 6 
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bottles of Dandricide which is sold in 
beauty and barber shops, and in drug 
stores. Perforations along front) and 
sides permit removal of part of the cai 
ton to make a slant-sided display with 
a low front. Separate removable in 
terior packing further protects the bot 
tles in shipment. 


SHULTON 


Shulton introduces two new gilt sets 
keyed to Father's Day sales. Among 
other items, they include the two new- 
est additions to the Old Spice line, 
Body ‘Valcum and Electric Shave. The 
Body ‘Valcum, in a polished aluminum- 
finished container with sprinkler top, 
is teamed with Old Spice After Shave 
Lotion and retails for $2.00, plus tax. 
\ 3-piece set, designed especially for 
the electric shaver, holds the new Old 
Spice Electric Shave in a flask-shaped 
bottle, the After Shave Lotion and 
skin-tone Talcum. This stand-up set 
retails for $3.00, plus tax. New Pack 
aging displays black sailing ships with 
bold white sails, and gold ripples silk- 
screened on Old Spice red back 
grounds. 


CHRISTIAN DIOR 


Christian Dior gives his purse flacon 


of “Miss Dior” and “Diorama” a new 
setting with a gift look. Replacing the 
close-fitting folding box is a larger box 





Purse Flacon 


with a cutout for the flacon and with 
the black suede protective case slipped 
in behind it. The finely ribbed gray 
box has a white and gold label and 
banding to designate ‘Miss Dior,” 
black and gold accents to designate 
“Diorama.” The retail price of $3.00 
plus tax remains unchanged. 


PACKAGIVG ald PROMOTIONS 


RICHARD HUDNUT 


\ golden lotion shampoo made with 
powdered eggs, Enriched Creme Sham 
poo, is being presented by Richard 


Richard Hudnutl 


Li aL HY 7 i 


Creme Shampoo 


Hudnut in a large 16 oz. bottle regu 
larly priced at $1.75, but now being 
offered for a limited time at $1.10. 


COTY 


Muguet des Bois, (the French name 
for Lily-of-the-Valley) is a popula 
name in Coty’s new fragrances for 
spring. This year Coty has dressed all 
the familiar Muguet des Bois favorites 
in their Maytime best, and has added a 
new blossom to the bouquet called 
“Perfume Mist,” a new form of thi 
Muguet. It is presented in one of the 
new spray containers holding two 
ounces and is priced at $2.50. Perfume 
Mist is more concentrated than Toilet 
Water and at the slight touch of a 
finger, envelopes the clothes, accessories 


and even the surroundings. 


REVLON 


Hot Coral, a lipstick and nail ename! 
suitable for all hair colors, is being of 
fered by Revlon and featured in full 
color editorial pages in Vogue, Har 
pers Bazaar, Glamour, Charm and 
Mademoiselle. Hot Coral lipstick (Non 
Smear & Regular), $1.10 and the nail 
enamel, 60¢, all plus federal tax. 
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TOP OFF YOUR BOTTLE 
OR JAR WITH A-- 


RICHFORD 
GOLDCOTE 
a Kot]: 


i 


i hele ee 
404 FOURTH AVENUE, NEW ‘YORK 16, N. Y. 


& Essential Oil Review 


YOUR BOTTLES LOOK BETTER. . . 
YOUR PRODUCTS SELL BETTER . . . 


when topped with a gleaming 


GOLDCOTE CLOSURE 


by RICHFORD 


Day to day sales figures from all over the country 
show clearly that Miss and Mrs. America are buying 
most things on impulse, are selecting products that 


appeal first to their sense of beauty. 


If you want your packaged product to stand out, be 
it a cosmetic, fine food, or pharmaceutical, you cannot 
make a better choice for a closure than one of the 


many shapes and sizes of RICHFORD GOLDCOTE. 


Then you can be sure that the question, 
“WHICH BRAND WILL SHE CHOOSE?” 


will be answered in your favor. 


Write today for samples and prices. 


NIRAFONN 


CORPORATION 
404 FOURTH AVENUE, NEW YORK 16, N. Y. 


Represented by: 


BUCKINGHAM ASSOCIATES E. H. SOUTHWELL CO 
7634 Rogers Avenue 5957 S. Western Ave 
Chicago 26, III Los Angeles, Calif 


PAUL M. WAGNER CONSOLIDATED BOTTLE CO 
4025 Glenwick Lane 27-67 Vine Avenue 


Dallas 5, Texas Toronto, Canada 


Offices Also in Principal Foreign Cities 
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LUFT PATCH OGILVIE SISTERS 


Tangee Liquid Rouge is being intro- Iwo packaging changes for Nepto Ogilvie Sisters announces for a lim- 


duced this spring in stores throughout Lotion have recently been adopted by ited time only a special sale on their 8 
the country. It comes in five fashion- the E. L. Patch Co. of Boston, Mass. oz. Castile Soap Shampoo which re- 
right, complexion-right shades: Red- Patch has changed from the ribbed, tails at .75 and 5 oz. Lano-Set Hair 
Red, Medium Red, Pink Queen, private mold bottle to the Contoure Spray which retails at $1.00-$2.25 value 


design package and has also added a 
one-ounce sample size bottle in addi- 
tion to its regular four-ounce package 
Nepto Lotion, having a sea moss base 
mixed with glycerin and specially de- 
natured alcohol, is a greaseless and non- 
sticky lotion which may be used during 
the day as well as before retiring. 


GOURIELLI 

New Body ‘Tang, an after-shower lo- 
tion, is being presented by Gourielli. 
The mint-cool liquid with a clean- 
scented, masculine — personality, — is 
meant to be applied liberally and 
comes in a sizeable 8 ounce bottle 
which has been contoured to fit the 





palm of the hand and is priced at 


$2.50, plus tax. Shampoo & Hair Spray 


Liquid Rouge 
Theatrical Red and Tangee Natural, SEAFORTH 
each keyed to go with the Tangee lip- 
stick in those shades. Tangee Liquid 


The sale will be available to all ac- 
Seaforth ‘Toiletries for men an counts in the following states during 


Rouge was designed to be worn over 
a foundation such as Miracle Make-Up, 


or under ‘Tangee 


Packaged in a round bottle with gold 


nounces a special Free Goods offer to 
the trade on their Solid and Spray De 
odorants. The offer presents one dozen 


May, June and July: Washington, Ore 
gon, California, Montana, Nevada, 
Idaho, Wyoming, Arizona, Colorado, 
New Mexico, Utah and El Paso, ‘Texas. 
The sale will be available to all othe: 


mee aap ame we anny, il accounts during April, May and June. 

gee Liquid Rouge comes in a quarter- . 
HELENA RUBINSTEIN 

After being quite successful in Eng- 

land’s damp weather, Helena Rubin 

stein’s new English Complexion Pow 


der is now being offered to American | 


ounce size to retail at 49¢ in self-sell- 
ing dozen cartons, or individually 
booted. 


to sell for $1.75 plus 12¢ Federal Tax. | 
j 
j 


MENNEN 
women. “Atomized Silk” is the basic in 
gredient, more finely pulverized than 
betore. It is offered in two forms, loose : 


The largest product give-away offer 
in men’s toiletries history will kick oil 


Mennen Co.'s introduction of its new ’ 
and compact. ‘The loose powder is in 





Shampoo for men. One million bottles : — 
(retail price $1.00 each) of the non an attractive package with a striking 


white-flecked-with-gold — plastic covet 


Deodorants 


alkaline, liqui ‘me sham will be oat 
: ine, liquid creme shampoo will be Seaforth Solid Deodorant and a half- 


dozen Seaforth Spray Deodorant, (both 
in $1 size), pre-packed in a sell-on-sight 
display unit. The dealer receives two 
Solid Deodorant free with the purchase 
of each display unit. There is a limit 
of three display units per store. 


HARRIET HUBBARD AYER 

Harriet Hubbard Ayer is reinstat- 
ing its Cleansing Grains in the line. 
Re-packaged in a cylindrical gold foil 
box, the item will be regularly priced 
at $1.25. For a limited time starting 
June 12, an introductory offer of 
Cleansing Grains with Medicated 
Men's Shampoo Cream will be made at a combined 

offered free in combination with 5%¢ price of $2.00. 
Mennen Skin Bracer in retail stores 
throughout the country. It will be 





English Complexion Powder 
that is soil proof. The compact, a com- 
pressed “touch-up” version of English 


ALICE ADAMS Complexion Powder, is in a disc-shaped 





backed by Mennen’s co-sponsorship of A new line of nail lacquer in regu- plastic container, the design of which 
the “Wednesday Night Fights’ (ABC- lar and iridescent shades, is being in- was recently selected for an exhibition 
IV Network) beginning June 1. Radio troduced by Alice Adams. The line at the Museum of Modern Art in New 
and ‘TV spot advertising and color ad- consists of ten shades, three of which York. The loose powder sells at $3.50 
vertising in Life will also highlight the are iridescent, presented in attractive plus tax for 3 0z., while the compact 
campaign. bottles. powder sells at $2.00 plus tax. 
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MASTERPIECES IN PERFUMERY 


FOR THE PERFECT FRAGRANCE 
CUSTOM-MADE FOR YOU, 


CONSULT 


Froare-<Dupen r oF, C, 


SINCE 1820 MAKERS OF THE FINEST PERFUMES 


Sele Aguue in the Unieal Siecs ont Combe 
FOR 
SOCIETE ANONYME DES ETABLISSEMENTS 
ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE. FRANCE 


Kssential Oils + Aromatic Products + Perfume Bases 


ROURE-DUPONT, INC. ROURE-DUPONT, INC. ROURE-DUPONT, INC. 

366 Madison Avenue 510 North Dearborn 5517 Sunset Boulevard 
New York, N. Y. Chicago, Illinots Hollywood, Calif. 
VANDERBILT 6-5830 SUPERIOR 3881 HOLLYWOOD 3-5059 
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Who e citrus 


I from the treatment of 


ermrmrdatest methods of ‘scarification.’ These entail the minimum 





fruit by the very 













contact of the oil with water during the process of oil extrac- 


tion, and the oil'does not come into contact with the juice 





during production, For these reasons the finest quality of 
cold-pressed oil is how produced, retaining all its delicate 


flavour, and is compgrable with oils produced anywhere in 


; the world. 
we & 7 
A ‘ We will gladly send full information and 
er a samples of Lanitis essential oils. Please 
be a write to: THE CALVERT MILLS CO. 


a \ ~2@ 44 Whitehall St., New York 4, N.Y. 
_— (exclusive U.S. Representatives) 


LANITIS sros.i2p., 


17 Roosevelt Avenue, LIMASSOL, CYPRUS 


ESSENTIAL OILS e CITRUS PASTES * CLEAR ALCOHOLIC FLAVOURS 
HYDROSOL FLAVOURS e CITRUS CRUSHES 
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Fair Trade Advocates 
On the Defensive 


{ee RE seems to be no question but 
that the proponents of fair trade 
are today on the delensive. From the 
period when the Miller-Tydings Act 
was passed until the present time, a 
complete era in fair trade history can 
be written. ‘Today, the pendulum in 
government circles has swung, and the 
trend is definitely trade 


influential 


against fain 
among national political 
leaders in both parties. 

Month after month, during the past 
few years, we have raised our voice, as 
have many of our worthy colleagues in 
other cosmetic and drug trade papers. 
not only in defense of fair trade, but 
in warning that there was no security 
insofar as the law was concerned. 

During this period, fair trade won 
many a court battle (although it lost a 
few at the same time), but it did not 
succeed in winning the American 
housewile to its side. Naturally enough 
price cutting appeals to the consumer. 
She is looking for the bargain, and she 
cannot be expected to realize that she 
is Victim, not victor, in the bargain 
hunting. Fair trade as a means of su 
vival of small business may have a 
sentimental appeal to the public, but 
not to a public that is under a mistaken 
illusion that the law is costing her dol 
lars and cents. 

The battle is being fought, but it is 
not lost. The main struggle is one for 
No time 


should) be lost in engaging in this 


the consumer's support, 
struggle. But in the meantime, we find 
it ironical, indeed, that in the name 
of antitrust action, the anti-fair trade 
elements in American politics will give 
a kiss of death to small business, par 
ticularly among retailers, although this 
small business is the bulwark against 
monopolistic control of all) American 


industry 


Many Proposals for 


Fragrance Foundation 


{ pe promotion of fragrance is cer 
tainly no easy task, what with the 
difficulty of expressing ideas on pet 
fume in words and the struggle to find 
something really new to say to the con 
sumer about perfumes from one day to 
the next. That the Fragrance Founda- 
tion has accomplished a herculean task 
in a remarkable way, none could gain- 
say. That there is much more to be 


done to make America fragrance-con- 


scious, none would deny. 
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Notes & ‘Topnotes 


We note with interest some of the 
proposals that have been made and 
that are under consideration: adoption 
of a fragrance slogan, having a Na 
tional Fragrance Month, a seminar “om 
the do’s and don'ts of perfume,” and 
working closely with studios in Holly 
wood and in the American television 
movie and T\ 
heroines shown applying perfume. 


industry to have 

All of these are worthy suggestions, 
and if we may be excused our im 
modesty, the last suggestion was first 
forth in the 
publication, where it was outlined in 


some detail. It is as worthy of serious 


brought pages of ow 


consideration now as it was at the time 
the suggestion was first made. 


Billion Dollar Mark 
Again Surpassed 


NCE again, cosmetic sales in the 

United States, calculated at the re 
tail level, have surpassed the billion 
dollar mark; and for the sixth consecu 
tive year, a new high was reached. Ac- 
cording to the calculations of the 
Loilet Goods Association, sales in 1954 
$1,086,800,000, an 


6.4°. over the 1953 level. This increase 


were increase ol 
is all the more a real one, because it is 
greater than the corresponding popu 
lation increase from the previous year. 

In an estimate of the percentage of 
sales made through each of 
the various types of outlets, the TGA 


cosmetic 


figures show that the drug stores are 
continuing to lose ground, as are the 
whereas 


limited price variety stores, 


food store sales and house-to-house 
merchandising continue to gain. On 
the other hand, the department store 
share of the market, which dropped 
rather severely in the early years ol 
this decade, is now relatively stable 
and has even recovered a fraction of 
its previous loss. 

\s we see it, we may be living 
through a period when equilibrium is 
being established, and when the fluctu 
ations in the distribution of the market 
among the many types of outlets will 
become so insignificant as to be unable 
to be measured from one year to the 
next. The three-year period from 1952 
to 1954, inclusive, indicates that the de 
partment stores are neither gaining nor 
losing; they probably will gain or lose 
in relation to the other outlets only by 
an important shift, upward or down 
ward, in the sales of the products in 
which they are dominant (as per- 
fumes, for example). It seems unlikely, 
although not impossible, for house-to- 


house sales to increase much beyond 





( 
19.4%); 
most surprised to 


the 20°, mark (it is now at 
and we should be 
find independent and chain drug stores 
accounting for much less than the 30° 
of this market that they now control 
We look to a tapering off of the sever¢ 
changes that have been taking place in 
recent years, and we believe that this 
will have a stabilizing effect on all 
phases of the cosmetic industry. 


Death of a Friend, 
End of an Era 


OR more than a quarter of a cen 

tury, it has been difficult to speak 
of the perfume and cosmetic industries 
without mentioning the name of Hugo 
Mock. One could fill many columns of 
this journal with recitations of his ac 
complishments, as an expert in the law 
of trademarks, as general counsel of the 
Toilet Goods Association and the Fra 
grance Foundation, as attorney whose 
name was synonymous with progress in 
the cosmetic industry. To the many 
who knew him, he was more than this. 
He was a warm friend, always consid 
erate and compassionate; and he was 
an intellectual giant, as deeply intei 
ested in poetry and philosophy as in 
his chosen profession. 

In retrospect, even while we miss 
him and feel a gap that none can 
readily fill, we know that we have all 
been enriched by the imprint that h¢ 
left upon that part of industry and cul 
ture with which he was deeply con- 
cerned. If we were fortunate that he 
was able to be working with us and foi 
us until literally the last moment of his 
life, we are at the same time benumbed 
with shock at the suddenness of ou 


loss. 


Cosmetic Chemists Honor 
Dr. Stephen Rothman 
I is indeed interesting that the first 


man to be honored by the Society of 
$1,000 


award for the outstanding publication 


Cosmetic Chemists with — its 


during the period under study is a 
man who is not a member of the So 
ciety, is not in the cosmetic industry, 
and is not a chemist. Dr. Stephen Roth 
man, one of the world’s outstanding 
dermatologists, author of a book on the 
chemistry and physiology of the skin, 
will receive the award. Once the award 
committee had accepted the concept 
that the greatest contribution to cos 
metic chemistry might be a publication 
in a different (though, of course, re 
lated) field, the name of Dr. Rothman 
could not be overlooked. We join in 
congratulating him upon this latest 
honor, and hope it will further cement 
the excellent relations between cos- 


metic chemistry and dermatology. 





CYCLAMAL 


An Aldehyde of great stability and of such high degree of 
purity that it can be used in the finest perfume extracts as 


well as soaps and cosmetics. 


RESEDALIA 


An Acetal resembling the aroma of Reseda Mignonette. It is 


a valuable addition to all floral bouquets, and as a modifier 


for the purpose of rounding off all types of compositions. 


VERONOL 


An Aldehyde of great potency; imparts the aldehydic top note 
to perfumes to which it is added. It is extremely valuable as 
a modifier. Used from 1/10 to 14 of 1%. 


ROSANOL 


An Acetal, ideal for all rose type compounds, because of its 


fine character, great lift and extreme stability. 


The advantage of these aromatic chemicals is that their great purity permits 
their use in the most luxurious perfumes . .. and their low cost makes them 


feasible for even the most inexpensive soap fragrances. 


Sole Representative in the United States for J. and E. Sozio, Grasse, France 


Write for our complete catalogue. 


PRODUCTS BUILD SALES FOR «/ PRODUCTS 


Aromatics Division 
VERONA CHEMICAL COMPANY 
Plant and Main Office: 26 Verona Avenue, Newark, N. J. 
1210 Rosedale Avenue, Chicago, Ill. 
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for Improving Production 


Unimixer Agitator 


The Unimixer \gitator is) an 
nounced by the Patterson Foundry & 
Machine Co. It is available in 1 


through 5 horsepower sizes and geared 


ERSOM UNIMIXER 


Agitator 


or direct drives can be specified with 
centripoise propellers or multi-purpose 
turbines. The unit can handle liquids 
up to 2000 centripoises in viscosity, and 
products containing semi-solids to be 
dissolved or otherwise processed. 
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Air Cleaner 

\ combined air cleaner and unscram 
bling unit operates on sound, oval on 
rectangular containers at speeds up to 
50 per minute. The equipment is re 
ported to be silent in operation. It 
cleans and unscrambles in a straight 
line. High pressure air and suction 
loosen and remove linters, dust and 
other foreign matter. It takes up about 
a third of the space of two usual ma 
chines that it replaces. 


Sanitary Proportioning Pump 

\ new sanitary proportioning SAI 
I-KLEEN pump of advantage to food 
plants for easy and speedy cleaning, is 
announced by the Philadelphia Pump 
and Machinery Co., subsidiary of 
American Meter Co. The pump is said 
to successfully handle clear’ viscous 


liquids, pastes, and food slurries. 


Spray Metallizing 

\ new process recently produced by 
Jema Chemical & Supply Co. produces 
a hard, durable high lustre finish re 
quiring no treatment beyond the pro- 
tective coating, it is stated. The top 
coat may be left clear with a rich sil- 
ver-chrome appearance, or may be dyed 
gold, brass, copper or some other suit 


able color. 


Magnetic Sweeping 

\ sweeper, with a specially desgined 
“Magnastat” blade, said to cluster dirt, 
dust and hair by electrostatic action, 
which completely prevents it from rais 
ing from the floor, is being produced 
by Damar Products, Inc. The name of 
this sweeper is “Magnetik Sweeper.” 


Drop Counter 


\ new drop counter with a photo 
electric cell connected to a timer is 
said to accurately count drops from 
one to four hundred at each setting. 
Drops fall directly from glass tip into 
collecting tube without touching any 
part of the counter assembly. The 
timer manufactured by Microchemical 
Specialties Co. automatically indexes 


the collector to the next position alter 
the set number of drops has been de- 
livered into the tube. 


Micro-Bellows Pump 
I 


The Research Appliance Co. an 
nounces the Corson Cerveny, Micro 
Bellows Pump which is equipped with 
a new micrometer setting, complete 


Micro-Bellows Pump 


with vernier and scale. It is stated that 
the new unit offers a more accurate 
metering by the use of the synchro 
nous motor and precision setting screw 


Automatic Adjustment 


Philatrol is a patented mechanical 
link between a proportioning pump 
and control motivating equipment 
whether hydraulic, 


manual, pneu 


matic or electric—for the adjustment 


ol piston stroke length and hence 


0 


f « 


Automatic Adjustment 


pump capacity while running, accord 
ing to the Philadelphia Pump & Ma 
chinery Co. Philatrol incorporates the 
principles of the inclined plane or 
wedges. According to reports, Philatrol 
equipped Philadelphia proportioning 
pumps are operating with an accuracy 
of plus or minus 14 per cent over a 
range of a few cc. per hour to several 
gallons a minute. 
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Albert Verley and Company’s 


' oi , 
a Verle| 
Micotinia Vel 
e 
... imparts the sales appeal of a 


sweet, powerful, slightly pungent note 


$36 a pound 


‘ 
THE. eweetabes of Jasmin, Tuberose, Carnations, and Roses — with just a 
bit of the pungency of Narcisse — that’s Nicotinia Verley. It reminds one 
of the early-morning fragrance of “Sweet Tobacco”, the old-fashioned 
\merican garden favorite — Nicotinia Assimis, they call it now. 
Leading per fumers have found that Nicotinia Verley prov ides exciting effects 
when used as a blender in floral bouquets and exotic compositions — or used 
alone in powders, creams, lotions, and other toilet preparations. 
Discover the possibilities of Nicotinia Verley lending a distinctive floral character 


to some of your formulas. Write today for a working sample. 


Where Your Dollars Have More Scents 


ALBERT VERLEY and COMPANY 


1375 EAST LINDEN AVENUE, LINDEN, N. J. J 
21 East 40th Street 1018 So. Wabash Avenue 222 Front St., East f / ) : 
New York 10, N. Y. Chicago 5, Illinois Toronto, Ontario LL "Ya LY 


MEFFORD CHEMICAL CO., 1026 Senta Fe Avenue, Los Angeles 21, California 
Representatives in all principal cities throughout the world AND COMPANY 


Headquarters for Fragrance Appeal 


Synthetic Aromatic Products and Organic Isolates + Synthetic Flower Oils and Aromatic Bases * Bouquets and Finished Compositions 














Portable Tape Recorder 


\ simple, low cost portable tape re 
corder well suited for laboratory use 
has been announced by Meyer Scien 
tific Co. The new recorder has been 





Tape Recorder 


designed to combine the advantages 
of light-weight, compactness and port 
ability to increase availability and re 
duce time required for laboratory proc 
ess memoranda and the writing of 
project reports. 


Development in Musks Field 


\ major development in the field 
of musks has just been announced 


by R. E. 


charge of sales of 


Horsey, vice president in 
Givaudan-Dela 
wanna, Inc. Two years of intensive re 
search resulted in the synthesis of a 


new musk body, which, according to 


ig 
Delawanna, is so versatile in its per- 
formance that it will be offered under 
the trademark Versalide. It is a pure 
chemical of ketonic nature with an in 
tense, sweet odor, and lends sweetness, 
strength and fixation to a perfume, it 


is reported. 


Oleoresin Black Pepper 


\ new decolorized Oleoresin Black 
Pepper now being produced in_ its 
Clifton plant has been announced by 
Fritzsche Brothers, Inc. 
the manufacturer, this new seasoning 
material truly merits the qualification 


“decolorized.” All of the green which 


According to 


normally occurs in pepper extractives 
has been removed, it is stated, and the 
only vestige of color remaining is a 


ew BP. euilne bs 





and Developments 


very light yellowish tint. It is also of 
a consistency which mixes readily with 
Cerelose and other dry bases. It is 


semi-fluid. 


New Lemon Product 


\ carefully dried, finely grated lemon 


rind called Raspatura Limone, has 
been developed by the Flavor Dept. of 
Dodge & Olcott, Inc., 180 Varick St., 
New York 14, N. ¥ 


is said to serve effectively to impart the 


The new product 


texture, color and flavor of fresh 
lemon rind where such a quality is indi 
cated. It comes in two forms . . . basic 
and Raspatura Limone with 5% lemon 


oil. 


Quick Dissolving Karaya Gum 


“Dispersized” Karaya Gum has been 
developed by Morningstar, Nicol, Inc., 
to overcome the difficulty of wetting 
out this powdered, water-soluble gum. 
The gum maintains all of its regular 
characteristics, such as pH and viscosity 





Karaya Gum 


and differs only in its dispersion or 
wetting out properties. By sprinkling 
the “Dispersized” Karaya_ in 
with slight agitation it is stated all par- 
ticles are uniformly wet out and maxi- 


water, 


mum viscosity is reached in a very 
short time. 








New Vibro Mixer 


\ new vibro mixer is announced by 
the Fisher Scientific Co. In the tiny 
violent movements produced, globules 
of suspended fats and oils and finely 





Vibro Mixer 


divided solids are disintegrated, the 
company states; and this offers the 
laboratory a rapid way of preparing 
emulsions and stable colloidal forma- 


tions. 


Self-Sticking Felt 


Self-adhesive felt dots and felt tape 
are being produced by J. B. Dawn 
Products, Inc. The new product is 
made with a pressure sensitive adhesive 
which is waterproof, it is claimed, and 
no glue or adhesive is needed. The 
standard sizes of Feltape are 4¢ in. and 
14 in. thickness and 14 in. to 6 in. in 
width, Feltdots come in discs 4g in. 
thickness in diameters of 14, 34, ‘15, 
and \% inches. 


Modernized Labels 


New modernized labels have been 
adopted by A. Boake, Roberts & Co. 
Ltd., London, England, to replace the 
more decorative labels in use before. 
With a background of irregular mesh, 
smoke grey in color, the ABRAC trade 
mark is now done in red and black 
with a black underlining. 
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Storage of Fats and Soap Chips 


TORAGE problems are continu- 
ally cropping up. It is, therefore, of 
interest to survey the best methods of 
storing the most common fats and soap 
chips. 

The importance of correct storage 
cannot be over-emphasized as it not in- 
frequently happens that discoloration, 
in the form of spotting, and even ran- 
cidity can be directly traced to im- 
proper storage methods. Usually these 
troubles may be linked with the pres- 
ence of free iron or copper in the fat, 
or oxides and salts due to the corro- 
sion of the tank. 


Danger from Corrosion 


Corrosion can be caused in several 
ways and moisture, free fatty acids and 
the impurities introduced during the 
earlier bleaching processes will all at- 
tack the steel plates of the average 
tank. Such an attack may be insidious 
and not noticed for years, or it may be 
that considerable damage will be 
caused in a relatively short time. Even 
minute quantities of free metal can ac- 
celerate by catalytic action undesit 
able rancidity changes. 


Corrosion Proof Tanks 


It is usual with the larger manufac 
turers to use tanks made of Monel 
metal, nickel, stainless steel or one of 
the new aluminum alloys. The avail- 
ability of Nickel-Clad Steel, which has 
a cladding of nickel bonded firmly to 
one side of a steel plate, has made pos 
sible construction of large corrosion 
resistant storage tanks at economical 
cost. These are completely immune to 
the attack of all corrosive agents likely 
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to be present in the fats and can be re- 
lied upon to give an extremely high 
degree of protection. For complete pro- 
tection the use of glass-lined tanks is 
recommended and these are particu- 
larly serviceable for keeping pure fatty 
intended for shaving soaps, 
creams and other high grade toilet 


acids 
preparations. 


Resins to Prevent Corrosion 


Where the initial outlay of corrosion 
resisting alloys and glass is ruled out 
for reasons of economy, the manufac- 
turer is recommended to make use of 
a synthetic resin for coating the sur- 
face of ordinary steel or iron tanks. 
The resin, in the form of a varnish- 
like compound, is brushed on and 
bonded to the prepared surface of the 
tank by a special baking process, so as 
to give a hard flexible, non-chipping 
glass-like surface. East of cleaning and 
sterilization is assured, as the surface 
is smooth, glass-like and non-porous; 
usually only hot water and a brush are 
needed for sterile cleaning, but steam 
sterilization may be employed if de 
sired. 


Testing All Fats in Storage 


‘The closest control by means of or- 
ganoleptic and laboratory tests should 
be kept on all fats particularly com- 
mercial tallows, lards and greases which 
are frequently slightly rancid by the 
time they reach the factory. In the case 
of the more rancid fats, it is often 
advisable to add preservatives or anti- 
oxidants to prevent further deteriora- 
tion. 


Rancidity Accelerated by Re-Heating 


Rancidity may be greatly accelerated 
by continual re-heating of the fat, and 
this is particularly the case with cocoa- 
nut oil. It is a distinct advantage to 
store cocoanut oil in several small 
tanks instead of one large one. This 
eliminates the necessity of heating up 
the entire lot of oil when a smaller 
quantity 
the idiosyncrasies of the various oils is 
useful and enables adoption of the 
storage methods to meet special re- 


is required. Knowledge of 


quirements. 


Storage of Tallow 


Tallow usually comes to the soaper 
in large tank cars and the fat is melted 
by steam coils and conveyed to the 
storage tanks by air pressure. It fre- 
quently happens, however, that both 
tallow and fatty acids are delivered in 
barrels and kegs and stored in the fac- 
tory yard until required. Wooden kegs 
or barrels are preferable to those made 
of iron which frequently causes dis- 
coloration. The disadvantage — of 
wooden kegs is that when left out in 
the yard and exposed to the elements, 
the staves are liable to warp and so 
spring leaks. Iron drums can be im- 
proved by coating with zinc or lead. 


Chlorinated Rubber Lining 


Aluminum containers are highly suit- 
able, but naturally a good deal more 
expensive than those made of wood. It 
has been suggested that chlorinated 
rubber could be used for lining iron 
drums. Suitably plasticized, chlorinated 
rubber forms films of excellent tensile 
strength. With plasticizers used to the 


Continued on page 74 
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«oe MAKE BETTER PRODUCTS 


eee USE 


genetron 


... the right propellents 
for every aerosol need! 


America wants the push-button convenience of 
pressure-propelled products . . . the amazing sales of 
aerosols prove that! Now, with General Chemical’s 
expanded line of GENETRON aerosol propellents, an 
even greater variety of products can profit from this 
growing demand. Check the list of GENETRON pro- 
pellents at right for your specific formulation require- 
ments. You'll find a GENETRON propellent for every 
purpose! 


TECHNICAL ASSISTANCE ON 
AEROSOL PACKAGING PROBLEMS 


General Chemical’s Technical Service Department can 
help you get started in aerosol packaging, or give the 
technical assistance needed in developing new types of 
pressure-packed products. It is completely 
equipped with experimental aerosol filling and 


These GENETRON Propellents bring 
new versatility to aerosol 
packaging: 


genetron 12 8 Dichiorodifluoromethane; the first widely 
used aerosol propellent, is ideally suited for formulations 
requiring high vapor pressure, low boiling point, such as 
insecticides, paints and lacquers. 


genetron TV Trichioromonofluoromethane; finds its 
greatest use in combination with GENETRON 12 in a 
majority of low pressure formulations, such as hair lac- 
quers, air refreshers, Christmas snow, space and resid- 
ual insecticides. 


genetron 320: dichiorotetratiuorcethane; used 
in combination with GENETRON 12 in shave lathers and 
other foam products; makes possible a whole new range 
of drug and cosmetic aerosol products. 


Genetron WOU: Monochloroditiuorcethane; has 
high vapor volume and odor stability characteristics 
that particularly suit it for use in the perfume indus- 
try—less propellent goes a longer way. 


genetron 226 $ Trichlorotrifluoroethane; is 
for use principally as a blend with other GENETRONS 
in specialized formulations (powders, certain foam 
products). 


genetron 141: Monochioroditiuoromethane; 


is excellent as a blending agent because of its 
unique solvent properties and relatively high 


a vapor pressures. 


write the nearest General Chemical office listed 
below. 


hemical | 


GENERAL CHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


testing apparatus; has accumulated data on formu- f | 
lation compatibility, vapor pressures, densities, for 
a wide range of products, etc. For full information, 





genetron 1003: 1-1 pitivorcethane; is of 


particular value where highly solvent properties 
are required. 


NON-TOXIC —STABLE, CHEMICALLY INERT — 
EXCELLENT COMPATIBILITIES—OPTIMUM VAPOR 
PRESSURES —CORRECT PARTICLE SIZE— 
CONSISTENT QUALITY — ECONOMICAL 


Offices: Albany « Atlanta + Baltimore + Birmingham ~ Boston « Bridgeport - Buffalo - Charlotte 
Chicago + Cleveland + Denver «+ Detroit «+ (Greenville (Miss.) + Houston «+ Jacksonville 
Kalamazoo + Los Angeles + Minneapolis « New York «+ Philadelphia + Pittsburgh + Drovidence 


San Francisco + Seattle « St. Louis « Yakima (Wash) 
In Wisconsin: General Chemical Company, Inc., Milwaukee 


In Canada: The Nichols Chemical Company, Limited . Montreal - Torento . Vancouver 
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Fragrance and fragrance alone has been our life-long 





work and devotion. Consequently we have created 
and produced Perfume compounds and specialties 
that have remained unique and unrivaled 


over the years. 


Whatever your need or whatever your particular 
problem might be, you can draw upon a wealth of 


highly specialized experience and know-how. 


ee » May we be so privileged in serving you? 


ESSENTIAL OILS » AROMATIC CHEMICALS + PERFUME SPECIALTIES 
Boisolene Cassie Isoflor Honeysuckle No. 500 Jasmarome 
Jasmin de Provence Jasmin Fleurs D Jonquille Isoflor Lilas Isoflor B 


*Muguet Fleurs A Rose d'Orient No. 1 Tuberose Isoflor Violette de Provence 


* MUGUET FLEURS A 


As a result of many years of effort, and by means of 
new elements we have reproduced the true odor of 
the living flower to a degree hitherto unknown. 


INC. 





160 — 5th Ave., New York 10 e@ CHelsea 3-1937 
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Production of Flavor Materials 


The data of production and sales of flavoring materials for 1953, 
classified as benzeneoid and naphthalenoid; terpenoid and 


naphthalenoid, heterocyclic; and acyclic groups are analyzed 


MORRIS B. JACOBS, Ph.D. 


HE United States Tariff Commis 

sion relatively recently issued its 

Report No. 194 Second Series on 
“Synthetic Organic Chemicals—United 
States Production and Sales, 1953” 
(GPO Cl. No. TC 1.9:194) (1954). This 
report contains 3 major parts and an 
appendix. Part I is concerned with the 
production and sales of tars, tar crudes, 
and crudes derived from petroleum 
and natural gas. 

Part II is concerned with the pro 
duction and sales of intermediates and 
finished synthetic organic chemicals by 
groups. One of these groups is that of 
flavor and perfume materials. 

Part IIL contains an alphabetical 
list of individual products by groups 
and the names of manufacturers. This 
section also contains information re 
lating to flavor and perfume materials. 


Production and Sales 


Vhe report of the Tariff Commission 
covers flavor and perfume materials 
derived from natural products by 
actual chemical processing and thos« 
materials derived from coal tar. It does 
not contain data on purely natural 
products such as floral essences, essen 
tial oils, and other materials obtained 
by simple extraction or by distillation 
from natural vegetable and animal 
sOUTCES 

For the purposes ot this report the 
flavors and perfume materials are 
grouped, depending on their chemical 
Structure, as either cyclic or acyclic 


substances. ‘The evclic substances are 


additionally grouped as (a) benzenoid 
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and naphthalenoid substances and (b) 
terpenoid, heterocyclic, and alicyclic 
substances. 

It is regrettable that for a number 
of important flavor and perfume ma- 
terials, such as vanillin and _ benzyl 
benzoate, it was not possible for this 
agency to present any data. 

The production of flavor and _per- 
fume materials as a group totaled 34 
million pounds in 1953. In 1952, 
28 million pounds of flavor and _ per- 
fume materials were reported; thus 
the 1953 production was 6 million 
pounds greater than that of 1952. 

Sales in 1953 totaled 31 = million 
pounds, valued at 47 million dollars 
compared with 26 million pounds, val- 
ued at 40 million dollars in 1952. Thus, 
although sales in 1953 were under total 
production in pounds, namely 31 mil- 
lion as compared to 34 million, they 
were still 5 million pounds greater 
and 7 million dollars higher than in 


1952 


Benzenoid Compounds 


The production of benzenoid and 
naphthalenoid flavor and perfume ma 
terials in 1953 was 11 million pounds, 
an increase over the 10 million pounds 
produced in 1952. Sales in 1953 were 
10 million pounds, valued at 13 mil- 
lion dollars as compared with the sales 
of 9 million pounds, valued 11 million 
dollars in 1952 

The substance produced in greatest 
amount in this group and having the 
largest sale was artificial oil of winter- 
ereen, methyl salicylate. In 1953, the 





production totaled 3,174,000 pounds, 
an increase of 28.5 per cent over that 
of 1952. Some 2.8 million pounds of 
methyl salicylate, valued at $1,290,000, 
were sold in 1953. 

Information on production is given 
for only 22 compounds in the benze- 
noid and naphthalenoid group (the 
figures in parentheses are production 
in pounds): phenethyl alcohol (775,- 
000 pounds), benzyl alcohol (775,000), 
benzyl (557,000), anethole 
(531,000), amyl salicylate (isoamyl sa- 
licylate) (282,000), alpha-amylcinna- 
maldehyde (203,000), anisaldehyde 
(193,000), benzophenone — (150,000), 
eugenol (102,000). Benzyl acetate (56,- 
000), phenethyl acetate (56,000), and 
isoeugenol (48,000) were produced in 
lesser quantity and benzyl propionate, 
(7,000), ethyl methylphenylglycidate 
(ethyl alpha, beta-epoxy-beta-methyl- 
(8,000), eugenyl 
methyl ether (6,000), methyl betanaph- 
thyl = ethe (2-methoxynaphthalene) 
(6,000), benzyl butyrate (2,000), benzyl 
formate (2,000), isoeugenyl 
ether (1,000), cinnamyl acetate (1,000), 
and ethyl anthranilate (less than 500 
pounds) were manufactured in still 


acetate 


hydrocinnamate) 


benzyl 


smaller amounts. 

All other benzenoid and naphthale- 
noid materials totaled 4,218,000 
pounds. The total production for all 
cyclic compounds was 18,458,000 
pounds of which 11,153,000 were in 
the benzenoid group and 7,305,000 
were in the terpenoid group. The Com- 
mission was able to report statistics on 
only 11,630,000 pounds and was unable 
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to give any information on 6,828,000 
pounds of cyclic compounds. 


Terpenoid Compounds 


Data on production are given for 
28 compounds in the terpenoid, heter- 
ocyclic, and alicyclic group. The great 
est production was that of the 
terpineols (alpha-, beta-, and alpha 

beta-). This totaled over 2 million 
pounds in 1953. Sales of these com 
pounds were 1,833,000 pounds valued 
at $368,000. Compounds for which 
production 100,000 
pounds were the following (the fig 
ures in parentheses are production in 
pounds): Geraniol (551,000), coumarin 
(359,000), linalool (251,000), terpiny! 
acetate (245,000), piperonal (heliotro- 
pin) (240,000), citronellol (183,000), 
hydroxycitronellal (148,000), safrole 
(138,000), linalyl acetate (120,000), and 
beta-ionone (111,000). 

Compounds for which the produc- 
tion was over 10,000 pounds were: 
Methyl-alpha-ionone (77,000), cedry!l 
acetate (53,000), citral (53,000), methy- 
(52,000), 
(38,000), 
and alpha 


totaled ovel 


beta) 
(alpha and _ beta) 
(30,000), 


lionone (alpha and 
ionone 
geranyl acetate 
ionone (10,000). 

Compounds for which the produc 
tion was over 1,000 pounds were: veti 
veryl acetate (7,000), Rhodinol (8,000), 
citronellyl propionate (3,000), gerany] 
formate (2,000), (2,000), and 
santalol (1,000). 

Compounds for which production 
was less than 500 pounds during 1953 
were: Linalyl benzoate, linalyl formate, 
linalyl propionate, and Rhodinyl ace- 
tate. 


The production of terpenoid, het- 


nerol 


erocyclic, and alicyclic flavor and per- 
fume materials was 7.3 million pounds 
in 19538. In 1952, 5.8 million pounds 
of these compounds were made, so 
that the production rose 26 per cent 
in 1953. Sales of terpenoid, heterocyc- 
lic, and alicyclic compounds were 6.1 
million pounds, valued at 8.7 million 
dollars, in 1953. In 1952, on the other 
hand 5.1 million pounds of these com- 
pounds were sold at a value of 8.1 
million dollars. The compound sold in 
greatest quantity next to the terpineols 
was, as noted above, geraniol but men 
thol, of which 255,000 pounds were 
sold in 1953 at a value of $1,137,000 
and coumarin at a value of $1,053,000 
were the compounds having the great 
est value. 


Acyclic Compounds 


Production of flavor and perfunx 
materials in the acyclic group totaled 
15.4 million pounds in 1953. This was 
an increase of 26.6 per cent of the 12.2 


million pounds which were manufac 
tured in 1952. The most important 
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compound in this group by far was 
14,738,000 


pounds of this compound were made 


monosodium — glutamate; 
in 1953. Over 14 million pounds were 
sold at a value of nearly 24.5 million 
dollars. ‘Thus the value of the sales of 
this compound alone were greater than 
the total sales of the combined cyclic 
groups for these totaled nearly 21.5 
million dollars. 

The next most important compound 
of the acyclic group in terms of pro 
duction was ethyl butyrate (214,000). 
Of some what lesser importance was 
isoamyl butvrate = (amyl 
(30,000). 


Compounds for which the produc 


butyrate) 


tion was over 1000 pounds were: Ally! 
caproate (5,000), ethyl caprate (ethyl 
decylate) (2,000), formate 
(amyl formate) (2.000), isobutyl ace 
tate (2,000). ethyl (ethyl 
hexoate) (1000), and ethyl pelargonate 
(1000). 


isoamyl 


caproate 


Manufacturers 


In contrast to the 22 compounds of 
the benzenoid and naphthalenoid 
group for which production data are 
given, manufacturers are listed for 
some 130 compounds. Manutacturers 
are listed for some 90 compounds in 
the terpenoid, heterocyclic, and ali- 
cyclic group in contrast to production 
and sales data for some 31 compounds. 

Similarly, manutacturers are listed 
for some 70 compounds of the acyclic 
group, again in contrast the listing of 
production and sales data for only 12 
compounds in this group. 

Phe flavor compounds for which 
the largest number of manufacturers 
are listed (ten and nine respectively) 
are citral and eugenol. ‘Ven manufac 
turers are also noted for geranyl ace- 
tate, linalyl acetate, and Rhodinol. 

It is most interesting to note that 
for some 70 compounds out of 294 
compounds only one manufacturer is 
these 70 com 
pounds are production and sales data 
given. 


given. For none ol 


In a subsequent issue, it is hoped, 
that this department will be able to 
give an additional analysis of the 
manufacturers of flavor and perfume 
materials. 


Flavor Abstracts 


Synthetic Colours in Use in the Food 
and Pharmaceutical Industries. New 
Method of Extraction, Separation, 
Identification and Determination. II. 
W. Lhoest (J. Pharm. Belg., 1953, 8, 5-6, 
260-282).—The separation and _ identifica- 
tion is described of mixtures of dyes ex- 
tracted from; foods and drugs. The 
method is the preparation of a_ two-di- 
mensional chromatogram combining both 


partition and adsorption chromatography. 


In the partition method for the first di- 
mensions, the solvent used is n-butanul- 
(2:1:1), for the 
second dimension either 2 per cent 
Na:CO: or N aq. NHs may be used, the 
later requiring an atmosphere saturated 


ethanol-distilled water 


with NHs. The dyes can be identified by 
their Ry» values in each dimension. Oil 
dyes can be identified by extraction on 
an alumina column, and their identity can 
be confirmed by paper chromatography 
with glacial acetic acid. Analytical Ab- 
stracts, May, 1954, Abstr. 988. 


Essential Oils, Auto-Oxidation of. 
L. E. Frvkléf. (Farm Revy., 1954, 53, 
317-361).—For the determination of 
peroxides in essential oils, 1.00 g. of 
the oil, in a stoppered flask, is dis 
solved in 20 ml. of citric acid reagent 
(10 g. of citric acid dissolved in 60 ml. 
of tertiary butanol and diluted with 
35 ml. of carbon tetrachloride). Air is 
removed by passing carbon dioxide, 
and then | ml. of saturated sodium 
iodide solution is added. After stand 
ing for 20 minutes in the dark, 50 ml. 
of water is added and the iodine is 
titrated with 0.01 N. thiosulphate. Re- 
sults are calculated to a peroxide value, 
representing the number of ml. of thio 
sulphate solution equivalent to 1 g. of 
the sample. Comparative tests unde 
accelerated oxidation 
showed the following results for a 


conditions of 


number of oils. 


Time, in hours to 
attain peroxide 
Oil value of 5 


Turpentine 10 
Lemon 50 
Fennel 220 
Lavende) 330 
Peppermint 840 
Bergamot 1000 
{nise 1450 
Rosemary 1500 
Clove 3500 
Cinnamon 6750 


With the exception of the first two of 
these, oxidation makes little change in 
the physical constants of the oil, al 
though changes in the odour can be 
observed. Under favourable conditions 
of storage oxidation was slight, but it 
was much greater with stock bottles 
from which material was removed at 
intervals. Turpentine may be to a con 
siderable extent protected from oxida- 
tion by the addition of nordihydro 
guaiaretic acid, propyl gallate or butyl 
hydroxyanisate, and the effect of these 
substances is increased by the addition 
of 0.01 per cent of citric acid or ethyl- 
ene-diaminetetra-acetic acid. J. Phar- 
macy and Pharmacology, Sept., 1954, 
p. 665. Thru C. A. 





For solutions to your 
polyethylene-fragrance problems 
rely on Givaudan experience 


od 


Polyethylene containers have brought exciting new merchandising 
opportunities to manufacturers of scores of cosmetic and other 
products. And the future is bright with still greater possibilities! 


But—right now these containers present special problems in 
fragrance that require specialized knowledge and 
experience to solve. 


Givaudan has conducted extensive research in such problems as 
perfume loss through permeation, and the behavior of fragrant 
materials with various vehicles and mixtures under differing 
conditions in polyethylene containers. 


You will find Givaudan’s experience invaluable in selecting 
fragrances that bring lasting satisfaction ...and continued sales 
success for your polyethylene-packaged products. 


GivAU DAN 
, 


Better perfume materials through constant research and creative ability 
GIVAUDAN-DELAWANNA, INC. 
330 West 42nd Street, New York 36, N.Y. 


Branches: Philadelphia ¢ Boston e¢ Cincinnati 
Detroit « Chicago « Seattle « Los Angeles ¢ Toronto 





book reviews 


THE SCIENCE AND ART OF PER. 
FUMERY, by Edward Sagarin, 2nd 
edition, Greenberg: Publisher, 1954. 
212 pages, 51% x 8 inches, illustrated. 
Price $3.50. 


When the first edition of “The Sci- 
ence and Art of Perfumery” appeared 
in 1945, its success was instantaneous. 
In the chemical and cosmetic press 4s 
well as in popular newspapers and 
magazines, the book was acclaimed for 
the unusual clarity with which the 
author explained the technical aspects 
of his subject, for the enthusiasm with 
which he imbued his pages, and for 
the fascinating insight into many facets 
ol science and culture. 

\s the years passed, this was a book 
that attained a unique position in the 
literature of perfumery. Not a formula 
book, not a chemical text, and not an 
excursion into the romance and _ his 
tory of perfumery, it was an_ effort 
(and a markedly successful one) to de 
scribe all aspects ol perfumery in terms 
which any reader could understand 
and all readers could enjoy. For the 
young man entering the industry, for 
the advertising writer seeking ideas on 
copy, for the perfumer without train 
ing in chemistry, and for the chemist 
seeking knowledge on perfumes, th« 
book certainly had no rival 

The publication of a new and sec 
ond edition is therefore an event thot 
will be greeted enthusiastically. In a 
charming introduction to the new edi 


48 May, 1955 


tion, the author points out that al- 
though science has undergone revolu 
tionary changes in the decade that has 
slipped into history, the science of 
perfumery “like an oasis (but not in a 
desert)” remains relatively unchanged. 
Thus, he warns the reader, the new 
edition bears strong resemblance to 
the old. All of which might have been 
well and good, for there was so much 
in the old to keep alive, to reprint, 
to reread. But in his fidelity to the 
words he wrote ten years ago, the 
author has not done justice to the new 
edition. We were particularly: disap- 
pointed that in the chapter dealing 
with the economics of the perfume 
raw materials industry in this country, 
he did not throw out every word writ 
ten as the Second World War. was 
drawing to a close, and give us a com- 
pletely new contribution on this im 
portant phase of his subject. In the 
chapter on the language of odor, we 
feel the author has shown a more pro 
found grasp of the subject in more 
recent writings than he did in the 
book; yet he chose to go back to the 
earlier work, and ignored the late 
work. 

On the other hand, the new edition 
brings up to date the findings on 
irone, the experience of perfumers 
with natural musk, and other advances 
in both the science and the art; and 
the author has chosen, from among 
his vast collection of contributions on 
fragrance, to include as an appendix 


to the book one of his finest, a study 
which originally appeared in_ the 
Journal of the Society of Cosmetic 
Chemists under the title, “An Inquiry 
into the Origins of the Literature of 
Perfumery.” 

The important thing, however, is 
not the changes made or those over- 
looked in the second edition, but the 
fact that a delightful and valuable 
book again becomes available. 


INTRODUCTION 'TO PHARMACY, 
by H. M. Burlage, J. B. Burt, C. O. 
Lee and L. W. Rising. McGraw- 
Hill Book Co., Inc., 1954. 710 pages, 
6 x 9 inches, illustrated and in- 
dexed. 


This book is intended for first year 
college pharmacy students. It is of an 
orientive character intended to give 
the student a clearer concept of the 
constitution of his chosen profession. 
likens it to Arny’s 
work that he studied over a generation 
ago. In general it is well written. The 
historical portions of the various chap- 
ters are informative and seem thor- 


This reviewer 


ough enough for the purpose. 

The chapters devoted to pharmaceu- 
tical manufacturing procedures give an 
impression of lack of understanding 
of the larger scale equipment de- 
scribed. 

In fact, the main criticism of the 
book if there is one, is that there is 
too much material discussed, lacking 
definite recommendations. 

Some modern materials are men- 
tioned. Thus, methyl cellulose (the 
brand name of one is misspelled on 
page 623) wool fat alcohols, higher 
alcohols and surfactants are sketchily 
There seems to be confu- 
sion on the statement on page 465 re- 
garding sulfonated higher fatty acids 
being used as w/o emulsifiers. The 
statement on page 468 that emulsions 
are easy to prepare is far from true. A 
stable emulsion is a real research proj- 
ect. 


described. 


Under preservatives, the beginning 
student will be unable to choose the 
proper 
amount, due to the poor presentation. 


right preservative and the 


One regrets the passing weak refer- 
ence to cosmetics as a possible outlet 
for the graduated pharmacists’ talents. 
It is a wonderful place for him to 
work. For he is best suited for the in- 
dustry by training and_ professional 
choice. 

Very few errors were found. ‘The 
book is otherwise well executed with 
many fine references to pharmaceutical 
literature. In fact, this is one of the 
strong points of the book. 

Beginners in pharmacy and cosmetic 
neophytes with no pharmaceutical 
training will find the book useful.— 
M. G. de N. 





RECOMMENDATION of the Month 
SPring 
SOUGUC 


This lovely bouquet is as light and fresh as the 


fragrance of apple blossoms glistening with early 


morning dew. It has been used with consider- 

able success in toilet waters, summer colognes and 
lotions. You will be favorably impressed 

by its provocative fragrance, especially at its low 


price of $6.50 per Ib. 


DO YOU WANT 


your product endowed with the 
utmost in selling appeal—with 
the newest and smartest selling 
effects? Then entrust the creation 
of its fragrance to our perfumers. 
Let the experience of our chemists 
and the quality of our materials 
combine to produce for your firm 
exclusive scents of outstanding 
merit. Consult us by ‘phone, 
letter or—preferably—by _ per- 


sonal interview. 








FOR PERFUMERS 




























MAY WE PRESENT .... 


FOUR very attractive new perfumes, keyed to 


The fine artistry of summer's mood and priced just about as econom- 


our profession and the beauty 
of our formulations often over ically as 1S possible for perfumes of this character. 





shadow the faultless packaging 
of cur merchandise. Of the lat They're suitable for toilet waters, colognes, and 
ter we are exceedingly proud 


Examine critically the next cosmetic work in general. We hope you'll try them. 
«Xe t “ee J ) 


shipment received from us and 


Ww Y BOUQUET x , $ t 
we believe you will see that 
even this—our packaging—is RENCH BOUQUET X-54 $¢ b 
| 
| calculated to please. Note, too, LORAL BOUQU “84 . 

with what conspicuous regularity i oe 

RENCH YPE B ) x $ 

our promised delivery dates and 

the actual receipt of goods TO ACQUAINT YOU WITH THESE PRODUCTS: 
exactly coincide. Service of this VY, oz. trial bottles of these FOUR composi- 


x tions will be mailed to you, prepaid, for *K 
$1.00 to cover cost of packing and han- 


we believe that sooner or later dling. Please fill in and mail coupon below. 


sort is a pleasure to render and 





most customers appreciate it 





so BROTHERS Inc 
inth Avenue, New York i 

7 N.Y. 

Sentiemen: For $7 00 


; . 
2 ©2. trig bottles of # 


(check o, 


M. 
he Four 0.) enclosed 


+ pl 
Perfumes listed Please seng me 


b 
NAME ove, 


TITLE 


COMPANY 





% ADDRESS 


ciry 





HOWN above is another of our perfume laboratories. Here, 


Walter Schedy, able veteran of 32 years service, expertly handles the 


many confidential problems assigned him. In adjoining laboratories 


other veteran perfumers and their apprentices lend their specialized 


knowledge and creative talents to the challenging new problems of 


each busy day. Supplemental to this division’s duties is the purposeful 


direction of our research activities. This very important phase of our 


Operations is channeled into fields of investigation most promising 


of benefit for those we serve. These are but a few of the background 


values that help to make FRITZSCHE service to customers so 


outstanding 


FRITZSCHE «33 
othe, Ine. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES avd *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Ulinois, Cincinnati, 
Obie Cleveland, Obio *Los Angeles, California, Philadelphia, Pennsylvania San Francisco, California, 
St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F FACTORY: Clifion, N. ] 





0-0-0-0h, BOY! 
HERE COMES MOMMY 
WITH THAT 
SCRUMPTIOUS 
MEDICINE, AGAIN! 


OY ... eagerness .. . anticipation . . . these are written all over that happy little face. But that’s the way 
with children—they are seldom very subtle about their emotions. If they like a thing, they let you know it. And 
hey don’t, they let you know that, too—and in no uncertain terms. That is why the manufacturers of cough medi- 
cines, emulsions, tonics, and other children’s remedies particularly, are almost duty-bound to make their products just 
as tasty as they possibly can—easier for the children to take and easier for the parent to administer. . . . Today, one 
segment of our Flavor Division devotes its entire time to the solution of problems relating to pharmaceuticals. This 
work, conducted in utmost confidence, is highly specialized and calls for great experience and discrimination in the 
selection and use of ingredients. Assigned the problem of making your drug product more palatable, we can promise 
you the desired results will be accomplished most economically and to your complete satisfaction. Let us help to 


develop an appealing flavor for your product before you market it! 


For GOOD TASTE 


Rix f) 
° ° Established cP 
in Pharmaceuticals Consult...... F Fe ITZ § C 2 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW anes 11, 
BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Ulinois, Cincinnati, 


Ohio, Cleveland, Obio, *Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
St Louis, Missouri, *Toronto, Canada and * Mexico, D. I FACTORY: Clifion, N. J] 











TGA Reports Cosmetic Sales 
Set Record in 1954 


Sales of cosmetics and 


other toilet preparations at retail, ex- 


perfumes, 


cluding toilet soaps, reached a total of 
$1,086,800,000 in 1954, according to 
estimates made by The ‘Toilet Goods 
Association in collaboration with the 
editors of Beauty Fashion Magazine, 
the retail trade paper for the cosmetic 
industry. This represented an increas: 
of 6.4% above the previous record vol- 
ume which was established in 1953. 
The increases in sales seemed to be 
spread pretty uniformly over the en 
tire list of products and there were 
very few outstanding products on 
groups of products which accounted 
for it. One of those which did show a 
substantial increase, although still in 
the “minor” category, was the aerosol 
hair lacquer sprays, which continued to 
gain sharply. Shaving creams, also in 
the so-called “minor” category, gained 
approximately 8% over the 1953  fig- 
ure, most of which was accounted for 
by the growing popularity of aerosol 
products. On the other hand, denti 
frices showed a loss in volume for the 
first time in a considerable number oi 
years. This loss was probably due to 
the fact that no new development in 
dentifrice formulation such as_ those 
of the last few years, took place during 
1954 and the market, therefore, had 
an Opportunity to settle down from its 
highly disturbed and emotional state. 
For the first time in several years 
perfumes appear to have shown a 
slight increase, but the remainder of 
the fragrance business was, in general, 
static, so that the entire group of 
fragrance products increased only very 
slightly. 
through 
which this business was done, sales 


lurning to the outlets 


through independent and chain drug 
Stores continued to decline in 1954, 


N EWS and EVENTS 


and accounted for 30.2% of the total. 
Department store sales showed a slight 
gain and accounted for 22.5%. Most 
of the loss in drug stores appeared 
quite naturally to have fallen into the 


PERFUME, COSMETIC & TOILET 
PREPARATIONS SALES AT RETAIL 
AS ESTIMATED BY T.G.A. 


(Figures do not include toilet soaps) 


SALES IN MILLIONS SALES IN MILLIONS 


YEAR OF DOLLARS YEAR OF DOLLARS 
1914 39.8 1934 324.4 
1915 45.0 1935 322.1 
1916 71.5 1936 336.5 
1917 95.4 1937 374.0 
1918 103.7 1938 412.3 
1919 116.5 1939 425.1 
1920 129.5 1940 449.9 
1921 126.0 1941 463.6 
1922 147.3 1942 481.4 
1923 194.6 1943 507.5 
1924 220.3 1944 593.0 
1925 256.4 1945 711.3 
1926 300.2 1946 758.2 
1927 329.7 1947 743.8 
1928 355.2 1948 749.8 
1929 378.4 1949 770.8 
1930 336.2 1950 840.1 
1931 297.1 1951 912.8 
1932 288.4 1952 1,004.0 
1933 300.3 1953 1,020.8 
1954 1,086.8 


hands of food outlets such as grocery 
supermarkets, who increased their 
share of the business to approximately 
17.1%. 
to gain although at a somewhat lowe1 
rate and in 1954 amounted to 19.4%. 


House-to-house sales continued 


Limited variety stores lost 


slightly as is normal in times of con 


p! ice 


siderable prosperity. They accounted 
lor 1.59, of the total. 

Other outlets accounted for 3.3%. 
In these estimates sales to beauty and 
barber shops for use therein, are not 
included. Only retail sales to the pub 
lic are reported, 

The following table shows. sales 
through the various types of outlets 


since 1950 


CHAIN & IN- DEPT. STORES HOUSE- LTD. PRICE ALL 

DEPENDENT & SPECIALTY To- VARIETY OTHER 

DRUG STORES SHOPS STORES HOUSE STORES OUTLETS 
1950 37.0% 27.0% 14.0% 11.0% 4.9% 
195) 36.0% 25.5% 16.2% 10.0% 3.8% 
1952 34.5 % 22.0% 14.0% 17.5% 8.5% 3.5% 
1953 32.0% 22.1% 15.5% 18.3% 8.4% 3.7% 
1954 30.2% 22.5% 17.1% 19.4% 7.5% 3.3% 








Hazel Bishop, Inc. Stops 
Name Misappropriation 


Federal Judge John W. Holland, 
chief judge of the District Court of 
the U. S., for the southern district ot 
Florida, has found Harold Shapiro, 
organizer of the so-called “Hazel 
Bishop of Florida, Inc.” guilty of 
civil contempt. He was fined $1,000, 
which is to be paid to the cosmetic 
firm Hazel Bishop Inc., as damages for 
contemptuous acts and misappropri- 
ation of trade name in organizing the 
so-called “Hazel Bishop of Florida, 
Inc.” and attempting to market a 
perfume purported to be a product of 
the cosmetic firm, Hazel Bishop, Inc. 

Unless the fine is paid within 30 
days, Harold Shapiro is sentenced to 
the custody of the U. S. Attorney Gen- 
eral, to be confined in a penal insti- 
tution for a period of not less than 
6 months, according to the terms of the 
decision. And Shapiro was enjoined 
from furthering any activity of the 
corporation “Hazel Bishop of Florida, 
Inc.” 


United Air Lines 
Reduces Freight Rates 


Air freight rate reductions of from 
31% to 17 per cent on biologicals, cos- 
metics and drugs shipped from Wash- 
ington, D. C., to four California cities 
have been placed in effect by United 
\ir Lines. The cities are Los Angeles, 
Long Beach, San Francisco and Oak 
land. 





John A. Ewald, president, Avon Products, 

Inc., and of the Toilet Goods Association, 

plans the 20th Anniversary program for the 

TGA convention held May 10, 11 and 12th, 

with S. L. Mayham, executive vice-president 

of the TGA and Robert B. Brown of Bristol- 
Myers Co., program chairman. 
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Pp ilocaee Champions 


Folding Carton Competition 
Breaks All Records 


“America’s 100 Best Folding Car- 
tons” were selected from a_ record 
breaking total of 6,782 entries in the 
1955 Folding Carton Competition 
sponsored by the Folding Paper Box 
Assn. of America. 

Receiving merit awards in the multi 
color letterpress division were the Em- 
pire Box Corp. for the Old Spice Cos- 
metics Family and the Richardson 
Taylor-Globe Corp. for Pin-It. Robert 
Gair Co., Inc., received a merit award 
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courams 12 "enoeRt 


in the gravure division for its Prell 
Shampoo carton as did The Lord Balti- 
more Press, Inc., for its Noa Noa Co- 
logne carton in the Lithography divi- 
sion. All these were in the Superiority 
of Printing class. 

In The Superiority of Construction 
class, Waldorf Paper Products Co. and 
The Warner Brothers Co. received 
merit awards for the Ajax-Fab Combi- 
nation and Prince Matchabelli Cologne 
Cruise cartons respectively. Ajax-Fab 
also received a merit award in the 
Potential New Volume Use class. 


PTT a cece 


In the Cosmetics division of the 
Superiority According to End Use 
class, both the Nevins Co. and The 
Richardson ‘Taylor-Globe Corp. 1¢ 
ceived merit awards for Mennen Foam 
Shave and Prell Shampoo respectively. 
In the soap division, The Bartgis Co 
received a merit award for the Pink 
Dreft carton, and Allen Cartons, Inc. 
and Robert Gair Co., Inc. received 
merit awards for Handy Pandy: Jer- 
gens Lotion and Dorothy Gray Lipstick 
and Foundation Cream in the Display 
Containers division. 


The American Perfumer 





LODI, NEW JERSEY 


O 
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pe... no Coe 


No other 
ti- 7 t 
EMULSIFIERS antt-persptran 


astringent offers 
all these advantages 


CHLORHYDROL alone, among all anti-perspir- 
ant agents, offers a unique combination of 


DETERGENTS advantages that make it the most effective 


astringent you can use. Chlorhydrol is the 
one astringent that is custom-made to fit all 
formulations — and the one astringent which 
provides 7-point protection to the users of 
your anti-perspirant cosmetics. 


CHLORHYDROL’S FIVE FORMS (Granular to 


ABSORPTION BASES 50% w/w Solution) enable you to select the 


type ideally suited to your formulations. 


FRAGRANCES SEVEN POINTS OF PROTECTION 


make your preparations safer, 
pleasanter to use— 


e mild acidity 
e effective anti-perspirant action 
SCIENTIFICALLY DEVELOPED a3 @ good deodorant properties 
@ excellent astringent qualities 


AND MANUFACTURED— e needs no buffering 


SPECIFICALLY FOR APPLICATION | sdheenaasebnedbamndiatanaten 
i @ non-destructive to fabrics 


IN COSMETIC FORMULATIONS 


Write today for free descriptive booklet. 


@ 1352 


a ROOVUCTS 
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Coty Files Suit Against 
Revlon, Weintraub, CBS 


Called “the first case of its kind,” 
Coty Inc. filed suit against Revlon 
Products Corp., William H. Wein- 
traub & Co. and the Columbia Broad- 
casting System, April 7, charging them 
with misappropriation of advertising 
material, false representation and 
copyright infringement. 

The action was filed in southern dis- 
trict court and alleged misuse of an 
advertising theme, trademark and copy 
claims embodied in the plaintiff's cur- 
rent campaign for the promotion of 
Coty 24, the company’s “entirely new 
type of lipstick.” 

Coty 24 is characterized as “the 
longest wearing lipstick offered for sale 
in the U. S.” and “the only lipstick 
which forms a thin coloration that be 
comes bonded to the lips.” 

\ccording to the plaintiff, Revlon 
has been making claims similar ‘to 
Coty’s, on its CBS television shows. 
The plaintiff says these claims are false, 
because Revlon lipstick “is the same 
lipstick, without any change in for 
mula, which defendant Revlon has 
been selling for years. The color of 
said lipstick will not Stay upon the 
lips for any appreciable length of time 
after normal removal of the lipstick 
itself.” 

Philip Cortney, Coty president, had 
notified the ‘Toilet Goods Assn. ail 
the National Better Business Bureau 
before the suit was instituted. “I did 
everything I could to prevent this 
lawsuit,” he said. 

The complaint asks for no monetary 
damages. ‘“‘What we’re interested in is 
an injunction,” a Coty attorney said. 


Chesebrough Mfg. & Pond’s 
Extract Co. Merge 


The Chesebrough Manufacturing 
Co., 80 years old, and Pond’s Extract 
Co., 109 years old, have merged accord 
ing to a plan which has been approved 


by the directors of each company. The 


Pond’s management and personnel be- 
come part of the combined company 
under the name of Chesebrough and 
the directors of Chesebrough’s and 
Pond’s make up the board of control. 
Under the terms of the merger, Pond’s, 
which is a Delaware corporation, ac- 
quires the Pond’s English corporation 
and also the Canada corporation. It 
also acquires the assets of the Pond’s 
Extract Co. International which will 
be liquidated. 


Discussing various Dorothy Gray beauty 
preparations and special formula cleansers 
are Gudrun Knudsen, (left), charming Danish 
cosmetician of the Dorothy Gray Salon and 
Albert Plaut, advertising and promotion 
manager of Dorothy Gray, Ltd. Miss Knudsen, 
among her duties as skin care and makeup 
specialist at the Dorothy Gray Beauty Salon 
also works in the beauty shop helping many 
customers choose the proper items to handle 
various skin and makeup problems. 


N. F. & S. Mfrs. Assn. 
To Hold May 26 Convention 


The National Fruit & Syrup Manu 
facturers Assn. will hold its 38th an- 
nual convention May 26, at the Edge- 
water Beach Hotel in Chicago. The 
Convention Committee headed by M. 
Wool of the New York Extract Co. of 
Philadelphia, has been 
assiduously for many months. 


working 


The result will be a convention of 
great interest to the entire industry. 
There will be talks by two prominent 
speakers, T. D. Harmon of Ohio State 
University and George W. Hennerich 
of the Ice Cream Merchandising In- 


stitute. A great many plans have been 


Solve YOUR COLOR PROBLEM 
.... IN THE QUICKEST POSSIBLE WAY 
Use D.&C.and Ext.D.&C.Colors for Perfumes, Soaps, Sham- 


poos, Bath Salts, Toilet Preparation Compounds, Waveseft, 
and Brilliantines. 


made for the forthcoming year and the 
President, Arthur Melnikoff, of the 
Trufruit Syrup Corp. of New York, 
looks forward to welcoming the mem 
bers. 

The Association would like to have 
all members of the industry attend th 
sessions as their guests. 


Rosens Purchase Kasher 
Interests in Antell Co. 


Charles Antell, Inc., manutacturers 
of Formula 9, Shampoo, Hair Spray, 
and Cosmetic Items, announced that 
Leonard and Julius Rosen have pu 
chased all stock and interests from 
Charles D. Kasher. Kasher was _ pres 
ident of the company since its incep 
tion in 1950. ‘The Messrs. Rosen are 
now in complete ownership of all stock 
and interest in the company, 33 1/5 
per cent ol which had been owned by 
Charles Kasher. 


Parfums D’Orsay to Sponsor 
Artists Equity Ball 


The Artists Equity Ball, run annu 
ally to raise money for their Fund 
which aids ill and indigent artists, 
will be sponsored commercially for the 
first time in its nine year history this 
year when Parfums D’Orsay will com 
pletely underwrite the affair. This 
vear’s ball will be held May 13th at 
the Sheraton-.\stor Hotel, and will be 
named Bal Fantastique in honor otf 
D’Orsay's most 


one ol popular fra 


grances. 


New York S. C. C. Announces 
Ladies’ Night in June 


June 15, 1955 is Ladies’ Night for 
the New York chapter of the Society 
of Cosmetic Chemists. Hazel Bishop, 
the member-speaker, will give a talk 
Cosmetics.” 


on “The Romance of 


There will also be present a “gift 
package” surprise tor each of the lady 
guests, provided by some of the firms 
with whom SCC members are affiliated. 
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F D & C CERTIFIED FOOD COLORS 
FOR FLAVORING EXTRACTS AND 
ALL OTHER FOOD PRODUCTS 


SAMPLES MATCHED 


LEEBEN 


CHEMICAL CO., INC. 


AND ITS DIVISION, INTERSTATE COLOR CO. 
140 W. BROADWAY, NEW YORK 13, N.Y. TEL. WORTH 2-4355-4356 
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Ungerer & Co. Announces sales activities in the mid-western area. 
William A. Kissel has been ap 
pointed to the sales staff of Ungerer, 
Ungerer & Co., Inc., announces vati- supervising sales in New York state, 
ous changes and appointments in its Montreal and Toronto, Canada. Mr. 
sales and administrative staff. Kissel comes to Ungerer after 15 years 
Formerly representing Ungerer in in the essential oil, perfume compound 
the St. Louis area, J. L. Slais has been and flavoring industries. Another 
appointed to the position of Chicago change in the sales staff includes the 
District Sales Manager, supervising all appointment of Norman E. Gallagher, 
sales representative for Ungerer in the 

New York state area, to the position 


New Appointments 


of sales representative in Connecticut. 

The board of directors of Ungere1 
announces the appointment of Dr. 
Darrell Althausen as vice-president and 


Wm. A. Kissel G. V. Branigan 


Dr. Althausen, new 
vice president and 
technical director J. L. Slais 


technical director for the company. 
Dr. Althausen was formerly technical 
director at the Ungerer Totowa, N.]. 


N. E. Gallagher lied talste plant. Also appointed to the position 


SYNAROME 


CORPORATION of AMERICA 


| 


Telephone 24 East 21st St. 
GR. 7-6313 New York 10,N. Y. 


IRIS V: 


A study of this product by French perfumers convinces 
us that Synarome has developed a very outstanding prod- 
uct. The Orris note is extraordinarily powerful and ex- 
ceptionally true to the natural product. It does not have 
the odor reminiscent of linseed oil present in most 
methyl ionones. IRIS V has great spreading power and 
such potency that its use is very economical. We strongly 
urge perfumers to make actual comparison tests in order 
to fully evaluate this product. 


SAMPLES ON REQUEST 
Division of 


AMERICAN AROMATICS, INC. 


© Perfume Compounds ©® Essential Oils 


® Aromatic Chemicals 


& Essential Oil Review 


of vice president, was George V. Bran- 
igan of Glen Rock, N.J. He has been 
associated with Ungerer since 1922. 
Mrs. Hazel Fraser Leiste, executive 
secretary to Kenneth G. Voorhees, pres- 
ident of Ungerer, has been appointed 
assistant secretary of Ungerer & Co., 
Inc. She has been with the company 
for 26 years and will continue her 
duties with Mr. Voorhees as well as 
those of her newly appointed position. 


Mennen Again Successful 
In Trading Stamp Action 


The Mennen Co.’s lawsuit in Balti- 
more, Md. against Eddie’s Super Mar- 
kets, Inc. to enforce its fair trade con- 
tracts by prohibiting the giving of 
trading stamps, has been disposed 
by a stipulation in which the defend- 
ant agreed to discontinue the use of 
its Trade-N-Tape system of giving cash 
register receipts with the sale of Men- 
nen products. 


A. D. A. President Refutes 
Toothpaste Protective Claims 


Dr. Daniel F. Lynch, president of 
the American Dental Assn., has stated 
that brushing, not toothpaste, prevents 
tooth decay and “talk of making teeth 
whiter or protecting them with special 
paste or powder is just poppycock.”’ 


Ylang 55025 


A valuable substitute 
for the 
genuine Manila Oil 


ESROLKO LTD. 


formerly ‘‘Flora”™’ 


DUBENDORF-ZURICH 
SWITZERLAND 
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Leonard V. Colson (left) advertising di- 
rector, the Mennen Co., Morristown, N. J., 
puts the wallop of a $1,000,000 sampling 
offer of network TV and spot radio behind 
the introduction of Mennen Co.'s. newest 
product—Shampoo for men. Product will be 
in distribution in May backed by Mennen 
Co. co-sponsorship (for its men’s line) of the 
famous Wednesday Night Fights on ABC-TV 
network beginning June Ist. Looking on 
(left to right) are: Slocum Chapin, vice 
president, ABC; Martin Devine, account ex- 
ecutive, Kenyon & Eckhardt, Inc. 


Colgate’s 1954 Sales 
Reach $424,349,000 


Colgate-Palmolive Co's. sales for 1954 
amounted to $424,349,000, exceeding 
the previous record set in 1953 by 
$18,969,000, according to the com- 
pany’s annual report. 

Domestic sales were $261,848,000, 
slightly higher than the 1953 record, 
while foreign sales totaled $162,501,000, 
an increase of more than $14,000,000 
over 1953. Reported net income for 
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1954 was $12,503,000, or $4.96 per 
share of common stock, compared with 
$12,045,000 and $5.02 per share in 
1953. 

otal world-wide earnings actually 
amounted to $17,022,000, or $6.81 per 
share, according to the actual sales of 
foreign subsidiaries. But, in accord- 
ance with established practice, foreign 
earnings are reflected in reported net 
income only to the extent that divi- 
dends have been remitted to the U. § 

In the Western hemisphere, sales 
were $79,413,000. In Great Britain and 
Continental Europe sales amounted to 
$62,470,000, primarily due to increases 
in Italy, France, Germany, Denmark 
and Holland. Sales in the Far East and 
South Africa were $20,618,000. 


Descollonges Inc. Representing 


Descollonges Freres of France 

The formation of a new corporation, 
Descollonges, Inc., with offices at 160 
Fifth Ave., New York 10, N. Y. has 
been announced by Jean E. Descol- 
longes, president. Mr. Descollonges 
has been associated with the essential 
oil and aromatic chemical industry for 
the past 18 years. He is the son of 
Louis Descollonges, founder and still, 
at the age of 77, active head of Des- 


collonges Freres, S. .\., Lyons, France. 
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BERGAMIA ACETATE ABSOLUTE 


Ester Content 100% 


(Free from Terpenyl Acetate) 


BERGAMIA Acetate Absolute replaces to great advantage Linalyl Acetate. Possessing 
Bergamot-Lavender note. Being produced from domestic 
fluctuations like Rosewood Oil. 


It is regarded by many perfumers of superior quality to Linalyl Acetate. It is fully compat- 
ible with all pe -rfume raw materials. It is alkali and acid resistant. BERGAMIA Acetate Ab- 
solute can be used to great advantage in synthetic Bergamot, Lavender, Neroli, etc. 


1001 Goodwin Ave. 
Los Angeles 39, California 


Branches in principal cities 


raw materials, eliminating market 


Descollonges Freres celebrated its fif- 
tieth anniversary in October, 1954, 
Jean Descollonges pleased to re- 
mind the industry that back in 1922 
the parent company discovered in its 
market 
under the 


laboratories and put on the 


amyl cinnamic aldehyde 


Jean Descollonges 


\s is well known, this 
aldehyde is one of the most sensational 
products which has appeared in the 
synthetic line since hydroxycitronellal. 

On taking over the direction of the 
new corporation, Mr. Descollonges ex 
pressed his gratitude to Charles D. 
Edwards and Arthur M. Strang who 
under the name of Benj. French, Inc. 
have been sole agents in the United 
States for Descollonges Freres for ove 


name ol Flosal. 


30° vears. 
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BERGAMIA Acetate Absolute is manufactured by us under strict chemical control. there *by 
assuring the users of stability and uniformity of the finished product. 


Prices, additional information, sam ples and quotations on request 


Dr. ALEXANDER KATZ & Co. Division of 


/ 
F RITTER CO. | 
( 
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i new answer 


to an old problem 


The problem of keeping pace with 
“styling” in cosmetics is especially acute 
with regard to fragrance. 

Here at Synfleur, our skilled perfumers 
and chemists have developed a 
number of valuable new lipstick 
aromatics which ate unusually effective 
solutions to that problem. 

We shall be glad to incorporate 
recommended Synfleur fragrances in 
your lipstick mass and submit 
finished lipstick samples for your own 
determination of their appeal and 
value, There is no obligation. 


J Synfleur 


SCIENTIFIC LABORATORIES, INC. 
RO MwTTC Re UES, WN. Y: 


ATLANTA « DETROIT » NEW YORK + HAVANA « RIO DE JANEIRO + MEXICO, D. F 


Chicago « Melbourne « Burma «+ Hong Kong «+ Bogota «+ San Jose 


Ciudad Trujillo « Guayaquil « Guatemata City « Calcutta « Wellington 
Managua « Panama -« Asuncion « Manila e« ‘San Salvador « Montevideo 


CANADA: Herman & Leal + 637 Craig Street West » Montreal, Quebec 





“It's Always Time for Fragrance”’ 


was the theme of a perfume exhibit by The Fragrance 


Foundation, on display at the Yonkers’ Cross Country Shopping Center. The exhibit, which 
was part of a Travel and Trade Show, closed April 24. Included in the Foundation’s display 
were contemporary and antique fragrance bottles and many of the raw materials used in 


the making of perfume. “Fragrance and You, 


the booklet which tells how to use and care 


for fragrance products, was distributed to the visitors of the exhibit. 


Pellex Suit Accuses Arden 
Of Defaming Its Product 


Pellex Inc., together with Pellex 
Corp., its distributor, filed suit against 
Elizabeth Arden Sales Corp. in the 
federal district court for the southern 
district of New York, asking more than 
$1,000,000 in damage 


tion restraining the 


s, and an injunc- 
defendant from 
defaming the Pellex depilatory prod 
uct. 

The suit charges: (1) That Elizabeth 
Arden has demonstrators in hundreds 
of department stores in the U. S.; (2) 
That the demonstrators seem to the 
public to be 
ployes, 


department store em- 
rather than Elizabeth Arden 
employes. (3) That Arden demonstra- 
tors have been trained to deceive the 
public into believing their recommen 
dations are impartial as to the merit 
of Elizabeth Arden products against 
those of competing manufacturers; (4) 
In Pellex’ case, that Elizabeth Arden 
has caused its demonstrators to induce 
customers who ask for Pellex to switch 
to Arden’s competing products by de- 
faming Pellex and its manufacturer, 
by pretending they have no supply of 
Pellex on hand and by offering “un- 
biased” opinions in favor of 
products. 


Arden 
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According to the complaint, Arden’s 
Sleek has been on the market longer 
than the Pellex product, which, when 
it was introduced, was “instantaneously 
successful.”” Arden demonstrators, it 
began to make remarks 
about Pellex and described it as “a 
fly-by-night outfit.” 

According to a spokesman for Eliz- 
abeth Arden Sales Corp., they knew 
nothing about the suit. For the al- 
leged statements made against Pellex 
plus the efforts of the demonstrators 
to switch customers from Pellex to 
Sleek, damages of $500,000 are asked 


by each of the two plaintiffs. 


was alleged, 


USSR Cosmetics Shown At 


Leipzig Spring Fair 


The Leipzig Spring Fair of 1955 
which took place from February 27 to 
March 9, lent impor- 
tance to itself by the presence of a 
delegation from the USSR, headed by 
\. I. Mikojan, first vice-president of 
the Council of Ministers of the USSR. 
\n extensive exhibit of cosmetics was 
a feature of the Fair. 

Altogether 9,767 German and _ for 
eign exhibitors displayed their goods 
1 33 Fair buildings and halls on a cov- 
ered area of 175,077 sq. metres to 


international 


which must be added 83,054 sq. metres 
of exhibition space in the open an 
There were 1,096 foreign exhibitors 
from 36 countries included in this 
total, among them 997 from Western 
countries occupying an area of 15,307 
sq. metres. More than 18,000 peopl 
came from West Germany and West 
Berlin, and nearly 10,000 buyers from 
54 countries all over the world visited 
the Fair. Altogether there were over 
560,000 visitors. 


Givaudan Sales Meeting 
Reviews Customer Needs 


The efforts of the Givaudan- 
Delawanna organization are directed 
towards anticipating Customer require- 
ments, and that research and develop 
ment activities are also planned that 
new products are developed that will 
its of the 
industries served by Givaudan, were 
the comments of R. F. Horsey, vice 
president in charge of »1les, at the re- 
cent Givaudan-Delawan sales meet- 
ing. 

The Aromatic Chemicals Division 
sales and technical personnel reported 


meet the special requiren 


on the 500 aromatic chemicals which 
are produced in the Givaudan plant at 
Delawanna, N. J. 
Versalide, a new 
which was recently made available to 
the trade after two vears of research 
was also discussed along with a demon- 
stration showing the development of 


musk discovery 


fragrances by the Givaudan Specialties 
Division. 

The problems in developing con 
sumer-accepted fragrances for aerosol 
perfumes and colognes were reviewed 
and details of the firm’s aerosol re 
search program presented. A compre- 
hensive review and demonstration of 
new flavor developments was given 
by sales and technical personnel of 
Givaudan Flavors Inc. 

The chemists of the Givaudan Fla 
vor laboratories prepared and _ pre 
sented a complete review and compari- 
son of all flavor crystals on the market 
and indicated the superiority of the 
Permaseal Imitation Flavor Crystals. 

H. P. 
Givaudan Flavors Inc., 


Kessler, sales manager of 
discussed the 
increased use of Givaudan’s flavor ma- 
terials, and also plans for the future 
development of the company’s line of 
products. 

A new anti-oxidant which was re 
cently developed by the Sindar Labo 
ratories was also discussed. Compound 
19, the name under which this new 
product will be offered, is a crystalline 
bis-phenol which is soluble in fats, oils 
and organic solvents but insoluble in 
water. It prevents odor and color re- 
version in alkyl aryl sulfonates and 
now being used commercially for this 
purpose. 
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DISTINCTIVE PAIR... 
MERLE NORMAN AND SHEFFIELD TUBES 


‘Gloves of comfort tor the hands”... Merle Norman's 
Hand Cream, a wonderful product decoratively pack ved 
in Shefheld collapsible tubes! Just as more and more 
women are using Merle Norman's fine Cosmetics, more 
and more manutacturers are discove ring how practical 
ind imaginative Shetheld tube-packaging can be. 

Note the duplication tube in miniature for 

gift sampling of products. For tubes of 

strength and beauty, produced by master craftsmen, 


order Shefheld Process collapsible tubes. 


SHEFFIELD tiie 


THE SHEFFIELD TUBE CORP. + HOME OFFICES: NEW LONDON, CONN 


SALES OFFICES: NEW YORK.N.Y.- CHICAGO, ILL.- LOS ANGELES, CALIF 
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Faster Travel Makes Portable 
Boudoirs Feminine Necessity 


Portable “boudoirs” that fit into 
milady’s purse and have an array of 
cosmetics in small lightweight metal 
tubes are becoming a feminine neces- 
sity. 

This was the opinion expressed by 
Thomas C. Shefheld of the Collapsible 
Tube Manufacturing Council in an 
address before the recent meeting of 
the California Cosmetic Assn. in Los 
Angeles. 

“Increased airplane 
travel, in fact, the speed-up of trans- 
portation generally, has made it neces- 
sary for the modern woman to rely 
increasingly on portable ‘boudoirs’.”’ 
Shefheld said. 

“The collapsible tube industry is 
currently conducting studies designed 
to produce lightweight yet sturdy cos- 
metic containers out of aluminum and 
other metals for make-up kits that are 
compatible with today’s travel prob- 
lems.” 

Fold-up metal tubes, he said, not 
only are light in weight, but they re- 
quire a minimum of space, are un- 
breakable, and “the products contained 
in them will always stay fresh and clean 
and uncontaminated by air.” 

Women, he said, are spending five 
times as much today on cosmetics as 


speeds and 


those of a generation ago—$3.58 pet 
capita in 1914 to $17.32 in 1953—and 
that such spending is “only the begin 
ning.” It is due, he explained, to the 
influence of film 


industry make-up 


techniques and women's need for 


greater security. 


Commissioner Larrick Com- 
mends Cosmetic Career Women 

Speaking before a luncheon meeting 
of Cosmetic Career Women at the Wal 
dorf-Astoria in New York on \pril 6, 
George P. Larrick, Commissioner 
of the Food and Drug Adminis 
tration commended the cosmetic indus 
try for the work which it had done in 
furthering the purpose of the Food, 
Drug and Cosmetic Act 

Mr. Larrick pointed out that in the 
administration of the Food, Drug and 
Cosmetic Act, minimum attention § is 
given to the cosmetic industry, and that 
soon after the passage of the Act, the 
cosmetics that were known to be un 
sate were either removed from the 
market or their composition or direc 
tions changed in such a manner as to 
make them safe. 

He pointed out that from time to 
time products appeared on the market 
which were actually or potentially 
dangerous but these were given prompt 
ittention and in more recent instances, 
members of the cosmetic industry itself 
called a potentially hazardous product 
to the attention of the Food and Drug 


administration, so that it could be re- 
moved from interstate commerce be- 
fore it was placed on the market. 

Mr. Larrick reviewed the history of 
the regulation of cosmetics and com- 
mended the Toilet Goods Assn. and 
its Board of Standards for the work 
they have done in providing specifica- 
tions for purity in cosmetic raw mate- 
rials and advising manufacturers of the 
truthfulness of claims and _ require- 
ments of the law. 

This was the first time that men have 
attended a meeting of the Cosmetic 
Career Women, now 124 strong. 


NBBMA Board To Hold 
Dinner Meeting 


The Board of Directors of the Na- 
tional Barber Manufac 
turer’s Assn. will hold a dinner meeting 
on Tuesday evening, June 7, in the Ad 
vertising Club, New York City. 


Beauty and 


Croda Announces 
Italian Company 


Croda Ltd. announces the incorpora- 
tion of a company in Italy under the 
name of Croda Italiana S. r. L. The 
company is jointly owned by Croda 
Ltd., processors of wool grease and 
lanolin products. 

A plant is now in construction in 
Mortara, Pavia, Italy adjacent to the 
wool grease unit of the Marzotto Mill 
which will process the resultant wool 
grease into lanolin and lanolin deriv- 
atives. 

In addition to manufacturing lanolin 
and derivatives, Croda Italiana S. r. { 
will act as sole-selling and buying agent 
in Italy for Croda Ltd. and Croda Inc., 
New York. 


Flett Named Pres. of American 


Section of French Chem. Soc. 


Lawrence H. Flett, consultant was 
elected president of the American Sec- 
tion of the Societe de Chimie Indus- 
trielle at a general meeting held at the 
Savoy-Plaza hotel in New York on 
\pril 14th. In addition to Mr. Flett, 
the new officers of the American Sec- 
vice presidents, Robert S. 
\ries, consultant and Jean R. L. Mar- 
tin, Coty Products Corp; vice president 
(Canada), Jean Kern, National Ani- 
line Div. of Allied Chemical Corp; 
Treasurer, Pierre Bouillette, 


tion are: 


Secretary 
Givaudan-Delawanna Inc.; honorary 
Alexander, consult- 


ant. The new officers were also elected 


secretary, Jerome 


directors 


Mane Fils, Ine. 
Changes Location 
Mane Fils, Inc. 
new offices and laboratories at 9 East 
19th St., New York 3, N. Y. The tele- 


phone number is ORegon 4-8110. 


is now located in its 


Beautiful Claire James, Hollywood Star who 
will soon be seen in the 20th Century Fox 
production of ‘“‘There’s No Tomorrow,"’ is 
greeted upon her arrival from California by 
Morton Edell, president of Pink Ice Cosmetics. 
Miss James is also known as “‘Miss Pink Ice" 
in California, and she is in New York to do 
some television spots for Mr. Edell, in con- 
nection with the introduction of Pink Ice to 
the Eastern market. 


Drug Industry Ready For 
United Jewish Appeal Drive 

The complete mobilization of the 
drug industry was reported by Leo 
Bertisch, United Cigar-Whelan Stores 
Corp., chairman of the Drug, Per- 
fume, Cosmetic and Allied Trades 
Division of the United Jewish Appeal 
of Greater New York. 

Alfred Roberts, Block Drug Co., was 
chairman of the dinner committee. 
Chairman of the Perfume and Cos- 
metics Committee was Jack I. 
D’Orsay Sales Co. Co-Chairman Oscar 
Helene Rubinstein. Members 
of the committee included Jean Des- 
Furlager, Oscar holin, 


Poses, 


Kolin, 


pres, Louis I. 


Joseph Revson, and Raymond Spector. 
The beauty salons and hair gooxls 


committee co-chairmen were Nathan 
G. Finkelstein, Glemby and Herbert 
S. Rosen, Helene Curtis Sales with 
Lou A. Bernard AzGuro, 
Joseph Marcus and Benjamin Yemin. 


Feiberg, 


Chairman of the essential oils com- 
mittee was Robert Felton, Felton 
Chemical Co., with Louis Gampert 
and Jack L. Weissman, both of Felton 
Chemical Co. serving as co-chairmen. 


Rexall Offers Lotion Having 
GE’s New Velvasil Silicones 
General Electric’s new Velvasil sili 
cones in a cosmetic has been placed 
on the market by Rexall Drug Co., 
Los Angeles. The protective agent has 
been added to Rexall’s Cara Nome 
cosmetic lotion—to 


protect against 


harsh detergents. 
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Hazel-Atlas ‘Develops 
Bemenstration Truck 


The Hazel-Atlas Glass Co., after ex- 
tensive research in the matter of han- 
dling materials by mechanical meth- 
ods, has developed a_ program for 
demonstrating, to those interested, the 


results of its research. 


The company has acquired and 
equipped a transport truck which will 
carry a Pul-Pac type power lift truck, 
a quantity of disposable paper pallets, 
dockboards, and supplementary equip- 
ment, together with trained personnel, 
to various points in the United States 
and there conduct on-the-job demon- 
strations showing the adaptability of 
that type of equipment to various han- 
dling problems and under actual op- 
erating conditions. Several demonstra- 
tions to joint groups have already been 
conducted 


Special Radioisotopes Course 


Offered By Phila. College 


Because of the ever-increasing inter- 
est and use of radioisotopes, especially 
in manufacturing laboratories, courses 
in the field are being offered by the 
Philadelphia College of Pharmacy and 
Science, each Monday, Wednesday 
and Friday afternoon in the Chemistry 
Laboratories of the college from 1 to 5 
o'clock, for four weeks commencing 
June 6 


C. A. I. A. of Michigan 


Announces Golf Schedule. 


The Chemical & Allied Industries 
Assn. ef Michigan has announced the 
following golf schedule for 1955: May 
17, Meadowbrook Country Club; June 
28, Grosse Ile Country Club; July 26, 
Plum Hollow Country Club; August 
25, Pine Lake Country Club; and Sep 
tember 27 at the Meadowbrook Coun 
try Club. The second “Ladies Day’ 
outing will be held at the Pine Lake 
Country Club on August 23 


“J 


Helene Curtis Celebrates 
Diamond-Award Banquet 


Over 600 employees, and wives o1 
husbands, of Helene Curtis Industries, 
Inc. celebrated at a service award din- 
ner in the Grand Ballroom of the 
Palmer House in Chicago, April 20. 
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All of the employees had at least ten 
vears service. 

Over one-third of the total number 
ol employees of the company were 
eligible for this annual award dinner. 
\ll employees who were celebrating 
their ten year anniversary received 
beautiful gold pins. ‘Those with fifteen- 
vear anniversaries received diamond 
studded gold pins, and tor twenty-year 
employees a gold watch was given in 
addition to their diamond-studded 
pins. Over 3,665 years of combined 
service were represented at the party. 

In addition, all employees were 
awarded individually inscribed parch- 
ment scrolls commemorating their 
records. 

In presenting the awards, Gerald 
Gidwitz, Chairman of the Board of 
Helene Curtis Industries, Inc. pointed 
out that the notable loyalty and serv- 
ice of those present had been essential 
to the progressive growth and_pros- 
perity of the company. 


Fleron Supply Co. Buys 
Dept. of M. M. Fleron & Son 

Ihe Beauty and Barber Supply De- 
partment operated by M. M. Fleron & 
Son has been sold to new owners, who 
will operate under the name: Fleron 
Supply Co. The company purchased 
for cash the entire inventory of mer- 
chandise, accounts receivable, furni- 
ture and fixtures, and other assets of 
the Beauty and Barber Supply De- 
partment. 


Merory Flavors Given 
Representation of Peter Eckes 


Exclusive representation and sale of 
the Cognac Oil of Eckes has been given 
to Merory Flavors, Inc., Clifton, N. J. 
The firm, Peter Eckes, located at Nie- 
der-Olmbei Mainz, Germany, are out- 
standing makers of Cognac oil. 


More Dynamic Sales, Advtg. 
In Cosmetic Industry Needed 


The cosmetics industry is more 
ingenious in creating new products 
and packages than in thinking up new 
sales ideas, Herman L. Brooks, told the 
\pril meeting of the Cosmetic Indus 
try Buyers & Suppliers (CIBS). 

CIBS is an organization of the 
younger men in the cosmetic industry. 
Presently serving as a management 
consultant, Mr. Brooks cited the an- 
nual ‘Toilet Goods Assn. report whicn 
showed that although total cosmetic 
sales are increasing, the share of the 
market held by drug, department and 
specialty stores has been decreasing. 

Supermarkets and house-to-house 
sales have gained a percentage almost 
exactly equal to that lost by the drug 
and department stores, the speaker 
noted. 


Always the strong background ol 
the industry, drug and department 
store outlets are still important to the 
cosmetic manufacturer, Mr. Brooks 
stressed. More training must be given 
to the salesman in this type outlet, he 
continued. 

The druggist, who has always been 
a slow-moving merchant, must and can 
be made conscious of cosmetic busi- 
ness lost by him to house-to-house and 
Brooks 
industry must 


supermarket operations, Mr. 
stated. The cosmetic 
inculcate more dynamic selling ideas 
in the druggist, he concluded. 


Coty Veterans Honored At 
Dancing Party 


Chirty-three employees of Coty, Inc. 
who have been with the organization 
from fifteen to twenty-five years were 
honor guests at the annual ceremonies 
and dancing party for the entire Coty 
personnel April 22 in the Grand and 
West Ballrooms of the Hotel Commo- 
dore. 

Philip A. Cortney, 
Coty, conducted the 
ceremonies and 


president of 
award 
gold-and- 
diamond brooches to 16 women, and 
lapel buttons to 
four men who have been with the 
company for 25 years. Seven women 
and six men were the recipients of 
gold brooches and gold lapel buttons 
as awards for fifteen years on the Coty 
staff. 

In making the presentations, Mr. 


special 
presented 


vold-and-diamond 


Cortney told the assembled group of 
employees and their guests that as of 
December 31, 1954, there were 303 
employees who have been with Coty 
for more than fifteen years. 

“It is extremely gratifying to have 
so many ‘Old ‘Timers’ in our com- 
pany,” he said, “and a record of which 
both Coty and its employees can be 
justly proud. It’s proof of the happy 
relations that we know exist within 
the company. And _ this friendliness, 
plus these many years of mutual trust 
and experience, automatically brings 
greater efficiency and goodwill in out 
service to the public.” 


Copper Advances to Affect 
Brass and Brass Products 


Copper, and metal alloys containing 
copper, once again received special at- 
tention in the trade and business press 
as the price of the metal advanced 
three cents per pound from 33 cents 
to 36 cents. P. FE. Fenton, vice pres 
ident of the Scovill Manufacturing Co., 
in a statement, said, “Our company is 
developments closely and 


appraising these changes in terms of 


watching 


our product costs and their effects on 
the many industries which we serve.” 
This is believed to be the lop price on 
copper since 1948. 
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package her 


on a full-time basis 


We agree with the Fragrance Foundation. Don't let pertume be a once-a-day thought 
Make the lady's allure and your profit an all-day proposition! You can do it with richer-looking, more distinctive flaconettes. 
A lovely, fashionable metal purser stimulates her pride she'll have it in view and in use 
at every turn! Scovill provides caps or complete bottle casings of polished brass or other metals . . . to meet 
any specifications, Talk over ideas with a Scovill man. He can help you create a prestige package certain to reflect in sales. 


Scovill Manufacturing Co.. Drug and Cosmetic Container Division. 99 Mill St.. Waterbury. Connecticut. 


& Essential Oil Review May, 1955 65 





Ogilvie Sisters Hold 
Breakfast Sales Meeting 


A breakfast sales meeting was re- 
cently held by Mrs. Villa Stow, travel- 
ling representative of Ogilvie Sisters, 
at the Westwood Ho Hotel, Verde 
Room, in Phoenix, Ariz. After the 
morning meal, Mrs. Stow gave a brief 
talk on Ogilvie Sisters’ preparations 
and then threw the meeting open to 
questions. 


Adeleo Laboratories in 
New Location 


Adelco Laboratories have opened 
new laboratories at 310 Dupont St., 
in Toronto, Canada. 


MIT Offers Summer Program 
On High-Energy Radiations 


To consider the physical and engi- 
neering aspects of high-energy radi- 
ations and the techniques of applying 
them to industrial purposes, a one- 
week Special Summer Program on 
“Ionizing Radiations for Industrial 
Processing” will be offered at the 
Massachusetts Institute of Technology 
from June 20 through June 24. 

Prof. Ernest H. Huntress, director of 
the M.I.T. summer session says, “These 
forms of ionizing energy are showing 
industrial possibilities in the ‘cold’ 


sterilization of heat labile materials, in 
modifying the properties of certain 
plastics, in the preservation of foods, 
in the promotion of chemical synthesis 
reactions, and in many other fields.” 


More Synthetic Glycerine 


On The Way 


Commercial production of synthetic 
glycerine by Dow Chemical Co. at 
Midland, Mich., is scheduled for a 
date between June 1 and October 1, 
according to recent news sources. New 
Shell Chemical capacity is expected 
to start reaching the market in June. 
Moreover, Shell has just announced 
another program to make synthetic 
glycerine by a new process based on 
hydrogen peroxide and acrolein. 


War on Perfume Counterfeiters 


Getting More Results 


The drive by leading perfumers to 
stamp out the practice of clever coun- 
terfeiters of their leading perfumes 
from offering through devious channels 
their spurious products as the original 
perfume which has proved to be very 
costly to the leading companies, is 
getting more results. Due to skillful 
work by Aaron Schwartz, counsel, and 
detectives, another pair of counter- 
feiters has been caught. 

By disguising himself as a racketeer, 


Aaron Schwartz, counsel for Chanel 
Inc. in cooperation with the Crime 
Commission of New Jersey, was able 
to negotiate a purchase of 1000 half 
ounce bottles of spurious Chanel No. 
5 perfume put out by Thomas Monto 
of Union City, N. J. at $3 per bottle. 
When delivery was made both Monto 
and the counsel were arrested. At 
police headquarters additional infor- 
mation was secured by questioning 
Monto as a result of which the police 
and Mr. Schwartz went to the home of 
Patrick M. King in Hoboken where all 
paraphernalia for manufacturing and 
packaging the spurious Chanel No. 5 
was found. 

\t the trial evidence was presented 
to show that the spurious perfume was 
purchased at $23.65 per gallon which 
was placed in one-ounce bottles to 
simulate the genuine Chanel bottle. 

Both defendants pleaded non vult 
(in effect the same as saying “I am 
guilty and throw myself on the mercy 


of the court’). They were sentenced 
Mav 13. 


Max Factor’s Profit Up 45% for 


1954 over 1953 


Profit of Max Factor & Co. for 1954 
was $2,051,894 or 45.19, over that of 
1953. It has established a pharmaceuti- 
cal manufacturing division. 
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S.C.C. New York Chapter Hears 
Dr. H. J. Spoor on Penetration 


\ large audience listened attentively 
to a lecture by Dr. H. J. Spoor, assist 
ant professor of Dermatology of the 
New York Medical College at the 
\pril 27 meeting of the New York 
Chapter of the Society of Cosmetic 
Chemists on “The Relationship of 
Emulsion pH to Epidermal Penetra 
The lecture was 
illustrated with colored and black and 
white slides and charts. Penetration 


tion and Emollients.” 


and emolliency in its true phases were 
brought out in the exposition of the 
osmic acid technique, 

Chairman Michael Stanton presided 
at the meeting which was preceded by 
a social hour and a dinner. After re 
ceiving reports from various committec 
chairmen attention was called to Ladies 
Night to be held June 15 at which 
time Miss Hazel Bishop will present 
a paper on “The Romance of Cos 
metics.”” It was requested that reser 
vations be made promptly. The ¢ hap 
ter now numbers 161 members. Dr 
Gabriel Barnett, program chairman, 
then introduced Dr. Spoor and at the 
conclusion of his lecture invited ques 
tions from the floor 


Sheffield Tube Corp. 


Receives Merit Certificate 


Shefheld ‘Tube Corp., New London, 
Connecticut has received a certificate 
of merit for outstanding achievement 
in industrial accident prevention, it 
was announced recently by George T. 
Kerr, personnel director. 

‘The award was given by the Liberty 
Mutual Insurance Co. in recognition of 
a record of 554,547 man-hours without 
a lost time accident. 

\t the presentation ceremonies held 
at 170 Broad St., New London, and 
attended by the plant safety commit- 
tee, composed of all the plant foremen, 
Kerr received the award from Richard 
J. Ford, safety engineer for the insur- 
ance company. In accepting the award 
on behalf of all the employees, Kerr 
paid tribute to the cooperation shown 
by the safety committee and employees 
in making this recognition possible. 

Edward J. Zaichuk, supervision engi- 
neer spoke on the importance of the 
industrial safety program and its im 
provement on the injury record at 
Shefheld Tube Corp. 


Four Makers May Start 


Fluoride Dentifrices 


With the many developments that 
have come about in recent years in 
the dentifrice line, all companies are 
striving to improve on their products. 
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Just recently, Procter & Gamble intro- 
duced Crest, a fluoride dentifrice. A 
principal claim of the company is that 
the stannous fluoride ingredient of the 
new dentifrice provides adults with al- 
most as much protection against dental 
caries as it does children. 

Research at the University of Indi- 
ana indicates the use of fluoride denti- 
frices reduced dental decay by as much 
as 45 per cent in more than half of 
the 1,500 children and 400 adults who 
took part in clinical tests, the company 
reports. 

Plus the fact that competitors are 
keeping an eye on the progress of 
P&G's product, they are also doing 
clinical research on the fluoride denti- 
frices in their own laboratories. This 
research is going on with at least four 
other manufacturers, including Block 
Drug Co., Bristol Myers, Colgate-Palm- 
olive and Whitehall Pharmaceutical. 
The latter company, it has been 
learned, holds a patent in the fluoride 
dentifrice field, specific 
fluoride substance in a dentifrice for 


covering a 
mula, and in other compounds. 


Procter & Gamble Building 
Its 51st Plant 


Procter & Gamble Co. is erecting its 
fifty-first plant in lowa City, Ia. where 
it will manufacture its full line of 
products. It is the first plant to be 
erected outside the Cincinnati area. 


MIT Offers Summer Course 


In Diffusional Processes 


‘To summarize recent developments 
in the theories of diffusional processes 
and in the application of these theo 
ries to engineering practice, a two-week 
special summer program on “Separa- 
tion by Diffusional Processes” will be 
offered at the Massachusetts Institute 
of Technology from June 20 through 
July 1 during the 1955 Summer Ses- 


sion 


Chemical Service Corp. 


Takes Additional Space 


In an expansion program Chemical 
Service Corp., 82 Beaver St., New York, 
has taken additional space at their 
present location. 


New York BIMS Announce 


Tournament Schedule 


The BIMS of New York have an- 
nounced their golf tournament sched- 
ule for 1955. June 24 at Ridgewood, 
N. ].; July 19 at Winged Foot, Ma- 
maroneck, N. Y.; August 18 at North 
Hempstead, L. I., and September 20 
at Wykagyl, New Rochelle, N. Y. 





New Synthetic Glycerin Process 


Announced by Shell 


he first step in a program for mak- 
ing synthetic glycerin by a new method 
using acrolein and hydrogen peroxide 
as intermediates has been announced 
by the Shell Chemical Corp. It has 
begun construction of a plant in Nor- 
co, La. to make 30 million pounds of 
hydrogen peroxide per year. A second 
plant will make acrolein and the third 
plant will make synthetic glycerin. The 
company originated an earlier process 
for making glycerin from petroleum. 


Oregon Dental Assn. Seeks to 


Restrict Candy Sales 


The Oregon State Dental Assn. has 
passed a resolution to have s¢ hool au- 
thorities ban the sale of candies in 
public schools throughout the state. 
Dr. Harold Kramer, president of the 
association, stated that the curtailment 
of the sale of confections will help 
reduce tooth decay. 


Toni’s Viv and Colgate’s Halo 
Win Packaging Prizes 


Silver awards were made to the Toni 
Co., Chicago, IIl., for its “Viv” lipstick, 
and to the Colgate-Palmolive Co., Jer- 
sey City, N. J., for the Halo Shampoo 
package in the 19th National Packag- 
ing Competition sponsored by Variety 
Store Merchandiser. 


National Beauty Trades Show 
Scheduled for Aug. 29-31 


The National Beauty Trades Show, 
co-sponsored by the National Beauty 
and Barber Mfrs. Assn. and the Na- 
tional Hair Dressers and Cosmetologists 
Assn., will be held August 29-31 in the 
Hotel Statler, New York. 


Lady Esther Opens 


Mexican Plant 


In a program of foreign expansion 
for the company, Lady Esther, a divi- 
sion of Zonite Corporation, inaugu- 
rates the manufacture of the first Lady 
Esther products in Mexico. Dr. Joseph 
Schultz, president of Lady Esther, is 
confident of the success in this area of 
operation for his company’s products. 


Philadelphia Pharmacy College 
Radio Program to Continue 


The Philadelphia College of Phar- 
macy and Science is one of ten colleges 
and universities in the Philadelphia 
area chosen to continue during the 
second semester of the WFIL-TV 
(Philadelphia) University of the Air. 
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S.C.C. Announces 


Cosmetic Seminar 


Once again the Society of Cosmetic 
Chemists announces the second Cos 
metic Seminar to be held on September 
15 and 16, 1955. Three half-day svm 
posiums will be presented, each one 
consisting of three or four papers on 
topics of current interest to the cos 
metic industry. Outstanding authorities 
have been engaged as guest lecturers 
and moderators, in addition to a num 
ber of experts in each field to partici 

il¢ n the discussions 

Phe preliminary plans are to hold 
/ 


the meetings in the auditorium of the 


Barbizon-Plaza Hotel, and the two 
luncheons, dinner, and cocktails at the 
New York Academy of Sciences. At 
tendance will be limited to 225 people, 
at a minimum charge to be announced 
ita later date. Further details. as to 
choice of plant trip, reservation forms 
programs, will follow in) subsequent 
letters. 

Iwo of the three Lopics have been 


] 


irranged as follows 


MECHANISM OF ANTIPERSPIRANT AND 
DEODORANT ACTIVITY 
1. “The Clinical 


Disturbances in 


Significance ol 

Sweating ’—D1 
Marion Bb. Sulzberger, Director of 
Dermatology, N.Y. 
Medical Cente 


he Chemical ind Bacteriologi 


Bellevue 


ical Effect of \ntiperspirants and 
Deodorants Dr kmil G. Klar 
mann, Lehn and Fink Products 
Corp 


Ihe Role of 


+} 


Apocrine Sweat in 
i¢ Production of Axillary Odor 
Dr. Walter B. Shelley, Universi 
tv of Pennsylvania Department ol 


Dermatology 


Pure Usk or Raproactrive Isoroprs 
IN CosMetTiCc RESEARCH 
| Principles and Jechniques ol 
Radioisotope \pplications J. R 
Carlin Tracerlab, Inc Boston 
Dr. Howard J. White, Jr., Associ 
te Director of Researcl Pextile 
Research 
N. J 
Dy D. Malkinson, M.D., Uni 
versity of Chicago Department of 


Medi lie 


4. Colgate-Palmolive Co Radioiso 


Institute Princeton 


tope Laboratory, New Brunswick 

N. J 
The selection of a third LOpIc Is still 
open. As a means of encouraging pai 
«ipation by the membership, sugges 
tions are welcome for a third sym pos! 
m, especially if they have an element 


of controversy or if they have not been 


covered in previous meetings. ‘The suc 
cess of this Seminar will depend on the 
caliber of papers presented by repre 


sentatives of the cosmeti ndustry 
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Helene Curtis Employees 


Share in All-Time Sales Record 


An all-time high sales record for 
1954 brings a contribution of $275 
174.96 to the Helene 
Curtis Profit Sharing Retirement Plan, 
Gerald Gidwitz, 
Board of 


employees’ 


Chairman of — the 
Helene Curtis Industries, 
Inc., announced recently. 

Mr. Gidwitz pointed out that the 
company’s annual contribution — this 
year tops all records and represents 
9.84°, of the total pavroll of those 
employees participating in the Retire 
ment Plan for the year 1954. This plan 
was started by the Company for then 
employees in 1945. 

He continued, “Also, we have as ol 
this year instituted our expanded pro 
gram of employee education where 
we otter to every employee an oppo! 
tunity to improve his ability by at 
tending accredited trade schools o1 
universities at the company’s expense.” 

In making these announcements, Mr. 
Gidwitz stated that sales to date for 
1955 indicate that this vear would fai 
surpass 1954 as a record-breaker. 


Adaciom Meeting Featured 


Sports Caster 


It was baseball time at the regular 
monthly luncheon meeting of Associ 
ated Drug and Chemical Industries of 
Missouri held at the Lennox Hotel 
Wednesday, May J]. The speaker was 
Mr. Jack Buck, 
announcer on St. Louis television 
station WHIVI-TV. His subject) was 
“Baseball As I See It.” 


Since coming to St 


who is currently an 


Louis he has 
broadcast many record shows, sports 
shows and sports digests and broad 
cast. play-by-play for the St. Louis 


Cardinals in 1954 


CIBS Hears 
Angela Parisi 


Hon. Angela Parisi, Chairman of the 
Workmen's Compensation Board of 
New York state was guest speaker at 
the annual ladies day meeting of the 
Cosmetic Industry Buyers & Supplier 
\ssn. (CIBS). ‘The meeting was held at 
Poots Shor’s restaurant in New York 
Cit 

Harold Anderson, president of CIBS 
has announced the following dates fon 
special events 

June 14, 1955... Golf Outing and 
Dinner, Brookville I 

August 23, 1955 Golf Outing and 
Dinner, Balustrol, N. | 

December 10, 1955 Christmas 
Dinner-Dance, Waldort-Astoria Hotel 
New York, N. ¥ 


Drug Stores Decline as Cesmetic 


Outlet, Survey Says 


While drug stores are still leading 
cosmetic outlets, their sales—along with 
those of variety and food stores and su- 
permarkets—are declining; “all ethers,” 
including the door-to-door business, are 
increasing, according to the latest 
Beauty Reader Survey of the Fawcett 
Women’s Group. 

Conducted among 1,396 readers of 
True Confessions and Motion Picture, 
the survey indicates an increase over 
the previous year in the use of liquid 
powder base. Nearly two out of three 
women polled stated that they use a 
powder base, and almost half said they 
use a liquid type. Top powder base 
brands were Max Factor, Avon and 
Revlon. 

Pop four brands among the readers 
were Revlon, Hazel Bishop, Avon and 
Max Factor, with Maybelline corner 
ing 75 per cent of the eye make-up 
used. The survey also indicates regional 
differences, such as the disproportion- 
ately larger number of western women 
who use eye make-up, and the prefer- 
ence for pink-red lipstick among south- 
ern women. 


Stresses Communications in 


Business Operations 


“Betta 
results througia better communications” 
was the subject of Theodore W. Franks, 
president of W. T. Franks and Asso 


ciates, guest speaker at a recent meet 


management—and research 


ing of the Chicago chapter of the So 
ciety of Cosmetic Chemists. 


New York Now Requires 


Monthly Pay for Salesmen 


\ bill was signed recently in Al 
bany by Governor Harriman of New 
York which will require employers to 
pay commissions, salary and = other 
forms of remuneration due their sales 
men on, at least, a monthly basis. The 
bill, which was introduced by Sen 
A\muel I 


man John I 


Greenberg and Assembly 
Ostrander, is an amend 
ment of section 196(2) of the present 
New York State labor law which pro 
vides for the weekly payment of the 
wages ol employees covered by the 
measure 

The effect of the bill is to make it 
illegal for an employer to withhold 
from a salesman a monthy accounting 
und payment of his earnings. ‘The 
measure, thus, puts salesmen on the 
same footing as other wage earners al 
ready protected under the state’s labor 
law. Penalties for violators include 
fines and, upon repeated violations 


even Hnprisonment 
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NORDA does what Nature does... 


NORDA makes good scents 


You have smelled lilacs in the Spring, on some night of soft, 
warm rain. Nature’s magic fragrances are magnificent .. . 
they're matchless. 

Norda works as Nature works, caring for quality first. Norda 
also does subtle wonders in creating exquisite odors. 

Use a Norda scent for your perfumes, colognes, your soaps, 
your good deodorants. Use a fine Norda scent in your aerosol 
mists. There’s a delicate difference that pleases. 

Send a request today on your your letterhead for generous 


free Norda samples. Always remember— 


never forget... 
Norda Essential Oi! and Chemical Company, Inc. Vorda Makes Good Scents 
601 West 26th Street, New York 1, N. Y. 


CHICAGO * LOS ANGELES * SAN FRANCISCO * MONTREAL * HAVANA * LONDON * PARIS * GRASSE * MEXICO CITY 
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Cosmetic Ingredient 
Bill Introduced 


Representative Priest, Chairman of 
the Committee on Interstate and For 
eign Commerce of the House of Repre 
sentatives has introduced HR—5036 
which is titled “A Bill to Amend the 
Federal, Food, Drug and Cosmetic Act, 
as amended, with Respect to New Cos 
metic Ingredients.” In its analvsis of 
the bill the T.G.A. 
is understood that Representative Hale, 
a high-ranking Republican member of 
the Committee on Interstate and For 


re ports that it 


eign Commerce, will introduce an 


identical bill 


The bill is designed to meet recent 
criticisms of the Food, Drug and Cos 
metic Act to the effect that cosmetic 
ingredients should be pre-tested in a 
manner somewhat similar to that re 
quired for “new drugs,” under the 
present Act. It is radically different 
from the Delaney bill, recently intro 
duced by Representative Delaney of 
New York and is far more appreci 
itive of the requirements of industry 
: cara 


same time being at least 


protective of the health of the 


be noted in studying this bill 
term “new cosmetic ingredi 
defined as a component ola 

hich is not generally recog 
sale for use for this purpose 
ormal condition of use How 
oducts which have been used 
© ingredients to a material 
nee the passage of the Food 
Cosmet Act of 1938 ire not 
nsidered new cosmetic in 
nd theretore do not come 
provisions of the rest bill 

provides that ne person 
uce or deliver for introduc 


nterstate commerce anv ne 


if) appli 


ipproval has first been made 


ingredient unless 


provide iin the b It 


pro 
nhowever that iy person 
Or new Cosmetic in 

user thereof. or in fact 
person may file such appli 


ch must contain full reports 


if to show that 

Is sale 
application i been 
the Secretary has 60 davs for 
unless he finds that he can 
plete his studies and investiga 
hin that time. If he does, he 
notice in writing of an ex 
postponement but the total 
pproval or rejection may not 


han 180 days. The bill pro 


hearing for the applicant 
1yY application 


Is disapprove d 


retary must advise the ap 


re 


spect his application is deficient. 

The bill further provides that the 
Secretary may suspend an approved 
application if tests by new methods 
show that the new cosmetic ingredient 
is unsafe or when the application con- 
tains any untrue statement of material 
facts. 

The bill further provides that judi- 
cial review shall by-pass the U. S. Dis- 
trict Court and go straight to the U.S. 
Circuit Court of Appeals in the Circuit 
where the applicant resides or has his 
principal place of business. However, 
in such appeals the findings of fact 
by the Secretary must be sustained by 
the Court, if supported by substantial 
evidence when considered on the 
record as a whole. 

\ final provision amends Section 705 
of the present Act relating to publicity 
by the Secretary. Under present law 
the Secretary may cause to be dissemi- 
nated 


information foods, 


drugs, devices or cosmetics where, in 


regarding 


the opinion of the Secretary, imminent 
danger to health or gross deception of 
the consumer is involved. The new 
Section would compel the Secretary, 
whenever he has reason to believe that 
imminent danger to health or gross 
deception of the consumer is involved 
in a food, a drug, a device or a cos- 
metic, which would include compo- 
nents, ingredients, chemicals or addi 
tions, to cause this fact to be publicized 
along with such information as may 
have led to that conclusion by sending 
1 notice, not only to the manufacturer 
of the product and the supplier of the 
suspected material, but to the trade 
publications and trade associations in 
the affected industries. 

Ihe bill does not include the highly 
objectionable complete ingredient 
labeling of the Delaney bill, nor does 
t permit interference with products 
which have been on the market and 


ifely used for unless 


many years, 
adulteration or misbranding under the 
present law is found. The Delaney bill 
would have opened every cosmetic to 
study and possible action by the Food 
and Drug Administration 

While the Toilet Goods Assn. does 
not consider that there is any necessity 
for amending the present Federal Food, 
Drug and Cosmetic Act with respect 
to cosmetics, since the cosmetic provi- 
sions of the law have worked extremely 
well, and since actions with respect to 
cosmetics on the part of the Food and 
Drug \dministration have been most 


infrequent, the Association does be 


lieve that some sort of pre-testing pro- 


vision for new chemicals offered for 


cosmetic use might be desirable in 
view of the rapid advances made in 
chemical science and technology. 

Ihe Priest bill would seem to pro 


de for adequate pre-testing of such 


new products and to place the initial 
burden of such testing where it right 
fully belongs, upon the purveyor ol! 
such products for cosmetic use, while at 
the same time it does not prevent any 
cosmetic manufacturer who desires to 
use a new cosmetic ingredient, from 
applying for approval even if the sup 
plier does not apply. 

Accordingly, the Association consid 
ers that the Priest bill as introduced is 
an acceptable measure to the industry 
and adequately protective of the public 
and will offer no objection to its enact 
ment. 

S. L. Mayham believes that the final 
provision of the Priest bill, namely, the 
amendments to the publicity section 
alone, would be sufficient to cure any 
ills imagined by proposers of new cos 
metic legislation similar to the Delaney 
bill. 

No purveyor of a cosmetic ingredient 
in his right mind and certainly no 
manufacturer of a cosmetic in his right 
mind would go counter to a suggestion 
on the part of the Food and Drug 
(Administration that there is something 
wrong with such ingredient. This final 
section of the Priest bill provides that 
the Administration must, when it has 
reason to believe that things are harm 
ful or damaging to the public, publi 
cize the fact immediately, and, if there 
are any evils to be corrected which ar¢ 
beyond the scope of the present law 
it would seem that this paragraph 
would take care of them readily 


cnough. 


Census of Manufactures 
To Ascertain Water Use Data 


\s a new feature of the 1954 Cen 
sus of Manufactures now under way 
the Bureau of the Census, Department 
olf Commerce, is collecting information 
on the industrial use of water from all 
manufacturing establishments in the 
country. Such information was col 
lected by the Census Bureau on a 
limited basis for the first time last year 
as part of the 1953 Annual Survey ol 
Manufactures but only establishments 
using 20 million or more gallons tor 
total water intake were asked to re 
port on their water use. 

Phe 1954 Census of Manutactures 
includes a general inquiry addressed to 
all manufacturers to determine the 
amount of water used by individual 
Detailed 
on water use will then be requested 


establishments information 
of each establishment which report 
having used 20 million or more gal 
lons of water in 1954. Prior to the de 
cision to collect information on indus 
trial water use, the Census Bureau 
submitted its plans for review to many 
public and private authorities 
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Ur 


Friends 


MRS. NORMAN W. NEEP who op DR. EMERY I. VALKO has been DR \ND MRS ALEXANDER 
erates a cosmetic concern under the elected vice president of Onvx Oil & KATZ have the honor of announcing 
name of Jane Harrod in Melbourne, Chemical Co. He will continue as di the marriage of Natalie Louise York 
\ustralia is visiting the United States. rector of research. Other appointments and their son Allan Eugene Katz on 
Mrs. Neep arrived by airplane March announced by the company are DR Friday, March 18, in Palm Springs, Cali 
2 in Los Angeles and after making a GUILIANO C. TESORO as assistant fornia. Dr. Katz is head of the Dr 
trip to the East where she visited places director of research and HENRY A. \lexander Katz Division of F. Ritter & 
of interest in New York and Washing MOLTENI as assistant director of ré Co., Los Angeles 39, California. Allan 
ton, she then went to Detroit and latet search in charge of development and is associated with his father in the 
to Los Angeles by way of Canada. The services business 
trip, which is the first Mrs. Neep has HUGH R. MacMILLAN JR. has 
made to America will take a little over been elected a director of Colgate B. FRANKLIN CONNOR has re 
three months and will include a stop in Palmolive Co. He joined the company tired as president of Colt’s Manufa 
Honolulu before she returns home in 1941 and since 1946 has been vice turing Co. He has been with the com 
June 7. president in charge of production pany for 30 years 


NOW OVER A) | 0 0 OO9HO9OOHOOOO OOOO OOO OO OOO OO HOO OOOO OOO OOOO. 
CHEMICALS Certified 


including 


ALL NEW & RARE Cosmetic Colors 


SYNTHETIC & NATURAL 


RAW MATERIALS 


For Perfumes & Flavors Lipsticks +* Face Powders 
Ask for our new complete catalogue Rouges e Compacts 


Lip Pomades -« Nail Polishes 
Laboratories, Ine. 


17 West 60th St. New York 23, N.Y. abt ae) PA Purified Iron Oxides 


M O U L D S Purified Titanium Dioxide 


for Drugs and Cosmetics 
LIPSTICK - COLOGNE - DEODORANT Samples Cheerfully Submited. 


STYPTIC PENCILS - MASCARA 
__“suwosrones “|| On chor -.Sivole 
PROGRESSIVE. LABELING MACHINE, Inc ee 


137 West 22nd St., New York 11, N. Y. 





let our modern scientific laboratories assist in your color problems 





Manufacturers of Fine Colors 


ROUGE COMPACT POWDER General Offices, Factory and Laboratories 
PUNCHES FOR TABLETS ROSEBANK, STATEN ISLAND, NEW YORK, N.Y 


also Boston, Chicago, Cleveland, Louisville, Los Angeles, 
FOOT & POWER PRESSES FURNISHED Philadelphia, San Francisco 


DPIOPIPDOIDIIDIPOODOOOPOOPPOOPO OMI OO MPO DOOD 





& Essential Oil Review May, 1955 JF] 





DR. R. BORGES, D.D.S. and 
RAFAEL RIVERA BIASCOECHEA 


of Farmacia Rivera, Aracibo, Porto 


Group in Dr. Martinat's laboratory 


Rico, have been visiting in the United 
States. While in New York they con 
ferred with Dr. JEAN J]. MARTINAT 
on the incorporation of acerola, a new 
therapeutic agent in tooth paste. Ace- 
rola is a cherry that grows in Porto 
Rico, the essence of which contains 
vitamin C in large amounts. 

PAUL BUSSE has been elected gen 
eral executive secretary of the New 


York Board of Trade. 


DERICK N. C. STEEDMAN, di 
rector and general manager of Morny 
Soaps Ltd. of England spent ten days 
in New York with BENSON STOR- 
FER, president of Parfums Corday, 
U. S. distributors for Morny Ltd. per- 
fecting plans for an expanded promo- 
tion and merchandising program in 
the United States for 1956. Mr. Steed 
man had been traveling for six weeks 
a great deal of this time being spent 
in the Far East. 


DOUGLAS S. DODGE, Bertrand 
New York, N. Y. who has 
been abroad on a business and vaca- 
United 
States late this month. While abroad 
he spent the major part of his time in 
conference with the parent company, 
Bertrand Freres, Grasse, France. 


Freres, Inc., 


tion trip will return to the 


WILLIAM MENNEN JR., executive 
vice president of the Mennen Co. was 
awarded the Paul Revere Award of 
the New England Council in the pres 
ence of HUGH GREGG former goy 
New 
dent of the Council. The award was 
Mennen 


ernor of Hampshire and_ presi 
made in recognition of the 
Co.'s public service program “Ameri 
can Business Outlook.” It was held 
recently in Boston and was the sixth 
in a television 


series of nationwide 


shows featuring the views of area 


leaders on progress. 


HARRIS SHORE has 
pointed manager of the new Truc 
Fruit Dept. of Felton Chemical Co. 
He was graduated from London Uni 


been ap- 


versity and then served as an organi 
chemist with British Drug Houses Lid 
\fter coming to the United States he 


Harris Shore 


was associated with Mabrand Products 
Inc. and later with an essential oil 
house as flavor chemist and then with 
as chief 
chemist and vice president. He is a 
member of the Society of Flavor Chem- 
ists and the Institute of Food Tech- 
scientific 
committee of the Fruit & Syrup Manu- 
facturers’ Assn. He will present a paper 
before the F.E.M.A. on “Modern 
Trends in True Fruits.” 


another essential oil house 


nology and is on_ the 


lofeal Mancland 
in ill g Pontes 


WILLIAM A. PETERSON, assistant 
research director of the Colgate-Palm 


olive Co., has assumed the office of 


William A. Peterson 


president of the American Oil Chemists 
Society. He was installed at the Se 


ciety’s annual meeting 


JAMES V. SHANNON, JR., for- 
merly with Squibb, has been named 
marketing for Winchester 
Toiletries, a new division of Olin Ma 
thieson. At the same time, E. James 
Hubbard, formerly with Mennen, was 


manager 


named West Coast representative. 


MARC SEE, vice 
Charles of the Ritz, is on a four week 
business trip to the company’s Paris 
and London offices. While in Paris, 
See will complete details for the intro- 
duction of a new French perfume soon 
Alexandra de 
Charles of 


president of 


to be presented by 
Markoff, a 
the Ritz. 


subsidiary of 


MR. & MRS. MAURICE R. CHEZ 
(he is president of Sales Builders, Inc., 
U.S. distributors of Max Factor cos- 
metics) have announced the engage- 
ment of their daughter, Janice Lou, 
to Stanley Howard Whitman, son of 
Mr. and Mrs. Earl R. Whitman of Los 
Angeles. The couple is planning to be 
married later this year in Beverly Hills. 


STANDARD Chomales, Sue. 
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THOMAS J. REIDY has been ap 
pointed as salesman in the Fine Chemi 
cals Division of Shulton, Inc 


His ap 


pointment is in connection with 


Thomas J. Reidy 


Shulton’s expansion plan, the Com 
pany having recently acquired the ma 
jor assets of A. Maschmeijer, Jr., Inc., 
of Newark, N. J. Prior to joining 
Shulton 
and one-half years with Felton Chemi 


Reidy was associated for two 


RICHARD LOCKMAN has _sre- 
signed his position as vice president in 
charge of advertising, merchandising 
and sales promotion of Bourjois, Inc., 
Barbara Gould, Inc., and Monico, Inc. 
to become vice president and director 
ol Emil Mogul Co., Inc’s 


drug, cosmetics and toiletries division. 


expanded 
He will also serve as a member of the¢ 
Plans Board for all accounts. He had 
been associated with the former com 
pany for five years, previous to which 
he spent five vears with the Mennen 
Co. in the capacity of associate advei 


tising and sales promotion director. 


JACK JI 


clected 


HOHNSTINE has been 
a vice-president in charge of 
product research and deve lopment for 
Bovle-Midway Inc. Hohnstine has been 


associated with the company since 
1936, during which time he has served 
as chemist and technical director. In 
addition to his duties in the company’s 
research and development laboratory 
at its plant in Cranford, N. J., he is 
also in charge of Boyle-Midway’s lab- 
oratories located in Chicago, Los An- 


geles, Chamberlee, Georgia, and To- 


the newest sales methods taught at the 
New York training school, which is 
\inslee Arenas. Mrs. Beale 
will incorporate the latest ideas into 


headed by 


the sales training school program when 
she returns to England. 


FLOWNSEND C. COX, JR., vic 
president of A. H. Wirz, Inc., has been 
elected a member of the Advisory Com- 


mittee of Chester-Cambridge ofhce, ot 


Townsend C. Cox, Jr. 


the Philadelphia National Bank. Mr. 
Cox is prominent in civic life as well as 
in business circles. In addition to his 
responsibilities in the management ol 


ronto, Canada. \. H. Wirz, Inc., he is a member of 
the Board of Directors of the Elwyn 


cal Co., as assistant to the sales man 
ager. 


MRS PAMELA BUCKLAND- 
L. J. THOMPSON has been named BEALE, supervisor of the Charles of 
Pharma-Cralt the Ritz training school in London, 

visited the U.S. for a month to study 


Training School, Media and of the 
Board of Governors of the Colonial 
Club of Chester. He is also active in 
Tube Manufacturers Assn 


sales manager of the 


Corp. in New York City. Collapsible 





¢ Good Taste 


¢ Quality 
¢ Reasonable Price 


This is what our laboratories are asked 
to keep in mind when creating new fra- 
grances for use in 


MSS 
Tala 


THOMASSET QUALITY COLORS 


PHTHALOCYANINE BLUES 


- 
ALL OXIDE COLORS 
C.P. RED IRON OXIDE 
OCHRES - UMBERS - SIENNAS 


Send for Complete List of Products 


Men's Toiletries. 


We offer a variety of perfumes and in- 
vite your inquiries. 


Ph. Chaleyer Inc. 


160 E. 56th St. . New York 22, N. Y. 
Plaza 3-8618 


WHITTAKER 
CLARK & 
DANIELS, INc. 


ey Ren) de 
yO Ste hens 
New York 13. N Y 


ANADIAN @EPRESENTAT 


rer 
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Continued from vage 42 

extent of 25 per cent of the film, chio- 
rinated rubber films of approximately 
0.001 in. thickness show tensile strength 
ranging from 3,700 Ib. sq. in. with 
tricresyl phosphate as plasticizer, to 
1,600 Ib. sq. in. with amyl stearate 
Chlorinated rubber is quite economical 
to use for the hot lining of both 
wooden kegs and iron drums. In the 
former case it prevents leakage of the 
oil even if the wood does warp o1 


shrink. 


Storing Soap Chips 


Soap chips are usually stored in bins 
or sacks which are kept in a dry, warm 
warehouse. ‘The best method of stor 
age is to keep the chips in air-tight 
bins or hoppers which are preferably 
insulated so as to keep the soap at a 
uniform temperature. John Glenn, in 
Soap, stresses the importance of avoid 
ing a drop in the temperature of the 
chips before milling. He states that the 
temperature should not be below 25 
deg. C. Furthermore, unless a consider- 
able amount of water is added during 
the mixing process, the soap refuses to 
pass easily through the mill. This dis 
advantage often makes itself felt du 
ing the winter months and results in 
overloaded motors or in slipping drive 
belts. 


Seacret Number 8 
EEE 


Ay) 


Cb) 


Chips stored in bags during hot 
weather should be kept covered with 
slightly dampened sacking to avoid 
undue drying. Where possible, all hop- 
pers and bins should be covered with 
aluminum foil which is one of the 
lightest and most efficient mediums of 
heat insulation. 


Soap Structure Has Vital 
Effect On Properties 
ENTION of structure is always 
considered to be a purely theo- 

retical consideration, and yet it is a 
fact that the structure of any particulan 
soap influences not only its appear 
ance, but also its properties. Writing 
in Seifens—Ztg, 1941, 68. B. Tiutium- 
nikou, S. Pleschkov and A. ‘Tschernit- 
schkina reported that the vitreous con- 
dition of soap is due to inhibition of 
the normal crystallization of the fatty 
acid soap, moreover, they claimed that 
by repeated milling and plodding at a 
suitably low temperature, household 
parent or semi-transparent condition. 
Slight changes in structure due to al- 
tered temperature conditions may 
bring about marked changes in struc 
soap may be converted into a trans 
ture of soap during processing; such 
changes have a noticeable effect on its 
market value. It is, therefore, of the 


did you know? 


.. . that the thermally-reversible gelling characteris- 
tic of SeaKem “Colloids Out of the Sea’”’* can conttri- 
bute important improvements to such products as calo- 
mine lotion? The addition of very low concentrations 
of the proper SeaKem extractive, then continuing agi- 
tation during cooling, results in an interrupted gel 
structure that stabilizes such suspensions extremely 


effectively. 


€¢ i | * Seakem is the registered trademark for the stand- 
”) hydrocolloids obtained from Irish Moss by 
y the Seaplant Chemical Corporation. Extracted and 
refined by rigidly controlled processes which insure depend- 
able uniformity and purity, Seakem Colloids are contributing 
importantly to a variety of drug, cosmetic and pharmaceu- 
tical products. In addition to their unique effectivenss in a 
wide range of stabilizing functions, SeaKem Irish Moss ex- 


tractives possess interesting emollient and demulcent prop- 


erties. 


Write today for more information. 


eaplant CHEMICAL CORPORATION 


63 David Street, New Bedford, Mass. 
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greatest importance that working con 
ditions, once standardized, should not 
be altered. This purely empirical rul 
ing will ensure uniformity of produc 
tion and standardization of the soap. 
Differences in working temperature ini 
tiated by lax control are frequent 
causes of trouble. It is, perhaps, not yet 
fully appreciated by plant operatives 
that subtle undesirable changes in soap 
structure due to re-arrangements of the 
polar ends of the molecules, only dis 
covered by electron microscope tech 
niques, may be due to rapid increases 
in temperature. 


Requirements of Shampoo 
Perfuming Agents 


_ \CTING market requirements 
make it necessary for shampoo 
odours to satisfy certain quite exacting 
specifications. ‘They must, for instance, 
have excellent covering power com 
bined with a pleasant odour and last 
ing quality. Then again, they should 
not show any tendency to separat 
from emulsions. ‘This latter require 
ment is important as so many cream 
type shampoos are being marketed. It 
is also essential that perfumes to be 
added to soap shampoos should not 
darken the colour, cause noticeabl 
turbidity or show any tendency to pro 
mote oxidation changes. 


for UNIFORM PURITY 


Experimental data and prac- 


tical manufacturing experience of over 
100 years’ specialization in beeswax and beeswax 


compounds are at your service without cost or 


obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 


Waxes — Stearic Acid — Hydistear 
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Oil and Aromatic Sales at Good Level 


RADE in aromatic chemicals and 

essential oils turned quieter at the 
start of last month. While it is too soon 
for suppliers to give a full accounting 
oi April sales, a drop in volume for 
the month would be the first to occur 
this year. First quarter sales compared 
favorably with those of last year with 
some houses pointing to slight gains of 


Mint Oil Outlook Strong— 

Spot prices on spearmint oil edged 
upward in the face of a steady con- 
sumer demand and a further shrinkage 
in supplies. The anticipated rise in 
peppermint has thus far failed to 
develop but the article was featured 
by a generally strong tone. Remaining 
stocks of both peppermint and spear- 
mint will have to take care of consumer 
requirements until new crops are har- 
vested which will not be ready for cut- 
ting until August. Fairly heavy export 
demands were noted for peppermint 
oil in the final quarter of last year 
which served to aggrevate an already 
strong supply situation 


Clove Oil Softens— 


Clove oil displayed an easier trend 
over the past month. Prices of leaf oil 
dropped 10 to 15 cents per pound. 
Local houses stated that the statistical 
position in clove oil was quite firm 
but economic conditions in the primary 
center served to have a depressing 
influence upon prices. Clove bud 
prices showed slight losses in Mada- 
gascar and Zanzibar without materially 
affecting spot prices for the oil from 
the buds. 


Turn Awaited in Lime— 


Trade factors are anxiously awaiting 
an upturn in lime oil prices, although 
future price movements largely hinge 
upon the extent of the demand here in 
the weeks ahead. Spot prices for lime 
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from three to five percent in contrast 
to sales in the first three months of last 
year. The general tone of the market 
remained quite firm throughout the 
period under review. Turn of events 
in the international picture continued 
to cloud the outlook in several items 
of foreign origin. 


oil have remained at a very low level 
for some time. In fact offerings here 
have occasionally been at a level be- 
low replacement costs. Lemon oil has 
become a little more competitive in 
recent weeks, but again, arrival of 
warmer weather accompanied by any 
real upturn in sales could very well 
force prices for independent brands 
upward to nearer the price quoted for 
Exchange brand Californian lemon of 
$6 per pound. 


Gum Karaya Advancing— 


Shipping prices on gum karaya have 
been steadily working upward with 
corresponding advances being noted in 
local prices. Shipping prices out of 
India have been jumping $2 to $3 per 
hundred pounds at a time. Because of 
poor crop conditions the quantities 
offered trom the primary center are 
about a fourth of what they should 
normally be at this time of the year. 
Gum arabic prices slipped one to two 
cents pound over the past month be- 
Trade 
in arabic was fair although individual 
purchases were small 
quantities. Firmness and high prices 


cause of new crop influences. 
made up of 


have tended to discourage the use of 
gum tragacanth in some lines. 


Eugenol Softer— 

Eugenol and several other closely re- 
lated articles turned easier. Demand 
was reasonably active for the chemicals 
but more favorable clove oil costs 


enabled suppliers to offer goods at 
lower prices. Firm spots in the aro- 
matic chemical group included helio- 
tropine, anethol, safrol, citral and 
citronellal. With demands continuing 
to run well in excess of the available 
supply, the price of technical anethol 
was moved up 20 cents a pound to 
$1.10. 


Vanilla Decline Checked— 


A softening in vanilla bean prices 
because of greater selling pressure in 
Madagascar appears to have been 
halted. A series of declines brought 
spot prices fully $1.50 per pound below 
those in force a month ago. The rea- 
son for the drop in prices was said to 
be due to a pressure to liquidate 
stocks to meet loans. The decline in 
prices brought out increased buying 
and most of the goods that had been 
pressing for sale were disposed of. New 
crop Mexican beans are expected to 
come into the market in a relatively 
short time. There were very little new 
crop cut beans produced this year and 
exporters in Mexico stated that in view 
of the high prices paid for green beans 
they would be unable to compete with 
the lower prices that prevailed on 
French beans in this market. 


Lanolin Demand Brisk— 

Sales of lanolin are continuing to run 
ahead of those a year ago, and the 
outlook is considered highly favorable 
in view of the encouraging reports 
coming from most consuming lines. 
Che increasing popularity of the aero- 
sol container has been a factor in lift- 
ing consumption in some __ lines 
especially in hair sprays. The mate- 
rial made from wool grease has also 
been enjoying a good demand from 
the cosmetic and pharmaceutical 
trades 


USP Glycerin Scarce— 
Although synthetic glycerin 


should be coming into the market in 


more 


the weeks ahead, the supply position 
in natural refined USP material prom- 
ises to remain very tight. Operations 
at a large soapers plant are back to 
normal but the loss of several weeks 
production due to a strike and the 
approaching period of summer shut- 
downs at some plants all tend to make 
for a strong market situation. 
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DIE ane LABEL COMPANY 
Creators of fine 4 atels, Tags and Packages 


154 WEST 14th STREET, NEW YORK IIL N.Y 





Crown Cap 


6, 10, 13 


15 mm Sizes 


ere 
CONSOLIDATED FRUIT JAR CO. 


NEW BRUNSWICK, N. J. 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 
* 
A claim “Today”’—A check Tomorrow 
Personal Collections 
A “Free Demand” that collects 
“50 YEARS YOUNG” 
“Collections Everywhere” 





76 May, 1955 


PLPSTIcKs 
MASCARA } 


foe 7 i 
“coMPACT POWDER 


A.CAVA LLA, INC. 163 West I8ru Sree, new YORK, Hi, MY.s 


2 tnt hy 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline ¢ Isobutyl Quinoline 
Ethyl Anthranilate e Butyl Anthranilate 


Skatol 
Linalyl Anthranilate e¢ Linalyl Ilsobutyrate 


EAIRMOUN) 


CHEMICAL CO., INC 
600 Ferry Street Newark 5, N. J. 


@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 
ni @ Samples will gladly be sent 
on request—at no obligation 
Serving the Trade for 103 Years 


THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, Ill 


JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone * Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; 
and Help Wanted, S0c. Please send check with copy. 


Situations Wanted 


FOR SALE 


Firmenich Aromatics. Sealed containers. Fraction Original Costs. 
Selprotex, Vetyrisia, Mongolia, Jasmin, Bergamot. Many others 
Chemical Service Corp., 80-08 Beaver St.. New York 5, N. Y 
HELP WANTED 
FLAVOR CHEMIST EXPERIENCED in flavor compounding and 
applications to food products. A permanent position with 100 
yr. old firm. Starting salary commensurate with training and 
experience, All replies held in strictest confidence. 
FRIES & FRIES INC, 

110 E 70th St. New York 28, New York 
Cincinnati 16, Ohio Tel: Sacramento 2-2260 


MANUFACTURER’S 
REPRESENTATIVES 
WANTED 


. for West Coast and Midwest 


To represent fast-growin dynamic 
private label manufacturer The 
knowledge of technical and merchandising needs of « 
Write in detail giving number of 
description of lines currently handled. 


BOX #3071. 


cosmetic and = pharmaceutical 


seek must have 


ustomers 


organizations w 


salesmen, territory covered, and 


American Perfumer 
G lassified for 


Best Results 


NEW SUBSCRIPTION ORDER FORM 
Enter my subscription to THE AMERICAN PERFUMER for one 


year at $4.00. Payment enclosed Bill me later 


(NOTE: This rate effective in USA & Canada only. To cover added 
postage costs, subscription rate in other countries is $10.00 per year.) 


THE AMERICAN PERFUMER 
48 West 38th St. New York 18, N. Y. 


WE BUY FOR CASH 
CLOSE-OUTS e SURPLUS 


Bottles e Caps e 
tainers e Chemicals e Closures 
Cosmetics of any Descriptions 


Jars e Con- 


Also Business Small or Large . 


UNIVERSAL OUTLET CO. 
1 E. 15th St. * New York 3, N.Y. 
Telephone Oregon 5-9444— 
Oregon 5-8568 
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PROFESSIONAL SERVICE 


“L’ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toilet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 


Giadty laquive TEL. PLAZA 7-386) 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal P. ull ex Rusby, Sra. 


analytical, consulting, research chemists 
Established 1921 


AO 
=eoe(e) < 


RESEARCH LABORATORY SERVICES 


Cosmetic Formulation and Improvement 
Skin irritation studies. Completely equipped labora- 
tories for animal work. Analytical determinations. 
Soap and syndet evaluations. 


Write for 
Our Booklet 


“Cosmetics” 


FOSTER D. SNELL inc.~ 


—WaA ae 
29WEST ISPST.NEW YORK I!) NY. 


LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 

Toxicity and Safety Tests on 

Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 


127 HAWTHORNE ST., ROSELLE PARK, N. J. 


~ Miniature Perfume Bottles 
from %& dram to % oz. 
HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 
SPECIAL ORDER WORK 


KENBURY GLASS WORKS 


| 132 W. 14th Street New York 11, N. ¥. “_| ae ee ee 
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